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Academic Guideline -2018  
Bangladesh University of Professionals (BUP)  

PART ONE: GENERAL 
 

BUP AT A GLANCE 
 

1. Introduction  

Bangladesh University of Professionals (BUP), which is one of the public universities of Bangladesh, was 
established on June 5, 2008. The aim was to facilitate professional degrees and to run undergraduate, 
graduate and post graduate degrees through its faculties, affiliated and embodied colleges, institutes, 
academy or organizations. BUP, with its own unique features, is set up in a green landscape of Mirpur 
Cantonment located in Dhaka Metropolitan City. The university provides a tranquil, pollution free and 
secured campus life and above all, a congenial academic atmosphere.  
BUP deals with not only the education of the armed forces personnel but also the students of civilian 
community from home and abroad. It welcomes those students who intend to dedicate their total 
attention and devotion to serious academic pursuits to build up better tomorrow for the nation. BUP is 
dedicated to providing high quality education that delivers real benefits for the students. Thus, BUP is 
the unique academic entity in the country, where blending between the civilian and the armed forces 
students of diverse skills, experience, exposure and attitude is possible.  
 
Motto  

The motto of BUP is Ȱ%ØÃÅÌÌÅÎÃÅ ÔÈÒÏÕÇÈ +ÎÏ×ÌÅÄÇÅȱ. 
 

Mission  

The mission of this University is to develop human capital of the military and civilian resources to 
respond to the knowledge based society of the present world. 
 

Vision  

The vision of the University is oriented towards enhancing professionalism in both military and civilian 
environments, through a need-based and time-sensitive education and training. The University envisions 
the responsibility of graduating intellectually enlightened, technologically advanced, academically 
competent, ideologically liberal and inspiringly research-oriented resourceful citizens who are prepared 
to lead, promote and preserve the virtues of our great civilization. The University commits itself and all 
the resources to the accomplishment of this global trust and responsibility. 
 
Core Values: 
 

1. Integrity:   Highest ethical and moral uprightness. 
2. Discipline:   Strict discipline in all activities.  
3. Creativity:   Creativity in all spheres. 
4. Commitment:   High quality academic standards. 
5. Wisdom:   Enhanced education and research.  
 

Objectives : 
1. To become a leading public university in Bangladesh and in the region. 
2. To promote knowledge in the field of science and technology, business, medicine, social 

science, strategy and security. 
3. To promote leadership and civil-military relationship.  
4. To develop intellectual and practical skills. 
5. To provide the best possible academic atmosphere. 
6. To preserve the spirit of national culture, heritage and traditions. 
7. To facilitate higher education in the Armed Forces. 
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8. To prepare the faculty and staff with necessary competencies. 
9. To deliver competent professionals relevant to the demands of the society. 
10. To sustain collaborative relationships with communities and educational partners. 
11. To provide efficient services to support programs, campus community and quality of life. 
 

Embodied Faculties  

The BUP offers and regulates degrees in multi-disciplinary dimensions in the field of science, technology, 
strategy, liberal education, business and social sciences, medical science, war and security studies and 
other fields of knowledge through its following 5 faculties: 

¶ Faculty of Arts and Social Science (FASS) 
¶ Faculty of Business Studies (FBS) 
¶ Faculty of Medical Studies (FMS) 
¶ Faculty of Security and Strategic Studies (FSSS) 
¶ Faculty of Science and Technology (FST) 

 

Address 

Bangladesh University of Professionals  
Mirpur Cantonment, Dhaka- 1216  
Tel:88-02-8000368, PABX 8000261-4  
Fax: 8000443  
E-mail: info@bup.edu.bd 
Website: www.bup.edu.bd 

 
2. Student Services 
 

2.1  Guidance and Counseling 
 

The guidance and counseling service is available to students on academic and other matters of interest. A 
faculty member is assigned as Student Adviser (faculty) for each section of a batch, who, as a routine 
matter, meets the students at least once a week and attends them whenever the students feel necessary. 
The faculty adviser keeps close contact with the students in understanding and solving the problems 
relating to their academic programme, facilities and other issues, if any. 
 
2.2  Scholarship and Stipend  
 

Each year scholarships and stipends are granted to a large number of students based on the criteria set 
by the university. The aim of the scholarships is rewarding the best performing students and supporting 
the students who need financial assistance. The students are granted scholarships and stipends duly 
scrutinized by a committee. 
 

Name of the Scholarship/Stipend Minimum CGPA 
Chancellor Scholarship 3.9 

BUP Scholarship 3.75 
Vice Chancellor Stipend 3.80 

BUP Stipend 3.50 

However, there is a policy of BUP ‘Rules and Regulations for the Award of Scholarship and Stipend-2015’. 

 2.3  Internship/Placement  
There is a committee to provide required assistance to the students for placement in different 
organizations as part of the internship programme. The committee is comprised of the Faculty Dean, 
Department Head/Chairman, Batch student Adviser and Placement Officer. Maximum 12 weeks for 
industrial visits, 2 weeks for report writing and academic, but every department may have different 
internship policy.   
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2.4  Extra -Curricular and Club Activities  
 
From the inception of BUP, the students of this university have been voluntarily participating in extra-
curricular and club activities to enhance their physical, intellectual, moral and ethical development. The 
clubs are active and contribute successfully in arranging different events in the university. They organize 
inter -batch/department competitions, teams for inter-university and other competitions etc. They also 
organize different important events like cultural, sports, debate etc. and participate in different events 
and competitions. The students of BUP are also connected with other universities through different 
clubs. The clubs that are currently functional in BUP are: 
 
Á BUP Central Cultural Club (Administered by: Standing Committee for the Cultural Club) 
Á Career Club (Administered by: Department of Business Administration (General), FBS)  
Á Sports Club (Administered by:  Department of Management Studies, FBS) 
Á Business and Communication Club (Administered by:  Department of Marketing, FBS)  
Á Literature and Debating Club (Administered by:  Department of English, FASS) 
Á Global Affairs Council (Administered by: Department of International Affairs, FSSS) 
Á Robotic Club (Administered by:  Department of ICT, FST) 
Á Infotec Club (Administered by:  Department of ICT, FST) 
Á IEEE Student Branch (Administered by: Department of ICT, FST) 
Á BUP Finance Society Club (Administered by: Department of Business Administration in Finance 

and Banking, FBS) 
In the coming days, the number of clubs will be covering other important and interesting matters. 
 
2.5  Study Tour/Excursion and Industrial/Organizational Visits  
 
Different departments of BUP organize visits to different organizations/places according to the 
requirements of individual programmes. Moreover, a batch trip is a part of the academic curriculum and 
is supposed to be arranged for the students of the final year. There will be at least one industrial 
visit/study tour per  semester whenever applicable. 
 
2.6  Guest Lectures/Seminars  
Seminars/workshops on important academic/business issues and lectures/presentations by eminent 
academician/professionals/experts are organized throughout the academic year for the students. There 
is a policy in BUP for seminar. 

2.7 Admission Procedure: Faculty/ Department will follow their own procedure as per 
requirements.  
 

 

2.7.1 Eligibility for Admission:  Faculty/ Department will follow their own procedure as per 
requirements.  
 

2.7.2 Selection Process  
 
1) Written Admission Test: Admission test will be conducted by Faculty/Department on the basis of 
the syllabus of HSC examinations of all Boards of Secondary and Higher Secondary School Certificates. 
Admission test will be in MCQ and/or Subjective written test and weightage 65 percentage is counted.  
 
2) Communication Test (Interview/ Viva -voce): The candidates are selected for communication test 
based on their written test result. Panels of faculty members will take the communication test/interview 
(Weightage is 10 marks). 
 
3) Marks from Past Public Examinations: The results of past public examinations carry 25 marks 
weightage, where 15% is from HSC and equivalent and 10% from SSC and equivalent. The marks are 
calculated in a simple linear distribution method from candidates' GPA. 
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4) Final Selection: Final selection will be made on the basis of merit. The merit list is prepared 
according to combined marks obtained by candidates in the written admission test (65 marks), score in 
communication test (10 marks) and in past public examinations (25 marks) out of 100 marks. 
2.8 Admission in the Program  
 

After final selection, the candidates are asked to go through a medical checkup at BUP Medical Centre to 
ascertain their medical fitness. The selected candidates must collect Admission Form from Admission 
Section of Registrar Office and complete admission and registration formalities within the given time 
frame with respective BUP Admission Section and Faculty by paying required fees. The following rules 
will apply in this regard: 
  

(i)  Candidate failing to complete admission formalities within the prescribed date and time, 

his/ her selection will be considered as cancelled.  
 

(ii)  Student who fails to attend the class within two weeks of the commencement of 1st semester class, 
his/her admission will be considered as cancelled. 

 

In case, If the prescribed vacancies are not filled up by the candidates in the first merit list, other merit 
list(s) will be published from the waiting candidates for admission, who will have to follow the same 
procedure for admission. 
 
2.9 Tuition and other Fees  

1st Semester 

Serial  Category of Fees / Charges Amount (Tk.)  

1.  Admission Fee 10,000.00 
2.  Registration Fee 1,000.00 
3.  Tuition Fee 2,000.00 

4.  
Examination Fee/Course Registration Fee (5 x 
Courses) 

7,500.00 

5.  Library Fee 500.00 
6.  Grade Sheet Fee 500.00 
7.  Medical Fee 600.00 
8.  Sports Fee 600.00 
9.  Computer Lab and Training Aid Fee 600.00 
10.  Center Fee 500.00 
11.  Transport Fee 500.00 
12.  Recreation Fee 300.00 
13.  MT Development Fee 2,000.00 
14.  Annual Picnic Fee 500 
15.  Study Tour 400 
16.  BUP Tie/Scarf Fee 500.00 
17.  Student Welfare Fee 2,000.00 
18.  Education Enhancement Fee 600.00 
19.  Cultural/Magazine Fee 300.00 
20.  ID card Fee 100.00 

Grand Total =  31,000.00  
In Word: Thirty One Thousand taka  
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1st Year 2nd Semester - 4th  Year 1st Semester 
 

Serial  Category of Fees / Charges 
Amount 

(Tk.)  
1 Tuition Fee 2,000.00 
2 Examination Fee/Course Registration Fee (5 x Courses) 7,500.00 
3 Library Fee 500.00 
4 Grade Sheet Fee 500.00 
5 Medical Fee 600.00 
6 Sports Fee 600.00 
7 Computer Lab and Training Aid Fee 600.00 
8 Student Welfare Fee 2,000.00 
9 Education Enhancement Fee 600.00 

10 Cultural/Magazine Fee 300.00 
11 Center Fee 500.00 
12 Transport Fee 500.00 
13 Recreation Fee 300.00 

Grand Total =  16,500.00  
In Words: Sixteen Thousand Five Hundred Only  

 

 
4th  Year (2nd Semester) 

 
8th  Semester 

 

Serial  Category of Fees / Charges 
Amount 

(Tk.)  
1 Tuition Fee 2,000.00 
2 Examination Fee/Course Registration Fee (5 x Courses) 7,500.00 
3 Library Fee 500.00 
4 Internship Fee 2,000.00 
5 Provisional Certificate Fee 500.00 
6 Grade Sheet Fee 500.00 
7 Medical Fee 600.00 
8 Sports Fee 600.00 
9 Computer Lab and Training Aid Fee 600.00 

10 Student Welfare Fee 2,000.00 
11 Education Enhancement Fee 600.00 
12 Cultural/Magazine Fee 300.00 
13 Center Fee 500.00 
14 Transport Fee 500.00 
15 Recreation Fee 300.00 
16 Viva-Voce 2,000.00 

Grand Total =  21,000.00  
In Words: Twenty One Thousand Only  
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Summary of Tuition Fee  
 

SERIAL YEAR SEMESTER 
COURSE 
(Theory 
+ Lab) 

Project  
INTERNSHIP 

VIVA-
VOCE 

CREDIT 
AMOUNT 

(TK.)  

1 
First 

1st  - - -  31,000.00 
2 2nd  - -   16,500.00 
3 

Second 
3rd  - -   16,500.00 

4 4th  - -   16,500.00 
5 

Third 
5th  - -   16,500.00 

6 6th  - -   16,500.00 
7 

Forth 
7th   -   16,500.00 

8 8th      21,000.00 
         

 Total =   1,51,000.00  
 In Word: One Lac fifty  One Thousand taka Only  

 
Additional Fees/Payments (As Required):  
 

SER CATEGORIES OF FEES/CHARGES 
AMOUNT 

(TK)  
1. Re-registration Fee 5000.00 
2. Migration Certificate Fee 500.00 
3. Supplementary Final Exam Fee 4000.00 

Note: Wherever applicable for the respective department. 

2.10 Review of Fee Structure 
 
All fees mentioned in the above table will be reviewed as and when necessary by the university authority 
and the students will be liable to pay the fees as per changed/reviewed fees.  

 

2.11 Deadline for Submission of Fees/Dues 
The 1st year students will have to clear all the fees during the admission process after publication of 
result. For subsequent semesters, the payment of all fees/dues must be maintained semester wise and 
the following rules will apply in this regard: 
 

Á The semester fees to be paid within 15 days after commencement of each semester without 
any penalty. 

Á The students may pay their fees after 1st 15 days within one-month time by paying a penalty 
of Tk. 500.00 for each 15 day.  

Á If a student fails to pay the semester fees within one and a half month, his/her name will be 
dropped and the student will have to apply for re-registration, should he/she desire to 
continue his/her study. If approved, he/she may take re-admission paying required re-
admission fee. 

 
2.12  Course Load to Student 
 
The students must enroll for 5 (6/7 in case of Lab Courses)  courses in each semester. As a general rule, 
students are not given more than 5 courses in a semester. However, maximum seven courses will be 
allowed, when a student is repeating course/courses because of obtaining 'F' grade or Ȭ)ȭ grade or if they 
want to improve their previous grades. This will be allowed only once for a particular course and the 
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students have to take the course/courses with the batch that comes immediately after them. A student 
will be allowed to retake only 2 courses in each semester. He/she must complete all the courses of under 
graduation within 6 years of his or her registration period.  A student must register for minimum 03 
courses in a semester. 

 
2.13  Conduct of Courses 
 
Generally, a single teacher is assigned to plan and teach a particular course in a semester. The 
following guidelines will be followed for conducting different courses: 

 

Á At the beginning of the semester, the course teacher will prepare a course outline 
according to the approved course curriculum, performance evaluation and grading 
system (as laid down in the policy),  list of suggested text books/references, and a 
tentative schedule of classes, examinations and events. He/she will distribute a copy 
of the same course outline to each student registered for the course and will submit a 
copy to the Department Office.  
 

Á At least 2 (two) classes per week, consisting of 90 minutes respectively, should be 
planned for each batch. Of the 90 minutes, 30 minutes may be catered for individual 
presentation/consultation as per the course outline.  

 

Á The students must appear 1 (one) Mid Term examinations in a semester as per given 
schedule. As a rule, retake of Mid Term Examination is not allowed, except for 
sickness, hospitalization or other unavoidable circumstances, provided the student 
has valid supporting documents and he/she has been permitted by the course 
teacher and the programme office before the examination commences. In such cases, 
10% of total weight assigned against Mid Term examination may be deducted.  

 

Á The course teachers are expected to ensure that n+1 quizzes/weekly tests are 
conducted in a semester for each course. and n will be counted. (n= cr hr)  

  

Á An individual term paper/Project paper/Assignment will be assigned to the students 
that will be followed by a presentation. 

Á Assignments (individual and group), case studies etc. should be allotted to students 
which will be followed by presentations, as per the course requirements. The 
presentations must be short. For that purpose, miscellaneous periods or 15-30 
minutes in each day’s class may be utilized. 
 

Á One analytical group assignment and individual presentation should be included in a 
course. As per the requirements of the course(s), field trips may be organized. 

 

Á Any fraction in the marks obtained is to be rounded up to the advantage of student i.e. 
any fraction is to be rounded up to the next number. 

 
2.14   Class Attendance 

 
Attendance in all classes is mandatory. A certain percentage of the total marks for each course is 
allotted for class attendance. If a student is to appear in the final examination, she/he must fulfill 
the criteria of being Collegiate (having more than 75% attendance). In case a student becomes 
Non-collegiate (having attendance from 65% to below 75%) his/her guardian must apply to the 
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chairman of the respective department followed by the payment of BDT 5000 as fine for each 
course to be allowed to sit for the final exam. Students who become Dis-collegiate (having 
attendance below 65% attendance) will not be allowed to sit for the final examination. A student 
must obtain permission from the Chairman of the Department for any kind of absence due to 
valid reason and must inform the course teacher and programme coordinator. The marks 
distribution for attendance is given below: 
 

Attendance  Marks  
90% and Above 10.0 
85% to < 90% 9.0 
80% to < 85% 8 
75% to < 80% 7 

65% to< 75% 6 
(Non-Collegiate, with payment @ 5000/ - per course) 

Less than 65% Dis-collegiate 
 
2.15  Examination and Assessment System  
 
BUP follows a single examiner system and continuous assessment is done to evaluate a student 
in a semester. The following rules will apply for all tests and examinations: 
 

Á All tests, assignments, term paper/Project paper, presentations, class performance will 
be evaluated by the course teacher. He/she will show the scripts, assignments, term 
papers, etc. to the students in the classroom within the following week. However, the 
scripts of final examination will not be shown to them. 
 
Á The course teacher is required to submit all scripts, assignments, etc. with a compiled up-

to-date result summary for all the tests/performance evaluated prior to semester final 
examination to the Department and Controller of Examination of BUP. However, the 
course teachers will be responsible for making his/her in course marks available to 
students before final exam. 
 
Á The questions for the semester final examination will be set by the course teacher, and 

submitted to the Moderation Committee of the respective faculty. More than one teacher 
can take a single course in different section of a batch. In that case, a combined set of 
question/s will have to be prepared through the Moderation Committee. However, a 
course teacher must give more 03 questions than that of his requirements. 
 
Á The course teacher alone will evaluate the scripts and submit the marks obtained by the 

students through online and also submit hard copy to the chairman and Controller of 
Examination. However, course teacher must take need approval respective chairman of 
the department. 

 

2.16 Supplementary Examination  
 

As a general rule, supplementary examinations of any kind are not allowed. However, if a 
student fails to appear for the scheduled semester final examination for unavoidable and valid 
reasons, he/she may be allowed to appear for this examination on case by case basis according 
to the following guidelines: 
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Á In case of a student’s extreme compassionate ground or any other reason that is approved by 
the Chairman of the Department, he/she must appear the supplementary within 45 days of 
publishing the result of the semester final. 

Á Students should apply to the concerned Dean (through the respective department) within 
seven days from the last examination with the required supporting documents describing the 
reasons for his/her inability to appear for the scheduled semester final examination. The 
Dean, if convinced, will forward the same to the office of the Controller of Examination duly 
recommended for approval and thereby making arrangements to conduct the respective 
subject examination. 
 

Á Students will have to pay the required fees as per the university policy for appearing for the 
supplementary examination and completing other examination formalities for the course(s) 
so appeared.  
 

Á No more than 'B' grade will be awarded to the students for supplementary examinations. 
However, special cases may be considered with prior approval of the VC. 
 

Á The existing rules of semester final examination will apply to the conduct of supplementary 
examinations e.g. question setting, moderation, evaluation, and result publication etc. 
 

3.  Performance Evaluation System  
 
3.1 Distribution of Marks for Evaluation  to be followed  as per the faculty/Department  
 

Distribution of Marks for Evaluation (Theory Courses) 
 

Letter grades are used to evaluate the performance of a student in a course. The following 
grading system is currently followed for performance evaluation of the students: 
 

Events Weightage 

Trimester Final Exam 40% 
Midterm Exam 20% 
Class Tests (Total Four) 12% 

Term Paper (with the different topic), Including Presentation  10% 
Assignments and Case Studies  (Individual Group) Including Presentation  05% 
Regular Class Presentation and Participation  05% 
Class Attendance 05% 

Attitude/Conduct/Manners  03% 

Total:  100%  
 

3.2 Grading System 
Numerical Grade  Letter Grade Grade Point  

80% and above A+ (A Plus) 4.00 
75% to < 80% A (A Regular) 3.75 
70% to < 75% A- (A Minus) 3.50 
65% to < 70% B+ (B Plus) 3.25 
60% to < 65% B (B Regular) 3.00 
55% to < 60% B- (B Minus) 2.75 
50% to < 55% C+ (C Plus) 2.50 
45% to < 50% C (C Regular) 2.25 
40% to < 45% D - 2.00 

< 40% F - 0.00 
--------------------- I - Incomplete 
--------------------- W - Withdrawal/Withdrawn  
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¶ 'F' grade is indicative of an unacceptable 'failing' performance overall by a student, earning a 
grade point of 0.00. 

¶ 'I' grade is indicative of a situation where a student, due to nonacademic reasons beyond his/her 
control, is incapable of completing the full requirements of the course for being unable to sit for 
the semester final examination. With the submission of valid and authenticated evidence of such 
reason(s), and the recommendation of the course teacher and the Chairman of the respective 
department (to be reported to the Chairperson of the Examination Committee), that particular 
student will be allowed to complete the course within the valid registration period. Meanwhile, 
the student concerned will be promoted to the next semester. A maximum of two 'I' grades will 
be allowed to a student in one semester. 

¶ 'W' grade will be awarded when a student is permitted to withdraw/drop a course/semester 
without penalty within four weeks from the commencement of the semester. Withdrawals are 
not permitted after the mid-semester examination. A student may reregistration in the semester 
concerned with the available batch by paying the fees for the whole year. 

 
3.3 Calculation of GPA (Grade Point Average) and CGPA (Cumulative Grade Point Average)  
 

Grade Point Average (GPA) is the weighted average of the grade points obtained in all the 
courses passed/completed by a student. CGPA(Cumulative Grade Point Average) will be 
computed after each semester to determine the academic standing of the student in the 
programme. The four-step procedure that will be followed to calculate the CGPA of a student is 
given below:  

1. Grade points earned in each course will be computed based on credit hours in that 
course and the individual grade earned in that course by multiplying both. 

2. All subject grade points (determined at step 1) will be added to determine the total grade 
points earned. 

3. Credits of all registered courses (except Incomplete grade ‘I’) will be added together to 
determine the total number of credits. 

4. GPA will be determined by dividing the results of step 2 by the result of step 3. 
 

For example, if a student passes/ completes five courses in a semester having credits C1, C2, C3, 
C4, C5 and his/her grade points in these courses are G1, G2, G3, G4, G5 respectively, then 
 

Total Grade Point earned in particular Semester  
GPA =  ------------------------------------------------------------------  

  Number of Courses taken in the particular Semester  
 

                                          ∑ Ci Gi  
GPA=  

                                          ∑ Ci 
 

Á A numerical example, Suppose, a student has completed five courses in a term obtained 
the following grades:  

Course Credits  Grade  Grade Points 
ENG 1101 3 A+ 4.00 
ENG 1102 3 B 3.00 
ENG 1103 3 A 3.75 
ENG 1104 2 B+ 3.25 
ENG 1105 1 A- 3.50 
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Then his/her GPA for the term will be computed as follows: 
                                                                           
3x4.00+3x3.00+3x3.75+2x3.25+1x3.50 

Grade Point Average (GPA) Calculation =  
                                                                                         3+3+3+2+1 
                                                                         = 3.50 

Á When a course is repeated for improvement, the last result grade shall be counted for 
calculation of GPA and CGPA. 

Á Performance in all the subjects including all the ‘F’ grades shall be reflected in the transcript. 
 
Cumulative Grade Point Average (CGPA) Calculation:  CGPA  
total credits in a semester X semester GPA + total credits in a semester X semester GPA+… 
= 
                                             Summation of total credits from all semesters 
      15x3.75+15x3.5+16x3.6 
= 
                  15+15+16 
= 3.62 
 
3.4  Promotion Policy  
 
Students must obtain the following minimum CGPA in each semester/year for being promoted to the 
next semester. 
 

Serial Undergraduate Program 
Semester Required Minimum CGPA 

1 1st – 2nd 2.00 
2 2nd – 3rd 2.00 
3 3rd – 4th 2.25 
4 4th – 5th  2.25 
5 5th – 6th  2.50 
6 6th – 7th  2.50 
7 7th – 8th  2.50 

If a student gets ‘I’ or ‘F’ grade in maximum two courses, prior to the condition of retaking the courses, 
he/she will be promoted to the next semester. He/she must complete all the retake courses of under 
graduation within 6 years of his or her registration period. 
If a student gets ‘I’ or ‘F’ grade in minimum three courses in a semester/ year, he/she will not be 
promoted to the next semester/year. In such case a student will have more two chances for clearing I or 
F grades.  
3.4.1 Degree requirement  

  
Students must complete all the requirements of the degree within six years of valid registration period 
for the undergraduate programme. The requirements are as follow 

¶ No ‘F’ or ‘I’ grades 
¶ Minimum CGPA of 2.5 
¶ Internship minimum grade ‘C’ (as applicable)  

   
3.5   Incomplete Grade  
 

¶ Incomplete grade  is indicative of a situation where a student, due to nonacademic reasons 
beyond his/her control, is incapable of completing the full requirements of the course for being 
unable to sit for the semester final examination. With the submission of valid and authenticated 
evidence of such reason(s), and the recommendation of the course teacher and the Chairman of 
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the respective department (to be reported to the Chairperson of the Examination Committee), 
that particular student will be allowed to complete the course with the immediate next batch. 
Meanwhile, the student concerned will be promoted to the next semester. If an 'Incomplete' 
grade is not cleared with the next batch, the 'I' grade will automatically be changed to an 'F' 
grade. A maximum of two 'I' grades will be allowed to a student in one semester. In such cases, 
the maximum letter grade will be “B” of the respective subject. 

 

3.5.1 Retaking/Improvement of Grade(s)  
 

Improvement of grade(s) will be guided by the following rules: 
 

Á A student earning an Ȭ&ȭ grade in any course shall be required to improve the grade by 
retaking the course offered in the subsequent semester(s), since achieving a passing grade in 
all courses individually is a degree requirement. 
 

Á A student will be allowed to retake only 2 courses in each semester. He/she must sit for all in-
course and final examinations. To appear examination, his/her class attendance is a matter of 
concern for the respective chairman of that department. 

 

Á Any student earning a GPA ‘"ÅÌÏ× " ÇÒÁÄÅȭ may choose to improve the grade by retaking a 
course, when offered to the immediate batch. The following rules will apply in this regard: 

 

- In order to retake a course, the student must apply to the Dean of the Faculty 
through respective departments within first week the commencement of a 
semester.  

- The grade earned on the retaken course will be shown in the transcript by Ȭ2ȭ 
symbol meaning Ȭ2ÅÔÁËÅȭ. The grade earned on such course(s) would be used for 
computing the final CGPA.  

 

Á If any student gets grade „less than Bô he/she can sit for an Improvement examination 

(student will appear only in semester final examination with the next available batch). In 

this case his/her previous incourse marks will be considered with marks obtained in the 

improvement final examination for calculating his/her final grade of that course. Points to 

be noted that the marks obtained in improvement examination will be considered for grade 

calculation in that subject. However, if student obtains lesser marks in the improvement 

examination than marks obtained before, then the previous grade will be considered for 

final CGPA calculation. Such scope for a specific course will be given once. 
 

Á He/she will be allowed to retake/improve a course only once with the immediate 
next batch. 

 

Á Failing in a course twice will warrant a student to be permanently withdrawn from 
the programme/university.  

Á Improvement examination for a course is not allowed after the graduation. 

Á Obtained grades in retake courses should be highlighted in the grade sheet by Ȭ2ȭ. 
 
 
 

Á He/she must complete all the retaking or improvement courses of under graduation within 6 
years of his or her registration period. 
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3.6   The rules on Batch Dropout  
 

Á In a semester, students obtaining “F” Grade in three or more courses will 
automatically be relegated to the next batch. Such relegation for more than twice will 
warrant withdrawal of the student from the programme.  
 

3.7   The rules on Withdrawal  
 

Á Temporary Withdrawal:  The term Temporary Withdrawal means that the student has been 
allowed by the Academic Council, BUP to discontinue temporarily. The student, so 
withdrawn, may re-enter the course as per terms and conditions set by the authority. 
 

Á Permanent Withdrawal : The term “permanent withdrawal” means a permanent, voluntary 
discontinuation from the programme. The implication of permanent withdrawal includes 
cancellation of admission and expiry of registration. Once a student is permanently 
withdrawn, he/she will r equire a readmission and fresh registration to re-enter the 
programme. 

 

Á Withdrawal on Poor Performance: Students failing in any course shall retake the whole 
course with the immediate next batch and this is allowed only once. However, in that case, 
the previous result of that course will be nullified and the GPA obtained in the improvement 
examination result will be considered as the final one for that particular course. Failing in 
such case will warrant him/her to be withdrawn from the programme permanently.  

 

3.8 Dismissal on Disciplinary Grounds  

Á A student may be dismissed or expelled from the program for adopting unfair means 
(Copying in examinations/trying to influence grades); unruly behavior, or any other breach 
of discipline. The implication of dismissal may include cancellation of admission and 
termination of registration. Once a student is dismissed, he/she will require a readmission 
and fresh registration to re-participate in the program except moral aptitude.  

 

4. Students' Grievance Procedure  
The Controller of Examination reserves the right to arrange re-scrutiny of a student’s script or 
re-evaluation of grading, if a student submits a grievance application to Controller of 
Examination within  two weeks of publication of provisional results.   
5.     Discipline and Code of Conduct  
 

Adherence to strict discipline is considered to be a core concept of building future leaders. The students 
must abide by the rules, regulations and code of conduct of the university. Students are forbidden either 
to be a member of or to organize students’ organization, club, society etc. other than those set up by the 
University authority. They must maintain a quiet and congenial atmosphere in the academic building 
particularly adjacent to the classroom, library, faculty rooms etc. The students will not be allowed to 
enter the classroom, if he/she is in contrary to the following rules: 
 

¶ Arriving late in the class 
¶ Not wearing appropriate dress/attire as per the dress code 

 

The Students' Discipline Rules are available in BUP website. 

6.  Other Breach of Discipline 

Academic council may dismiss any student on disciplinary ground if any form of in discipline or 
unruly behavior is observed in him/ her which may disrupt the academic environment or 
program or is considered detrimental to BUP’s image. Discipline Committee will process the 
matter. Zero tolerance to drug, violence, and sexual exploitation and abuse (SEA).  
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7. Conclusion  

BUP academic guideline is to be followed for the best use of student’s evaluation, assessment 
including admission system. It is the guide for the faculty members too for assessing overall 
evaluation system of a student as well as to know BUP rules and regulations.    
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PART-TWO  

  
DEPARTMENT OF BUSINESS ADMINISTRATION - GENERAL   

  

 1. Areas of Concentration   

Å Finance  

Å Human Resource Management (HRM)  

Å Management Information System (MIS)  

Å Marketing  

Å Accounting  

Å Operations Management (OM)  

Å Entrepreneurship  

Å Supply Chain Management (SCM)  

Å Economics (ECON)  

 
2. Distribution of Credit Hours:   

  
The distribution of credit hours for BBA program as per semester is shown below:  
  

Semester  
  

  Credit    Remarks  
   Single Major   

     Double Major   
1st   15      15    

2nd   15      15    

3rd   15      15    

4th   15      15    

5th   15      15    

6th   15      15    

7th   15      15    

8th   15      15    

Viva   3      3    

-   -      15    

Internship/Dissertation  
    

3     

  

  

  

  

6*  
  

*3 for internship and 3 

for dissertation   

Total Credit    126      144    

  
3. General Education (6 × 3 = 18 Credits):   

  
The courses of general education have been designed to enhance students' knowledge on general arts and 
science subjects.  
  

Ser Course Code Course Title Credit  

    Compulsory GED Courses    

1.  GED 1101  Functional English  3  

2.  GED 1102  Presentation Skill Development  3  
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3.  GED-1103  Bangladesh and International Studies  3  

4.  GED 1104  Computer and its Application in Business  3  

5.  GED-2103  3
rd

 Language Course  3  

    Total Credit   15  

    

  
   

  Elective GED Courses  

1.  GED 1107  Environmental Studies    

  

Each having  
3 Credit 

hours  
  

  

2.  GED 1108  Physical Science  

3.  GED 1109  Introduction to Basic Sciences  

4.  GED 1110  Introduction to Philosophy  

5.  GED 1111  Introduction to Sociology  

6.  GED 1112  Political Science  

7.  GED 1114  World Geography  

  
4. Allied Courses (10 × 3 = 30 Credit):   

  
These courses are designed to instill knowledge on the subjects for application in core and concentration 
courses. The list of allied courses is given below:  
  

Ser  Course Code  Course Title  Credit   

1  ALD 1201  Business Communication  3  

2  ALD 1202  Leadership  3  

3  
  

ALD 2303  
  

Microeconomics  
  

3  
  

4  ALD 2305  Business Mathematics  3  

5  ALD 2406  Organization Behavior  3  

6  ALD 2407  Legal Environment of Business  3  

7  ALD 3508  Macroeconomics  3  

8  ALD 3509  Business Statistics  3  

9  ALD 3610  Business Research Methodology  3  

10  ALD 3509  E-Business Management  3  

    Total Credit   30  

  
5. Core Courses (14 × 3 = 42 Credit):   

  

Ser  Course Code  Course Title  Credit   

1  MGT 1101  Principles of Management  3  

2  ACC 1201  Principles of Accounting  3  

3  MKT 2301  Principles of Marketing  3  

4  FIN 2301  Principles of Finance  3  

5  ACC 2402  Intermediate Accounting  3  

6  FIN 2402  Financial Management  3  

7  MKT 2402  Marketing management  3  

8  OMT 3601  Operation Management  3  
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9  EPD 3501  Entrepreneurship  3  

10  HRM 3501  Human Resources Management  3  

11  MIS 3501  Management Information System  3  

12  SCM 3601  Principles of Supply Chain Management  3  

13  ACC 3603  Management Accounting  3  

14  ALD 3611  International Business Environment  3  

    Total Credit   42  

  
6. Areas of Concentration   

  
In order to develop specialization in a specific area of concentration for advancement in particular career 
path, students are required to take courses as free electives. The students can choose from eight    
(8) areas of concentration including newly introduced 'Supply Chain Management' as and when 
offered. The students will have to complete succefully at least six courses from specific Area of 
Concentration for completion of a single major. Students desiring to pursue double major will have to 
complete at least 5 courses on 2nd area of concentration. A student will have to complete 3 elective 
courses from any area of concentration as open elective for successful completion of single and/or 
double major. As a general rule, students will have to successfully complete all GE, allied and core 
courses as pre-requisite for taking courses from any area of concentration. The list of Areas of 
Concentration along with the courses are given below:  
  
6.1 Areas of Concentration (6 × 3 = 18 Credits) & Minor Courses (3 × 3 = 9 Credits): Total 09 

courses (9 × 3 = 27 Credits Hours):  
  

  
  

  
  

Finance  
  

Ser  Course Code  Course Title  

1  FIN 4703  Financial Institutions & Markets  

2  FIN 4704  Corporate Finance  

3  FIN 4705  Investment Management  

4  FIN 4706  Portfolio Management  

5  FIN 4707  Working Capital Management  

6  FIN 4708  Merger and Acquisition  

7  FIN 4809  Financial Derivatives  

8  FIN 4810  International Financial  Management  

9  FIN 4811  Financial Analysis and Control  

10  FIN 4812  Bank Fund Management  

11  FIN 4813  Insurance & Risk Management  

12  FIN 4814  Real Estate Finance  

  
  

  
  

Human Resources Management (HRM)  
  

Ser  Course Code  Course Title  

1.  HRM 4702  Career Management  

2.  HRM 4703  Industrial Relations  

3.  HRM 4704  Conflict  Management  and Negotiation  

4.  HRM 4705  International Human Resources Management  

5.  HRM 4706  Change Management  

6.  HRM 4707  Human Resource Information System  
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7.  HRM 4808  Labor Laws of Bangladesh  

8.  HRM 4809  Organizational Development  

9.  HRM 4810  Compensation Theory and Practice  

10.  HRM 4811  Negotiation and Dispute Resolution  

11.  HRM 4812  Strategic Human Resources Management  

12.  HRM 4813  Training and Development  

    Management Information Systems (MIS)  

1.  MIS 4702  System Analysis and Design  

2.  MIS 4703  Database Management Systems  

3.  MIS 4704  Decision Support Systems  

4.  MIS 4705  Object-Oriented Programming  

5.  MIS 4706  E-Commerce  

6.  MIS 4707  Digital Office Automation  

7.  MIS 4708  Operating System  

8.  MIS 4809  System Integration, Security and Internet  

9.  MIS 4810  Applied Artificial Intelligence  

10.  MIS 4811  Data Communication and Networking  

11.  MIS 4812  Management of Innovation and Technology  

    Marketing   

1.  MKT 4703  Global Marketing  

2.  MKT 4704  Consumer Behavior  

3.  MKT 4705  Brand Management  

4.  MKT 4706  Services Marketing  

5.  MKT 4707  Marketing Research  

6.  MKT 4708  Customer Relationship Management (CRM)  

7.  MKT 4709  Sales and Retail Management  

8.  MKT 4710  Industrial Marketing  

9.  MKT 4811  Agricultural Marketing  

10.  MKT 4812  Integrated Marketing Communications  

11.  MKT 4813  Social Marketing and Corporate Social Responsibility  

12.  MKT 4814  E-Marketing  

13.  MKT 4815  Rural Marketing  

14.  MKT 4816  Strategic Marketing  

    Accounting  

1.  ACC 4704  Advanced Accounting -I  

2.  ACC 4705  Cost Accounting  

3.  ACC 4706  Advanced Cost Accounting  

4.  ACC 4707  Financial Information Analysis and Control  

5.  ACC 4708  Taxation  

6.  ACC 4709  Auditing  

7.  ACC 4710  Accounting Theory  

8.  ACC 4711  Strategic Management Accounting  

9.  ACC 4812  Accounting Information System  

10.  ACC 4813  Introduction to Governmental Accounting  



18 

 

11.  ACC 4814  Introduction to Accounting Standards  

12.  ACC 4815  Working Capital Management  

13.  ACC 4816  Advanced Accounting-(II)  

    Operations Management (OM)  

1  OMT4702  Operations Research  

2  OMT4703  Production planning and Inventory Management  

3  OMT4704  Logistics in Supply Chain Management  

4  OMT4705  Quality Management  

5  OMT4706  Project Management  

6  OMT4707  Productivity Management  

7  OMT4808  Technology Management  

8  OMT4809  Product and Services Development  

9  OMT4810  Enterprise Resource Planning  

10  OMT4811  Strategic Operations Management  

    Entrepreneurship  

1.  EPD 4702  Appropriate Technology  

2.  EPD 4703  Technology Management  

3.  EPD 4704  Small and Medium Enterprise  

4.  EPD 4705  Innovation Management  

5.  EPD 4706  Project Management  

6.  EPD 4707  Entrepreneurship Development  

7.  EPD 4808  Entrepreneurship & Small Business Management  

8.  EPD 4809  Building and Sustaining a successful Enterprise  

9.  EPD 4810  Managing Change  

10.  EPD 4811  Conflict Management and Negotiation  

    Supply Chain Management (SCM)  

1  SCM 4702  Procurement Management  

  

2  SCM 4703  Logistics Management  

3  SCM 4704  International Supply Chain Management  

4  SCM 4705  Production Planning and Inventory Management  

5  SCM 4706  Total Quality Management  

6  SCM 4707  Negotiation  

7  SCM 4708  Finance in Supply Chain Management  

8  SCM 4809  Retail Management  

9  SCM 4810  Customer Relationship Management  

10  SCM 4811  Supply Chain Sustainability  

11  SCM 4812  IT in Supply Chain Management  

12  SCM 4813  Strategic Supply Chain Management  

    Economics (ECON)  

1  ECON 4701  Development Economics  

2  ECON 4801  Mathematical Analysis in Economics  

3  ECON 4802  Econometrics  

4  ECON 4702  Intermediate Microeconomics  
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5  ECON 4803  Intermediate Macroeconomics  

6  ECON 4703  Macroeconomics Policy  

7  ECON 4804  Environmental Economics  

8  ECON 4704  International Finance and Macroeconomics  

9  ECON 4705  International Trade : Theory and Practice  

10  ECON 4805  Economic Forecasting  

11  ECON 4806  Experimental Forecasting  

12  ECON 4706  The Economics of Education  

13  ECON 4807  The Economics of Welfare Reform  

14  ECON 4808  Public Choice  

15  ECON 4809  Economics of Information and Uncertainty  

  
6.2 Capstone Course (1 x 3 = 3 credits)  
  
The capstone course ensures the students to integrate their knowledge acquired in remaining courses of 
the program.  
  

Ser  Course Code  Course Title  Credit   

1.  MGT 4802  Strategic Management  3  

  
7.0 Internship Program  
  
Students registered for double major will have to complete a dissertation in the 2nd area of 
concentration for successful completion of BBA Program. The detailed instruction on internship is 
available in Internship Manual as uploaded in BUP website.  

  

Ser  Course Code   Course Title  Credit   Remarks  

  

  

  

1  
  

  

  

  

    
INT 4801 

  

    

    

Internship (single 
major)  
Internship and 

dissertation (double 

major)  

  

  

  

3  
  

  

  

  

Á  
  Undertakes this program at the end of 

final semester  

Á  
  As a general rule, students must 

  complete all the academic course 

work  
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8.0 Semester wise Distribution of Courses   

  

  Semester  Ser  Course 

code  

Course Title  Credit   

 

1
st
 Year 

1
st
  Semester 

 

 

1  GED 1101  Functional English  3  

2  GED 1102  Presentation Skill Development  3  

3  GED 1103  Bangladesh and International Studies  3  

4  
  

GED 1104  
  

Computer and its application in Business  3  
  

5  MGT 1101  Principles of Management  3  

 

1
st
 Year 

2
nd

 Semester 

 

1  ACC 1201  Principles of Accounting  3  

2  GED  1 × GED Course (Elective Course)  3  

3  ALD 1201  Business Communication  3  

4  ALD 1202  Business Leadership  3  

5  ALD-3511    E-Business Management  3  

 

2
nd

 Year 

1
st
 Semester 

 

1  ALD 2303  Microeconomics  3  

2  ALD 2305  Business Mathematics  3  

3  MKT 2301  Principles of Marketing  3  

4  FIN 2301  Principles of Finance  3  

5  GED 2103  3rd Language Course  3  

 

2
nd

 Year 

2
nd

 Semester 

 

1  ALD 2406  Organizational Behavior  3  

2  ACC 2402  Intermediate Accounting  3  

3  ALD 2407  Legal Environment of Business  3  

4  FIN 2402  Financial Management  3  

5  MKT 2402  Marketing Management  3  

 

3
rd

 Year 

1
st
 Semester 

 

1  BUS 3508  Macro Economics  3  

2  HRM 3501  Human Resources Management  3  

3  ALD 3509  Business Statistics  3  

4  MIS 3501  Management Information System  3  

5  EPD 3501  Entrepreneurship  3  

 

3
rd

 Year 

2
nd

 Semester 
 

 

1  ACC 3603  Management Accounting  3  

2  ALD 3610  Business Research Methodology  3  

3  OMT 3601  Operations Management  3  

4   ALD 3611  International Business Environment  3  

5  SCM 3601  Principles of Supply Chain Management   3 

4
th

 Year 

1
st
 Semster 

1 - 4 x Course from Major 12 

2 - 1 x Course from Minor 3 

4
th

 Year 

2
nd

 Semester 

1  -  2 x Course from Major  6  

2 -  2 x Course from Minor  6 

3  MGT 4802  Strategic Management  3 

4 ORL 4803  Viva  3 

Note: The distribution of course may be changed by the authority, if necessary.  
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9.0 Additional Rules for Double Major   

  
The existing rules for single major will equally be applicable for double major. However, the following 
additional rules will be pertinent for double major:  
 

Á The students willing to pursue double major will have to register in the final year for double major, 
which will be offered if minimum 12 students are available to undertake the same.  

Á A student will be allowed to undertake courses of 2
nd

 major, provided he/she has fulfilled the degree 
requirement for single major. 

Á The minor courses cannot be taken as 2
nd

 concentration courses.  
Á A student, registered for double major, will be awarded BBA degree with single major only, when 

he/she, while undergoing double major courses, is withdrawn, expelled, dismissed or fails to score 
passing grade in double major courses as per existing policy.  

Á A student will be awarded BBA degree with double major, when he/she fulfills the degree requirements 

for both single and double major and all the courses of single & double major will be endorsed in grade 

sheet and certificate. 
Á The students registering for double major must apply in final semester requesting to withhold award of 

the degree.  
Á The additional courses for double major must be completed within valid registration period, and on 

exertion will be allowed.  

10. Course Descriptions:   

  
GENERAL EDUCATION (GE) COURSES  

  
Compulsory GED Courses  
  
GED 1101:  Functional English  
  
This course is designed to develop skills and competence in writing prose compositions, reading, and 
listening. Problems in logical thoughts, organization of ideas, and comprehension in reading will 
receive special attention.  
  
GED 1102: Presentation Skill Development  
  
The objective of this course is to enhance presentation skill through a systematically designed outline. 
This course provides lucid idea about how to make PowerPoint slides and demonstrate them in front of 
an audience. Students will be able to make good presentation relating to their course materials.  
  
  
GED 1103: Bangladesh and International Studies  
  
The course introduces the socio-economic profile of Bangladesh and other countries. Agriculture, 
industry, service sector, demographic patterns, social aid and physical infrastructures are studied in this 
course from both Bangladesh and international perspective. Social stratification and power structures, 
government and NGO activities in socio-economic development, national issues and policies and 
charging society of Bangladesh are with the domain of the course.  
  
GED 1104: Computer and Its Application in Business  
  
Understanding computer basics and the applications of packages is a must for dealing with modern 
office environment and for achieving a better career. The course introduces students with the basic 
knowledge of computer, some important packages i.e. Microsoft Word, Excel, Power Point, Internet 
applications, Access and basic programming language.  
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GED 2103: 3
rd

 Language Course  

  
Knowing an additional language other than English and Bengali might come in handy in professional 

life. For a better career overseas one can benefit from speaking a 3
rd

 language. The objective of this 

course is to let the student choose a 3
rd

 language and help him learn it.  

  
Elective GED Courses  
  
GED 1107: Environmental Studies  
  
This course will mainly focus on the protection of environment in order to have sustainable 
development for world in general and Bangladesh in particular. It will include topic like, 
environmental law with attention to Bangladesh, impact of environmental pollution due to climate 
change on country‟s business, economy and survival etc. This course presents the climate system and 
explores the sciences, economics and politics of global climate change. The course deals with the costs 
and benefits of various climate options and provides the disciplinary background to understand 
national and international climate policies, both for adaptation and mitigation. The course ends with 
the students applying the knowledge to develop course of action for Bangladesh based on a term paper 
in terms of social, economic, political, and technological parameters.  
  
GED 1108: Physical Sciences  
  
This course is designed to a basic understanding of Physics and Chemistry. Topics in physics: 
fundamentals of mechanics, vector and forces; kinematics, conservation laws and gravitation; sound, 
light, diffraction and interference; electric fields potentials, magnetic fields; atomic and unclear 
physics. Topics in chemistry: nature of atoms and molecules; valence and periodic tables; chemical 
bonds, acids, and base; elementary stereo-chemistry, optical isomerism; functional groups structure 
determination; reaction of alkenes and alkynes.  
  
GED 1109: Introduction to Basic Science  
  
This course provides grounding in the basic sciences that underlie the practice of all division of science  
  
GED 1110: Introduction to Philosophy  
  
In this course attention is given to the purposes and benefits of studying philosophy. Students will be 
introduced to various types of philosophical questions and problems and to some of the areas of 
philosophy that deal with these questions- for example epistemology (theory of knowledge), ethics 
(foundations of morality.) metaphysics (theories of the nature of existence) and logic (principles of 
reasoning ). Students will also become acquainted with some of the main methods of philosophical 
inquiry such as Socratic dialogue or method, inquiry through the use of myth or anecdote and textual 
analysis.  
  
GED 1111: Introduction to Sociology  
  
This course develops the perspectives, concepts and methodologies needed for objective analytical 
thinking about human interaction. Relationships are explored in terms of the development of the self 
through interaction, basic types of social organization, collective types of institutions and aspects of 
the total social system such as social change and population phenomena.  

  
  

GED 1112: Political science  
  
This course is designed principally for beginning political science majors, as well as non-majors 
seeking an introduction to the discipline's various sub-fields. The purpose of these courses is threefold: 
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To provide foundational knowledge of the key actors, structures, institutions and/or historical 
dynamics relevant to the respective sub-fields; to introduce the major theoretical trends, perspectives 
and debates that have shaped the evolution of the respective sub-fields; and to begin to develop a range 
of practical competencies (esp. research/writing skills) essential to further scholarly inquiry within the 
discipline of political science.  
  
GED 1114: World Geography  
  
In World Geography Studies, students examine the relationships among people, places, and 
environments that result in patterns on the Earth‟s surface. Students use the tools and methods of 
geography to study the principal regions in the world – the Americas; Europe and Eurasia; North 
Africa and the Middle East; Sub-Saharan Africa; South, East, and Southeast Asia. Students describe 
the influence of geography on events of the past and present and analyze how location affects 
economic activities in different economic systems throughout the world. Students compare how 
components of culture shape the characteristics of regions and analyze the impact of technology and 
human modifications on the physical environment. Students use problem-solving and decision-making 
skills to ask and answer geographic questions. The Texas Essential Knowledge and Skills (TEKS) are 
modified.  
  

ALLIED COURSES   
  
ALD 1201: Business Communications  
  
The course provides a thorough understanding of the communication process and dynamics in business 
setting and emphasizes written as well as verbal communication. The course is designed to help the 
students in learning the techniques and acquiring the skills needed to communicate effectively in 
management. The course deals with Basic English in the practices of communication. The course 
introduces various techniques of effective communication through business letters, reports and other 
media from an integral part of the course  
  
ALD 1202: Leadership  
  
This course is designed to study different theory, principles and practices of leadership. Topics may 
include basic human behavior pattern, leadership theories and styles, types of leadership, team building 
and team management, cases on successful business entrepreneurs/ leaders focusing on Bangladesh 
perspective.  
  
ALD 2303: Micro Economics  
  
The purpose of microeconomics is to develop the students‟ skill i the systematic analysis of the 
economic aspects of business decisions and to acquaint them with some relevant analytical methods 
and concepts. The course covers introduction to Micro Economics: basics of supply and demand; 
utility approach to consumer behavior; theory of production and cost; profit maximization and 
competitiveness; market structure and theory of the firm; factor inputs; externalities and public goods.  

  
  
 

ALD 2305: Business Mathematics  
  
The course is designed to equip the students with mathematical tools and concepts to be used in the 
business decision processes. It includes business application of functions, sets, analytical geometry, 
logarithm limit, differential and integral calculus, matrix and linear programming. Elements of 
probability are also covered. The teacher is at liberty to include any suitable and required topics/issues 
of elementary mathematics in designing the course.  
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MGT  2406: Organizational Behavior  
  
The course deals with individual and group behavior models in the context of different organizations 
and social systems. It deals with the basic concepts of motivation, perception, learning and analysis of 
human behavior, individual difference and job satisfaction attitude changes, group process, team work, 
role theory, power and authority along with the analysis of small group behavior, group dynamics, 
leadership, decision, development of organizations and the influence of groups.  
  
ALD 2407: Legal Environment of Business  
  
The course includes study of the nature of the legal system of Business. This course should include 
basic business agreements, business entities, and government regulation. Law of contract: Agreement: 
consideration: Misrepresentation: Void and voidable contracts, sale of goods: Remedies: Law of 
agencies: Bailment and pledge: Law of carriage of goods: Negotiable Instruments Act; Insurance law; 
company Law. It also includes Labor law and acts concerning payment of wages employment, 
workers‟ compensation, and labor court 2006.  
  
ALD 3508: Macro Economics  
  
This course introduces students to fundamental economic concepts such as scarcity and opportunity 
costs. The course includes national income; computation of national income and product; theory of 
income determination; aggregate supply and demand models; savings, consumption and investment; 
employment; theory of money and inflation; monetary and fiscal policy, an overview of economic 
fluctuations and to highlight the dynamics of unemployment, inflation, and economic growth.  
  
ALD 3509: Business Statistics  
  
The course is designed to equip the students with statistical tools and concepts to be used in the 
business decision processes. Methods of descriptive and inferential statistics are covered that include 
measures of central tendency and dispersion, probability distributions, hypothesis testing and their 
application in the management decision process, correlation and regression analysis, and basics of non-
parametric statistics. Survey methods and sample designs are also discussed.  
  
ALD 3610: Research Methodology  
  
This course aims to expose participants to qualitative and quantitative date gathering, processing, 
analysis and presentation methods and skills. Students are exposed to such skills through hands- on 
experience with qualitative and quantitative methods through writing research proposals and through 
writing of analytical research report on collected data.  
  
ALD 3511: E-Business Management  
  
This course provides a comprehensive presentation of the concepts, technologies, and tools necessary 
for designing and implementing information systems that support electronic commerce (e-commerce) 
initiatives. The primary objective is to familiarize students with the current literature related to 
ecommerce including networking basics, infrastructure architectures, security, front-end /back-end 
integration, development tools, emerging business models, marketing tactics, online investing, and 
designing interactive Web sites to enhance usability.  
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CORE COURSES  
  
MGT 1101: Principles of Management  
  
This course includes the topics of meaning and importance of management; evolution of management 
thought; managerial decision making; environmental impact on management; corporate social 
responsibility; planning; setting objectives; implementing plans; organizing; organization design; 
managing change; human resource management: directing; motivation; leadership; managing work 
groups; controlling; control principles, processes and problems; managing in a changing environment. 
The major objective of the course is to provide students with an opportunity to enhance their 
understanding of large and small organizational systems.  
  
ACC 1201: Principles of Accounting  
  
The objectives of this course are to make students familiar with the preparation of accounting reports 
and applications of accounting information intelligently. To work effectively in the organizations, 
executives should have the basic knowledge about accounting. In this course, students will get a 
thorough grounding on basic accounting principles and concepts including accounting equation, 
recording of financial transactions, preparation of financial statement and worksheet etc.  

  
MKT 2301: Principles of Marketing  
  
This course focuses mainly on the topics like Introduction to marketing: the marketing philosophy; the 
marketing concepts; marketing environment; elements of marketing Mix; market segmentation and 
positioning; product decisions; pricing decisions; marketing ethics etc.  
  
FIN 2301: Principles of Finance  
  
The aim of this course is to introduce the students to the basic concepts in finance and the analytical 
tools used in business finance. The course focuses on basic principles of corporate finance, analysis of 
risk & return, cost of capital, analysis of time value of money, various sources of finance available to 
business enterprise, capital structure & financial statement analysis. This course would facilitate the 
easy conceptualization of the basic areas of finance. This will also encourage the students to proceed 
towards the advanced issues in financial management.  
  
ACC 2402: Intermediate Accounting  
  
This is the first accounting course at the professional level for the student concentrating in accounting. 
It offers an intense examination of generally accepted principles related to the preparation of financial 
statements, with particular emphasis on balance sheet valuations and their relationship to income 
determination. It also covers the conceptual framework underlying financial accounting and introduces 
the concept of the time value of money and the application of present value techniques to accounting 
valuations. Participants study in-depth the valuation and disclosure issues associated with cash, 
receivables, inventory, property, plant, and equipment.  
  
FIN 2402: Financial Management  
  
This course covers basic concepts and analytical tools used in business finance, topics include: basic 
principles of finance, analysis of risk- return relationship, cost of capital, analysis of time value of 
money, elementary capital budgeting, working capital management, capital structure and rationing, 
dividend policies etc.  
MKT 2402: Marketing Management  
  
This course is designed of introduce the students to the basic elements of the marketing management 
process. It helps the students to identify and solve many business problems by using a marketing 
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perspective. This course will not turn the students into marketing wizards but it will give them a very 
broad understanding of what marketing is all about and the vital role that it plays in organizations.  
  
OMT 3601: Operations Management  
  
Topics covered include introduction to production function; manufacturing policy decisions; 
production system; plant location and factory layout; production planning and control; product design 
& development; time and motion study; material handling and transportation; quality control and 
inspection; statistical quality control; purchasing and inventory control; maintenance management; 
production control; systems approach in production management.  
  
EDP 3501: Entrepreneurship  
  
The course includes entrepreneurship theory; entrepreneurial success and impact of environmental 
variables; new venture creation process- opportunity identification and assessment, entrepreneurial 
start-up strategies, the business plan and business launch.  
  
HRM 3501: Human Resources Management  
  
This course deals with management of human resources in organization viz. the basic functions of 
human resource management, sources of personnel, methods of selection, recruitment, developing and 
motivating the work force, procedures of primary recordkeeping, compensation, salary and wage 
administration, promotion, training appraisal, health safety, moral discipline, employee benefits etc.  
  
MIS 3501: Management Information Systems  
  
This course includes information systems concepts terminology, current issues and trends in IT, 
including e-Business, e- Commerce, the impact of technology on organizations, managers and users 
and ethical, social and global issues, examples of IT applications including ERP, decision support 
systems, executive information systems, and information systems in business functional areas of 
marketing, finance, production and human resources.  
  
SCM 3601: Principles of Supply Chain Management  
  
Supply chain management deals with the management of materials, information and financial flows in 
a network consisting of suppliers, manufacturers, distributors, and customers. The coordination and 
integration of these flows within and across companies is important for effective management. Supply 
Chain becomes critical with the trend of outsourcing, globalization, and fast technological evolution 
and dispersion of value chain activities. In this course, we will introduce key concepts, best practices, 
innovative ideas, practical principles, and critical thinking of integrative demand and supply chain 
management.  
  
ACC 3603: Management Accounting  
  
The curse is a sequence to Financial Accounting and deals with tools and techniques of internal use of 
accounting for management decision viz. concept of cost element, pricing of cost and cost centers, cost 
classification, cost behavior, variable and absorption of costing, basics of job order and process 
costing, profit analysis, budgeting and budgetary control, variance analysis, flexible budget, relevant 
cost items in decision making, segment reporting and transfer pricing.  
BUS 3611: International Business  
  
Introduction to the field of international business: international trade policies and institutions: legal 
aspect of foreign direct investment; regional economic integration; international monetary system; 
current international business trends and developments. It further includes trade theory and policy 
sources of international competitiveness in trade; tools of trade protection; WTO. The course should 
only provide coverage on laws related to UN bodies on international business.  



27 

 

  

  

MAJOR / AREA OF CONCENTRATION   
  

FINANCE   
  
FIN 4703: Financial Institutions and Markets  
  
This course provides students with an understanding of the mechanisms of various financial markets, 
and institutions such as banks, stock exchanges and brokers. It will also develop a critical awareness of 
the theoretical and practical problems associated with regulating financial markets. It investigates how 
the market structures potentially cause and mitigate financial risk to market participants and end users. 
It reviews how financial scandals and crises arise, and how they may be resolved.  
  
FIN 4704: Corporate Finance  
  
The purpose of this course is to introduce techniques of financial analysis, with emphasis on financing 
and capital budgeting decision. The main topics covered include (1) the time value of money and the 
net present value; (2) valuation of bonds and stocks; (3) capital budgeting decisions; (4) uncertainty 
and the tradeoff between risk and return; and (5) corporate financing and dividend policy decisions.  
  
FIN 4705: Investment Management  
  
This is an introductory course in investments. It provides a comprehensive coverage of basic concepts, 
theories, applications and decision-making rules in financial investment. Topics to be covered include 
fundamental security analysis on stocks, bonds, options and futures as well as modern portfolio 
management. On completion, candidates should be conversant in investment management in 
preparation for careers in financial analysis and financial planning, investment banking, and corporate 
finance.  
  
FIN 4706: Portfolio Management  
  
The course covers concepts and techniques of portfolio management; topics include: risk 
diversification evaluating portfolio; portfolio selection; analyzing portfolio performance; examining 
the pattern of changes in valuation of portfolio; capital asset pricing model.  
  
FIN 4707: Working Capital Management  
  
This course focuses on the management of various components of current assets and current liabilities. 
Special emphasis is given on integration of the concepts into a total systems approach to short-term 
financial management. Topics include management of cash, accounts receivables, inventories and 
other current assets, and management of accounts payables, bank loans, other short-term loans and 
other current liabilities.  

  
  
  

FIN 4708: Mergers and Acquisition  
  
This course provides an overview of mergers and acquisitions with a focus on the role Merger and    
Acquisition plays in the development and implementation of a firm‟s strategy. Students will develop 
an analytical and theoretical framework to understand the Merger and Acquisition process and will 
also use cases and real-world applications to develop skills necessary to prepare and evaluate the 
strategic rationale for a proposed transaction.  
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FIN 4809: Financial Derivatives  
  
The purpose of this course is to analyze the properties of derivative securities that are commonly 
encountered in practice. It examines the theoretical framework with which derivative securities can be 
valued. The course also highlights alternative hedging Strategies for financial institutions and portfolio 
managers. Options, futures, forward contracts, swaps etc are the main topics of this course.  
  
FIN 4810: International Financial Management  
  
The course focuses on international financial management and international trade. Topics in financial 
management, viewed primarily from the perspective of managers doing business overseas, include 
export/import financing, the management of foreign exchange exposure, foreign direct investment 
decisions, and multinational capital budgeting. Other topics include trends in international banking, the 
balance of payments, the determination of exchange rates, and the LDC debt crisis. It examines the 
challenges and problems faced by firms planning on doing business in Western Europe, Eastern 
Europe, the Far East, Mexico, Canada, South America, and Africa during the next decade.  
  
FIN 4811: Financial analysis and Control  
  
This course is designed to 1) develop basic skills in financial statement analysis; 2) teach students to 
identify the relevant financial data used in a variety of decision contexts, such as equity valuation, 
forecasting firm-level economic variables, distress prediction and credit analysis; 3) help students 
appreciate the factors that influence the outcome of the financial reporting process, such as the 
incentives of reporting parties, regulatory rules, and a firm‟s competitive environment. At the end of 
the course the students are expected to acquaint with various tools and techniques of financial analysis 
and to provide them with opportunities to apply these tools and techniques in analyzing financial 
statements necessary for practical business decisions.  
  
FIN 4812: Bank Fund Management  
  
The basic objective of the course is to develop an idea about the Bank‟s Fund Management. That is the 
use of bank‟s loanable funds in Money Market or Capital Market for the purpose of earning profit. 
  Before that a clear idea will be given about the sources from where a bank can collect this 
fund. In this regard all concepts of Bank management will be discussed under this course. And after 
completion of the course the students can apply the knowledge of Bank Fund Management in real 
business situation.  
  
  
FIN 4813: Insurance and Risk Management  
  
This course introduces the principles of risk management and insurance. The students acquire a 
fundamental knowledge of risk exposures, the management of pure risk, and the insurance mechanism. 
Another objective is to make the students a more informed consumer of insurance products when they 
conduct both business and personal matters.  

  
  

FIN 4814:  Real Estate Finance  
  
This course introduces the student to the theory and practice in the field of real estate. The course is 
aimed at providing a broad structure of knowledge. Topics include basic economics of urban growth, 
structure, location analysis, market analysis, as well as, the technical aspects of appraising, financing, 
taxation and investment analysis. In addition, the material covered will acquaint the student with the 
home-buying process.  

  

 
 

http://www.northsouth.edu/php/course/course_detail.php?course_id=158&ret=sob
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HUMAN RESOURCE MANAGEMENT   
  
HRM 4703: Industrial Relations  
  
The course deals with worker-employer conflicts, origin and development of trade unions, trade 
unionism in the subcontinent, theories of union, process of collective bargaining, industrial dispute, 
grievance handling, strike and lockout, arbitration and labor laws. These are discussed in the context of 
socio – political and economic solution in Bangladesh. Labor laws are to be taught in the course as 
well.  
  
HRM 4704: Conflict Management and Negotiation  
  
Overview and definition: conflict management styles: problem solving approaches. Negotiation: 
strategizing framing and planning; Nature of negotiation; Strategy and tactics of distributive, 
bargaining; Strategy and tactics of integrative negotiation; perception, Cognition and communication; 
identifying and using negotiation leverage, Global negotiations in social context congaing negotiation, 
Ethics in negotiation.  
  
HRM 4705: International Human Resources Management  
  
The purpose of this course is to develop an insight among students on the concepts, issues, and 
challenges of human resource management in the contexts of multi-national environment. It also 
covers selection, recruitment, training and development, compensation and protection of employees in 
the age of globalization.  
  
HRM 4706: Change Management  
  
The ubiquitous scale of change taking place in organizations today suggests a need to manage the 
change process in a smoothly functioning way. Yet, the change process is fraught with perils and 
paradoxes, the resolution of which is oftentimes uncertain and elusive. This course offers a look at the 
change process from several angles, and attempts to elucidate the paradoxes informing the dynamics of 
change that is in keeping with the complex and ambiguous nature of organizational renewal.  
  
HRM 4707: Human Resource Information Systems  
  
Human Resource Information System(HRIS) Basics, Human resource policies and practices enabled 
by HRIS, Internet recruiting and applicant tracking, e-learning and other forms of technology-based 
training, Telecommuting and the Virtual Workplace, Global work groups, Human Resources for 
Knowledge Workers.  
  
HRM 4808: Labor Laws of Bangladesh  
  
Demand for labor; Quasi-fixed labor costs; Supply of labor; Labor unions and collective bargaining; 
Household production models; Investment in human capital; Education and training; Earnings 
differentials; Compensation differentials; Discrimination; Compensation structure; Unemployment and 
inflation and labor market issues in Bangladesh.  
  
HRM 4809: Organizational Development  
  
This course introduces organizational development, the ability of organizations, large or small, to 
effectively, economically and strategically make changes to improve their “products.” The course 
explores the history, major trends, and ethical and professional issues in the organizational 
development field.  
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HRM 4810: Compensation Theory and Practice  
  
Compensation theory; Job analysis; Preparation of job description; Fundamentals of job evaluation; 
Methods of compensation including incentives, Fringe benefits; Determinants of wage levels; wage 
structures and individual wages; analysis of the impact of wages on individual attitudes and decisions 
to participate and perform in organizations.  
  
HRM 4812: Strategic Human Resources Management  
  
This course provides idea regarding strategy, Role of Human Resource Management in the strategic 
process, Preparation and Implementation of Human Resource Strategies, Recruitment and retention 
strategies, outsourcing strategies etc.  
  
HRM 4813: Training and Development  
  
Training and development function; Strategy and training; Organization of the training department; 
Training needs assessment; Learning and behavior; Designing of training programs; Evaluation of 
training programs; Training techniques; Technical training; Training and development of managers; 
Training in organization development; Theory and practice of career development; Developing career 
structures; Identifying organizational needs; Institutionalizing the career development system; 
Evaluating the system.  
  

Management Information Systems (MIS)  
  
MIS 4702: System Analysis and Design  
  
The course is designed to train the students the methodology and techniques of system analysis 
including critical path methods, search techniques, waiting lines, linear programming, dynamic 
programming and simulation experiments etc. Project work includes design and development of 
systems.  
  
MIS 4703: Database Management Systems  
  
The course covers theories and models in system-centered approaches to information retrieval and 
database management. Information retrieval and database management systems include text and 
multimedia databases, web search engines and digital libraries. Issues in system design, development 
and evaluation, and tools for searching, retrieval, user interfaces and usability.  
  
MIS 4704: Decision Support Systems  
  
This course aims at developing an understanding on the concepts and theories of decision support 
system including human decision-making process, types of decision support systems, DSS models and 
architectures, and mathematical models and optimization in expert systems.  
  
 
MIS 4705: Object-Oriented Programming  
  
This course is designed to provide students the opportunity to examine visual basic programming, 
learn how to create windows applications using the Microsoft Visual Basic, modify existing windows 
applications with VB for applications, and understand the practical application of VB features. 
Additionally, the course is concerned with programming logic, documentation, design choices, and the 
Systems Development Life Cycle.  
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MIS 4706: E-Commerce  
  
This course provides a comprehensive presentation of the concepts, technologies, and tools necessary 
for designing and implementing information systems that support electronic commerce (e-commerce) 
initiatives. The primary objective is to familiarize students with the current literature related to 
ecommerce including networking basics, infrastructure architectures, security, front-end /back-end 
integration, development tools, emerging business models, marketing tactics, online investing, and 
designing interactive Web sites to enhance usability.  
  
MIS 4707: Digital Offic   e Automation  
The main objective of this course is to introduce the students into the various aspects of office 
automation, automation information concepts and technology used in office automation including 
communication, storage, and retrieval systems.  
  
M  IS 4708: Operating System  
This course is an introduction to the theory and practice behind modern computer operating systems. 
Topics will include what an operating system does (and doesn't) do, system calls and interfaces, 
processes, concurrent programming, resource scheduling and management (of the CPU, memory, etc.), 
virtual memory, deadlocks, distributed systems and algorithms, networked computing and 
programming, and security.  
  
MIS 4809: System Integration, Security and Internet    
This course is an intensive review of information technology. It covers topics in software development 
methods, data modeling and databases, application development, Web standards and development, 
system integration, security, and data communications. Most of the homework sets lead the class 
through a project in which a database and Web application are designed and constructed, using good 
software process and addressing security, network and other issues.  
  
MIS 4810: Applied Artificial Intelligence     
This course includes object-oriented programming, state-space search, machine learning (including 
neural networks), and Bayesian methods for reasoning under uncertainty. These techniques will be 
applied to problems of engineering design, diagnosis, scheduling, and computer vision. Students will 
also learn enough object-oriented programming skills in C++ to apply these techniques.  
  
MIS 4811: Data Communication and Networking  
  
The course emphasizes basic principles and topics of computer communications. The first part of the 
course provides an overview of interfaces that interconnect hardware and software components, 
describes the procedures and rules involved in the communication process and most importantly the 
software which controls computers communication. The second part of the course discusses network 
architectures and design principles, and describes the basic protocol suites. The third part of the course 
introduces the concept of internetworking, a powerful abstraction that deals with the complexity of 
multiple underlying communication technologies.  

  
 

MIS 4812: Management of Innovation and Technology  
  
This course is designed to provide students with a basic understanding of how to develop and 
implement computer-based management information systems. Students are introduced to a variety of 
system development concepts and techniques. These can include traditional approaches such as 
topdown or structured analysis, problem definition, feasibility analysis, enterprise analysis, and data 
flow diagrams, as well as interactive and iterative development approaches such as prototyping and 
objectoriented concepts and techniques.  
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Marketing (MKT)   
  
MKT 4703: Global Marketing   
  
This course examines the challenge of entering and operating effectively in foreign markets. Decisions 
must be made regarding international marketing objectives, strategies and policies, foreign market 
selection, adaptation of products, distribution channels of communications to each foreign market, and 
systems of international marketing organization, information gathering, planning and control. These 
topics, along with exploration of cultural issues, are examined through reading, case discussion, class 
presentations and a term project. Marketing reports for major countries will be prepared to offer 
valuable insights, as well as tips and techniques for marketing products and services in a specific 
country.  
  
MKT 4704: Consumer Behavior  
  
This course provides a framework for analyzing consumer behavior, topics covered are: marketing 
concept and consumer behavior; Utility and need satisfaction; Communicating with consumers; 
Consumer adoption and diffusion process, Repurchase, purchase and post purchase behavior; Product 
involvement and type of purchase decision; Understanding Consumer; Demographic, Social and 
Psychographic factors; influences of external factors; Model of human behavior, Classification of 
situation influencing consumer behavior; Consumer decision process; Consumer movement and 
consumerism; institutional buying behavior; Consumer and price; Consumer and institutional decision; 
Household, sales person and advertising.  
  
MKT 4705: Brand Management  
  
Concept of brand management; its advantages and implications; scope of brand management; 
responsibility of a brand manager; product portfolio analysis; managing a brand over its life cycle; 
developing now brands; management of breadth and widest of a product line; designing a pricing and a 
promotional strategy for the brands; developing distribution system for the brands. Elements of Brand 
Equity, Brand values, Message and personality, Brand icons brand relevance and brand roadmap, 
Brand valuation, Analyzing the Competitive situation relevant to a brand, Defining a    
Brand‟s Competitive Advantage, Setting brand Objectives, Defining strategic variables relevant to a 
  Brand, Creating Strategic Brand Alternatives, Tactical implementation for a Brand strategy, 
Brand hierarchies and Portfolios, The future of Branding (trends worldwide and in Bangladesh).  
  
MKT 4706: Services Marketing  
  
Explores the marketing of services in consumer, business, not-for-profit and global settings. 
Management of the marketing effort for service businesses (hotels, restaurants, banks, legal firms, 
medical offices etc.) using case analyses, exercises and projects which deal with crucial aspects of 
service design and marketing delivery. It investigates the nature of services and the theories, concepts, 
tactics and strategies for solving marketing problems, improving service quality and ensuring customer 
satisfaction.  
  
MKT 4707: Marketing Research  
  
This course is designed to train the students in using the tools and techniques for developing and 
analytical framework of marketing, developing solutions to marketing problems formulations of 
marketing strategy, introductions to research techniques in marketing, review of sources of marketing 
information, collection, analysis and interpretation of marketing information.  
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MKT 4708: Customer Relationship Management (CRM)  
  
Customer Relationship Management (CRM) is an IT enabled business strategy and a set of business 
processes and policies that are designed to acquire, retain, and service customers. CRM includes the 
customer-facing business process of marketing, sales, and customer services. CRM technologies (like 
databases or data warehouses) and software are used to support these processes, storing information on 
current and prospective customers. Effective CRM is having the ability to determine, maintain or 
increase customer profitability and its drivers.  
  
MKT 4709: Sales and Retail Management  
  
This course is designed to familiarize students with retail management and the career opportunities in 
the retail field. Topics include: Importance of retailing as a marketing institution; services of retailing; 
large scale retailing; integrated vs. independent retailing; controlling and coordination of independent 
retailers‟ activities; wheel of retailing and retail mortality. Retailing in Bangladesh: store vs. non-store 
retailing and its socio-economic importance; standardization of retailing services; future trend. Major 
retail institutions (e.g., department stores, specialty stores, discount stores), the components of the 
retail mix and the functional areas of retailing are examined.  
  
MKT 4710: Industrial Marketing   
  
Business markets are different from consumer markets in several ways. Typically, the orders and the 
customers are bigger, and the buying process/buying unit is more complex. Usually there is a need for 
a great deal of internal coordination, and sometimes a high level of customization and complex order 
fulfillment. All of these demand continuous and intensive interaction with customers. This course 
provides a progressive approach to business marketing and business market management, which is the 
process of understanding, creating and delivering value to targeted business markets and customers. 
Business markets are composed of firms, institutions or governments.  
  
MKT 4811: Agricultural Marketing     
This course covers the principles of agricultural marketing, including consumer demand and economic 
system fundamentals, functions and methods of marketing agricultural commodities, marketing 
agricultural industry inputs, legal and industry responsibilities, international marketing, marketing 
planning, and promoting and selling in agriculture.  
  
MKT 4812: Integrated Marketing Communication   
  
A management concept that is designed to make all aspects of marketing communication such as 
advertising, sales promotion, public relations, and direct marketing work together as a unified force, 
rather than permitting each to work in isolation. This course deals with marketing products that have 
information and/or entertainment content. The products are of the sort offered by media companies and 
may be delivered via print, television, radio, film, intermit, direct mail, or live-event channels.  
  
MKT4813: Social Marketing and Corporate Social Responsibility  
  
This course examines the nature of social marketing, and how marketing concepts, frameworks and 
techniques developed for commercial marketers can solve social marketing problems. It provides tools 
and ideas to help you apply social marketing to your own context – examining consumer behavior, 
social marketing planning, situational and stakeholder analysis, segmentation and targeting, research, 
marketing mix, relationship marke  ting and evaluation  
MKT4814: E-Market ing  
  
This course examines the integration of the Internet in an organization's marketing strategy. Topics 
include goals for e- marketing, customer communications, interactive internet pages, and customer 
service issues, required infrastructures etc.  
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MKT4815: Rural Marketing     
The main objective of this course is to develop an insight into rural marketing regarding different 
concepts and basic practices in this area and to discuss the challenges and opportunities in the field of 
rural marketing.  
  
MKT 4816: Strategic Marketing  
  
Specific topics include marketing strategy, market research and analysis, and the development of 
products and services, pricing, distribution and promotion. The course integrates marketing decision 
making within the context of manufacturing and financial dimensions of a business organization. 
Course participants should expect to use large doses of common business sense and managerial insight 
and to rely heavily on sound business and marketing principles in the learning process.  
  

Accounting (ACT)  
  
ACC 4704: Advanced Accounting-I   
  
This course encompasses an in-depth study of the theoretical and practical problems of accounting for 
partnerships, business combinations, and non-business organizations, including governmental 
fiduciaries.  
  
ACC 4816: Advanced Accounting-II   
  
This course is designed to analyze special accounting issues, which may include business 
combinations, partnerships, international accounting, estates, and trusts. Emphasis is on analyzing 
transactions and preparing working papers and financial statements. Upon completion, students should 
be able to solve a wide variety of problems by advanced application of accounting principles and 
procedures  
  
ACC 4705: Cost Accounting  
  
This is an advanced course dealing with the techniques of costing and the use of cost information for 
managerial planning and control. It covers: introduction to cost Accounting; objectives and importance 
of cost accounting; cost concepts and cost classification; material costing; store-keeping and inventory 
control; valuation of inventory; labor cost accounting; chargeable expenses; manufacturing and non-
manufacturing overheads; job order and batch costing; process costing; activity based costing, standard 
costs; variance analysis; statement of cost of production.  

  
  
  

ACC 4710: Accounting Theory  
  
This course focuses elaborately on accounting conceptual framework; accounting concepts; standard 
setting measurement and recognition issues; and characteristics of accounting information. Topics and 
objectives include: objectives of financial reporting; the conceptual framework; generally accepted 
accounting principles and the financial accounting standards board (GAAP and the FASB); financial 
reporting; financial statements; elements of financial statements. Another major part of this course 
includes detailed of international accounting standards (IAS).  
  
ACC 4706: Advanced Cost Accounting  
  
This course aims to introduce advanced topics in cost accounting. This course deals with strategic 
profitability analysis; cost allocation and resources; quality and Just-In Time Inventory, and 
investment decisions and management control.  
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ACC 4815: Working Capital Management  
  
This course examines the various components of working capital, how they interact with one another, 
and how they affect firm liquidity, default risk and shareholder wealth. The course will build on the 
principles of financial management taught in F600 and will apply the principles and concepts of 
financial theory to problems and decisions associated with short-term (working) capital. The objective 
will be to use working capital optimally, and ultimately to maximize shareholder wealth.  
  
ACC 4813: Introduction to Government Accounting  
  
This course covers government budget and financial management funds control concepts; standards; 
procedures; and practices. Topics include recognizing and recording accounting transactions for 
various funds like fiduciary fund; provided fund; benevolent fund; retirement benefit etc. Accounting 
for autonomous bodies like municipal corporations, universities and non-profit oriented organization is 
also included.  
  
ACC 4709: Auditing  
  
The course deals with principles of auditing; auditors‟ duties and responsibilities; basic auditing 
techniques; verification and valuation of assets and liabilities; internal checks; internal control and 
auditors‟ reports. Auditing standards are also covered in this course. Major parts of this course are:  

financial audit, cost audit and management audit.  
  
ACC 4812: Accounting Information Systems  
  
This course is designed to present an understanding of accounting information systems and their role in 
the accounting environment. Particular attention is paid to transaction cycles and internal control 
structure. Topics covered include the accounting software application; control concepts and 
procedures; auditing of information systems; internet; intranets; electronic commerce; accounting 
information systems security and auditing; management reports and decision making tools; data 
management concepts and electronic data interchange(EDI) and the role of information systems.  
  
ACC 4708: Taxation  
  
The course is primarily designed to provide the students with a fundamental understanding of 
economic effects of taxation on business entities and individuals prevailing in Bangladesh. Different 
types of tax e.g. income tax, gift tax, wealth tax, direct and indirect tax etc. are elaborately covered in 
this course. At the end of the course, the students are expected to be able to: i) understand the role of 
taxation in overall economic development of an economy, ii) understand the place of taxation in 
overall fiscal policy of a government, iii) understand relevant provisions of taxation rules in 
Bangladesh and iv) independently assess the tax liabilities of corporate and personal entities.  
ACC 4711: Strategic Management Accounting  
  
Through the course students are expected to learn how to measure and report financial and nofinancial 
information that helps managers to make strategic decisions and fulfill the goals of an organization. 
This course includes the topics: pricing, make or buy decisions, re-structuring decision, re-engineering 
decision, merger decision, transfer pricing, corporate performance evaluation, strategic profitability 
analysis, product like extension marketing mix decisions, accounting information for strategic 
positioning, strategic cost driver analysis, etc.  
  
ACC 4707: Financial Information Analysis and Control  
  
This course is designed to: 1) develop basic skills in financial statement analysis: 2) teach students to 
identify the relevant financial data used in a variety of decision contexts, such as equity valuation, 
forecasting firm-level economic variables, distress prediction and credit analysis; 3) help students 
appreciate the factors that influence the outcome of the financial reporting process, such as the 
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incentives of reporting parties, regulatory rules, and a firm‟s competitive environment. At the end of 
the course the students are expected to acquaint with various tools and techniques of financial analysis 
and to provide them with opportunities to apply these tools and techniques in analyzing financial 
statements necessary for practical business decisions.  
  
ACC 4814: Introduction to Accounting Standards  
  
This course is designed to introduce the Analysis of propositions, axioms, theorems, controversial accounting 
concepts, and authoritative statements and research on accounting principles.  
  

Operations Management (OM)  
  
OMT 4702: Operations Research  
  
Introduction to Operation Research; Review of Probability concepts; conditional and expected value;  

Value of Information; Utility as basis for decision Making; Decision Theory; Game Theory; Linear 
Programming: The Simplex method, the Dual Problem and the Transportation problem; Waiting line 
and simulation; Practical application.  
  
OMT 4703: Production Planning and Inventory Management  
  
The course is designed to cover production planning, production scheduling, and inventory control 
decisions in manufacturing and service organizations; Special topics include: Manufacturing resource 
planning; use of inventory control in buffering manufacturing activities. It also highlights on inventory 
planning, inventory operations and warehouse planning.  
  
OMT 4704: Logistics in Supply Chain Management  
  
This course will deal with concepts of logistics in Supply Chain Management. Key logistics functions 
are covered to include demand planning, procurement, inventory theory and control, transportation 
planning and execution, reverse logistics, and flexible contracting. Concepts explored include 
postponement, portfolio management, dual sourcing, and others. Emphasis is placed on being able to 
recognize and manage risk, analyze various tradeoffs, and model logistics systems.  
  
OMT 4705: Quality Management  
  
Meaning and measurement of quality; concept of total quality management (TQM); Management 
approaches, concepts, and techniques for the monitoring and improvement of product and process 
quality; developing standards for quality of product, process, and service; developing a corporate 
orientation for TQM.  
OMT 4706: Project Management  
  
The course deals with project identification, preparation appraisal, management of implementation and 
post project evaluation. Basic techniques like network analysis, organizing and control aspects of 
project implementation in relation to resources, time scale and information processing are emphasized. 
Feasibility study of a business project is a major part of the course. This course acquaints the students 
with latest available project management software.  
  
OMT 4707: Productivity Man agement  
  
Concept of productivity; measurement of productivity; long vs. short tern productivity; factors in 
productivity ; reasons for low productivity; measures to improve productivity; developing a 
productivity orientation in the organization; reward-punishment system for productivity enhancement.  
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OMT 4810: Enterprise Resource planning  
  
This course examines the principles and techniques for planning and managing resource used in a 
manufacturing facility. Topics include demand management, inventory management, master 
scheduling, material and capacity planning, and lean/just-in-time manufacturing.  
  
OMT 4808: Technology Management  
  
Technology management is an introduction to the management of firms in high-technology industries 
such as software development and biotechnology research. The course uses cases, readings, and 
exercises to understand the issues involved in motivating and managing knowledge workers, 
organizing for innovation, and decision making in fast-paced business environments.  
  
OMT 4709: Product and Service Development  
  
NPD processes, form setting a strategic framework for the development effort through to monitoring 
post-launch success; methods of market research and the use of analytical approaches such as 
perceptual mapping, benefit segmentation, trends unbundling and morphological analysis; screening 
and raking processes to set priorities for development; converting concepts into prototypes; developing 
strategies and plans for the commercial launch. Some exercises may require flexibility with the timing 
of classes.  
  
OMT 4811: Strategic Operations Management  
  
The course provides unifying framework for analyzing strategic issues in manufacturing and service 
operations. It analyzes relationships between manufacturing and service companies and their suppliers, 
customers, and competitors. It also covers decisions in technology, facilities, vertical integration, 
human resources and other strategic areas. It explores means of competition such as cost, quality, and 
innovativeness. Finally it provides an approach to make operations decisions in the era of outsourcing 
and globalization.  
  

Entrepreneurship (EPD)  
  
EPD 4702: Appropriate Technology  
  
This course is designed to give students a broad overview of the main topics encompassed by 
management of technology. It includes the full chain of innovative activities beginning with research 
and development and extending through production and marketing. Focus is given on issues like why 
many existing firms fail to incorporate new technology in a timely manner. At each stage of 
innovation, key factors determining successful management of technology are examined. The 
integrating course focus is on the emergence of the knowledge economy and technology as a key 
knowledge asset and will involve both general readings and cases.  
  
EPD 4703: Technology Management  
  
Technology management is an introduction to the management of firms in high-technology industries 
such as software development and biotechnology research. The course uses cases, readings, and 
exercises to understand the issues involved in motivating and managing knowledge workers, 
organizing for innovation, and decision making in fast-paced business environments.  
  
EPD 4704: Small and Medium Enterprise  
  
The course is designed to investigate the opportunities in entrepreneurship development for SME in 
Bangladesh. It should focus on Role of Bangladesh Bank, Different Financial Agencies of Government 
like Specialized Banks, BISIC and Others, Preparation of SME Projects, Evaluation and Application 
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of financial and marketing knowledge, examines the Basic Principles for Planning and Managing 
Resources.  
  
EPD 4705: Innovation Management  
  
This course is designed to do two things. First, to give you a sense of why building a rich 
understanding of innovation is both exciting and critical to modern managerial practice, and second, to 
give you a solid grounding in the tools necessary to manage it. The course moves deliberately between 
strategic issues (what should you do?) and organizational or managerial issues (how should you do 
it?), though the focus of the course is more on process and implementation. The course will also 
address the difficulty to separate completely “incremental” and “radical” innovation (a strategic axis) 
as well as the problems of “new” or “small” firms versus “established” or “large” organizations.   The 
objective of this course is to provide a contemporary view of managing innovation that focuses on the 
links between groups within an organization.  
  
EPD 4706: Project Management  
  
This course deals with project identification, preparation, appraisal, management of implementation 
and cross project evaluation. Basic techniques like network analysis, organization and control aspects 
of project implementation in relation to resources, time skill and information processing are 
emphasized.  
  
EPD 4707: Entrepreneurship Development  
  
The main objective of this course is to make the students acquainted with modern entrepreneurial tools 
by which an "Entrepreneur" endeavors to solve problems as time best suits. Moreover, at the edge of 
every chapter, case studies are made obligatory for the students so that they may observe the practical 
implications of the entrepreneurial tools in various business complexities.  
  
EPD 4708: Entrepreneurship & Small Business Management  
  
This course may include topics like The entrepreneur's role in economic development, The issues 
around the concepts of entrepreneurship and enterprise, The issues surrounding the types of people 
who start their own business and the reasons for doing it, The socio-culture and environment factors 
that affect the development of entrepreneurship in a society, The main business growth models and 
their relevance, The key internal management issues faced by fast growing businesses and some of the 
ways in which they can be addressed, The ingredients which are important for the success of a new 
business, The key problems associated with business failure, Career in small business, Starting a small 
business, SWOT analysis, Idea generation, developing business plan.  
  
EPD 4809: Building and Sustaining a Successful Enterprise  
  
This course will introduce models about the key jobs of the managers, who must integrate the 
marketing, product development, operations, strategic planning, financial, and human dimensions of 
the enterprise. It will also help students in knowing the root cause of the challenges the managers 
usually face, and to develop action plans for resolving them. This course will address which are 
relevant to start-up companies as well as large, established ones.  
  
EPD 4810: Managing Change  
  
In turbulent times, the core of leadership is to address continuing challenges of change and 
organizational adaptation. This is essential for enterprise success, and those leaders with the skills to 
steer change effectively are in high demand. This course will arm students with practical skills and 
hands-on tools for planning and guiding large-scale systemic change (major strategic shifts, business 
turnarounds, organizational and cultural transformations), managing specific change projects 
(innovations, pilot projects, new and emerging ventures), and diffusing or scaling up specific projects 
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for company growth or change. Both external consultants and internal change leaders will find these 
skills useful.  
  
EPD 4811: Conflict Management and Negotiation  
  
Negotiation and conflict resolution are integral parts of daily life and working with people. Project 
managers need the skill to handle people problems before they affect performance whether the 
problems are within the team or with clients, customers, and stakeholders. This course covers the 
foundations of negotiation, negotiation strategy including planning and framing, how to recognize and 
prepare for the phases of a negotiation, and how cultural differences are increasingly playing a role in 
the global economy. Another aspect of working with people is how to deal with the inevitable conflicts 
that may arise. Project managers and program managers are called upon to resolve conflicts not only 
within their teams but also with clients, customers, and other stakeholders. This course will also cover 
constructive and destructive conflict, conflict resolution styles, and various approaches to conflict 
resolution.  
  

Supply Chain Management  
  
SCM 4702: Procurement Management  
  
This course explores the principles and practices of managing project quality, cost, and procurements. 
Key concepts in quality management include quality planning, quality assurance and quality control. 
Cost management topics include how to develop cost estimates (including fixed and variable costs, 
management reserves and contingencies), budgeting and cost control tools and techniques. Planning, 
conducting, administering, and closing procurements and contract types are topics addressed.  
  
SCM 4703: Logistics Management  
  
This course deals with Logistics and supply chain overview; inventory management; order processing 
and information system; material management; transportation management; warehouse management. 
Logistics and supply chain overview; inventory management; order processing and information 
system; material management; transportation management; warehouse management.  

  
  
  

SCM 4812: IT in Supply Chain Management  
  
This course will explore IT‟s role in supply chain and logistics functions. Topic will include: supply 
chain digitization and business innovation; supply chain strategy and choice; MRP and ERP (evolution 
and implementation issues).  
  
SCM 4704: International Supply Chain Management  
  
This course deals with International supply chain management; international logistics infrastructure; 
method of entry into foreign market, international contracts; terms of payment; currency of payment; 
and international negotiation.  
  
SCM: 4705 Production Planning and Inventory Management  
  
This course helps students designing and improving supply chain operations particularly in the areas of 
inventory control, forecasting, planning, and networking. In this course students will also receive 
comprehensive knowledge in the areas of modern supply chain tools including ERP and its 
applications. Successful completion of this course will enable students with the capability of 
contributing into building of a sustainable supply chain platform to cope with future global supply 
chain pressures and complexities.  
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SCM 4813: Strategic Supply Chain Management  
  
This course serves as an introduction to modern supply chain management principles and techniques 
that enhances competitive advantage of a manufacturing or service organization. This covers both 
strategic and operational issues in Logistics and Supply Chain Management. At the completion of this 
course, students are expected to capably appreciate importance of supply chain management in the 
global perspective and learn tools and techniques of making the business competitive with the use of 
Supply Chain Management.  
  
SCM 4706: Total Quality Management  
  
Meaning and measurement of quality; concept of total quality management (TQM); Management 
approaches, concepts, and techniques for the monitoring and improvement of product and process 
quality; developing standards for quality of product, process, and service; developing a corporate 
orientation for TQM.  
  
SCM 4707: Negotiation  
  
This course introduces the theory and practice of negotiations and explores various models of 
negotiation and bargaining, highlighting similarities and differences in the models and methods of 
negotiation. Covers various stages of negotiation, from pre-negotiation to negotiation proper to 
postsettlement negotiation; and emphasizes the development of skills through the use of role plays to 
enable the student to apply theory to cases.  
  
  
SCM 4708: Finance in Supply Chain Management  
  
The course is designed to introduce key financial and accounting aspects of SCM, and instill a 
financially-oriented mindset by integrating said aspects into the analysis of SCM issues and systems. 
Topics covered include supply chain costing, working capital management, supply chain financing, 
supply chain risk management, and supply chain contracts and purchasing. Some case studies will 
illustrate the concepts learned.  

  
SCM 4809: Retail Management  
  
This course is designed to familiarize students with retail management and the career opportunities in 
the retail field. Topics include: Importance of retailing as a marketing institution; services of retailing; 
large scale retailing; integrated vs. independent retailing; controlling and coordination of independent 
retailers‟ activities; wheel of retailing and retail mortality. Retailing in Bangladesh: store vs. non-store 
retailing and its socio-economic importance; standardization of retailing services; future trend. Major 
retail institutions (e.g., department stores, specialty stores, discount stores), the components of the 
retail mix and the functional areas of retailing are examined.  
  
SCM 4810: Customer Relationship Management  
  
Customer Relationship Management (CRM) is an IT enabled business strategy and a set of business 
processes and policies that are designed to acquire, retain, and service customers. CRM includes the 
customer-facing business process of marketing, sales, and customer services. CRM technologies (like 
databases or data warehouses) and software are used to support these processes, storing information on 
current and prospective customers. Effective CRM is having the ability to determine, maintain or 
increase customer profitability and its drivers.  
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SCM 4811: Supply Chain Sustainability  
  
This course will focus on the product life cycle from cradle-to-cradle. The tools of life cycle 
assessment will be applied to the supply chains of production and service industries to analyze the 
design issues, material selection and sourcing, energy usage and auditing, and environmental impacts. 
Concepts application and integration of sustainable practices across the supply chain will be covered. 
Topics include: ISO 14000 and 14044, life cycle assessments, waste stream analysis, sustainable 
product development, design for environment, reverse logistics, and sustainable supply chains.  
  

ECONOMICS (ECON)   
  
ECON 4701: Development Economics  
  
Development economics is a branch of  economics which deals with economic aspects of the 
development process in  low-income countries. Its focus is not only on methods of promoting  
economic development,  economic growth and  structural change but also on improving the potential 
for the mass of the population, for example, through health and education and workplace conditions, 
whether through public or private channels.  
  
ECON 4702: Intermediate Microeconomics  
  
This module presents a more formal treatment of the foundations of microeconomic theory, with the 
aim of providing a deeper insight into the nature of economic theorizing, introducing key results and 
methods of analysis that will be developed in later economic modules and providing a preview of the 
issues discussed in these modules. The main topics are: consumer choice theory and applications; the 
theory of production and costs; and theories of the firm.  
  
ECON 4703: Macroeconomics Policy  
  
The set of government rules and regulations to control or stimulate the aggregate indicators of an 
economy frames the macroeconomic policy. Aggregate indicators involve national income, money 
supply, inflation, unemployment rate, growth rate, interest rate and many more. In short, policies 
framed to meet the macro goals.  

  
  

ECON 4704: International Finance and Macroeconomics  
  
This course provides an overview of recent key topics in international finance and open economy 
macroeconomics. In addition to familiarizing students with the relevant theoretical models and 
empirical literature, the course will give students the opportunity to start conducting guided research 
and giving presentations.  
  
ECON 4705: International Trade: Theory and Practice  
  
The main theories of international trade in goods & services and of international movements of capital 
and labor are studied through the course. Partial equilibrium and general equilibrium analysis of the 
major instruments of trade policy, their economic effects, and the issues created by their use in practice 
are also taught. The economics of preferential trading arrangements, such as free trade areas, customs 
unions, common markets, and “mega-agreements” are important aspects covered in the course.  
  
ECON 4706: The Economics of Education  
  
Aim of this course is to understand the role of economics in evaluating education and education policy. 
This course will study topics like Human Capital Theory, Education Production, Peer Effects, 
Externalities, Public versus Private schools and several others. This course will familiarize you with 
both the theory behind these topics and the empirical evidence and methods used by economists.  
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https://en.wikipedia.org/wiki/Structural_change
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ECON 4801: Mathematical Analysis in Economics  
  
Mathematical economics is the application of  mathematical methods to  represent theories and analyze 
problems in  economics. By convention, the  applied methods refer to those beyond simple geometry, such 
as differential and integral  calculus,  difference and  differential equations,  matrix  algebra,  mathematical 
programming, and other  computational methods. An advantage claimed for the approach is its allowing 
formulation of theoretical relationships with rigor, generality, and simplicity.  
   

ECON 4802: Econometrics  
  
This course introduces you to the theory and practice in econometrics for graduate students. While a 
sound understanding of econometric theory will be beneficial, the course emphasizes the techniques 
for basic empirical research, interpretation of quantitative results and model evaluations. The contents 
will cover basics of ordinary least square methods, model specification, maximum likelihood 
estimation and Limited dependent variable models.  
  
ECON 4803: Intermediate Macroeconomics  
  
The goal of intermediate macroeconomics is to provide students with a rigorous overview of modern 
macroeconomics. The course builds on the themes introduced in the principles class. The principal 
objective of this class is to equip students with the tools and ideas necessary to understand the 
aggregate economy and to make informed opinions about different economic policies  
  
ECON 4804: Environmental Economics  
  
Environmental economics deals with economics and the environment, and the management of limited 
resources. The aim of environmental economics is to encourage us to make the best use of our 
ecosystem's goods and services.  

  
ECON 4805: Economic Forecasting  
  
Students apply a variety of forecasting methods to solve problems in business and economics. Topics 
include qualitative forecasting methods; the forecasting process, data considerations, and model 
selection; moving averages and exponential smoothing; multiple regression and time series 
decomposition; Box-Jenkins methodology to fit autoregressive conditional heteroscedasticity (ARCH); 
time-varying volatility and autoregressive integrated moving average (ARIMA) and vector 
autoregressive models; combining forecasting results; and implementing forecasting.  
  
ECON 4807: The Economics of Welfare Reform  
  
This course aims to provide a basic introduction to welfare theories and their various applications in 
economics. From this course students will get the idea of welfare economics. Review of Efficiency and 
Optimality conditions; Fundamental theorems of welfare economics; measuring welfare 
changeConsumer Surplus, Compensating and Equivalent Variations; Externality and Market failure; 
Property rights and the Cease theorem; Theory of second best and its implications for policy reforms.  
  
ECON 4808: Public Choice  
  
Public choice or public choice theory refers to "the use of  economic tools to deal with traditional 
problems of  political science". Its content includes the study of behavior. In political science, it is the 
subset of  positive political theory that studies self-interested  agents (voters, politicians, bureaucrats) 
and their interactions, which can be represented in a number of ways - using (for example) standard 
constrained  utility maximization,  game theory, or  decision theory. Public-choice analysis has roots in  
positive analysis ("what is") but is often use for  normative purposes ("what ought to be") in order to 
identify a problem or to suggest improvements to constitutional rules (i.e., constitutional)  
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ECON 4809: Economics of Information and Uncertainty  
  
This is an advanced course in applied microeconomic theory. Using mathematical tools we study the 
following topics: (i) Theories of choice under uncertainty, including measures and attitudes towards 
risk. (ii) Applications to market choices in an uncertain world: insurance and asset markets, and 
welfare. (iii) Asymmetric information: moral hazard and adverse selection. (iv) Game theory: auction 
theory and games of common understanding and coordination.  
  

PART-THREE: MASTER OF BUSINESS ADMINISTRATION (MBA)   
  
Objective of MBA Program  
  
The intent of the MBA program is to prepare students for a lifetime of opportunities, not just their next 
jobs. The right preparation involves more than functional business knowledge. The MBA Curriculum 
is continually evaluated for its strength and relevance to changing global issues, business ethics, 
cultural diversity, and the innovation of technology. The FBS faculty and staff members are dedicated 
to creating an educational environment that equips graduates with the following attributes:  
  

Á Our graduates will be able to apply knowledge of the functional areas of business and 

integrative approaches for development of solutions to organizational and management 

challenges.  

 
Á Our graduates will be able to apply a variety of organizing, planning, controlling, team-

building and communicating skills necessary to demonstrate effective management and 

leadership of organizations in globally diverse and dynamic environments.  

 

Á Our graduates will learn to demonstrate the ability to assess and evaluate the dynamic internal 

and external elements of the competitive global environment. 

 

Á Our graduates will learn to demonstrate an awareness of the ethical considerations in the 

conduct of business and an appreciation of the importance of business ethics and social 

responsibility in the decision making process.  
  
The MBA Program begins with a sequence of courses on general education, allied courses, and core 
courses and is followed by a range of elective courses, which provide opportunities for focusing on 
certain professional disciplines.  
  
Degree Requirements    
The degree requirements for MBA program are:  
  
Á  

Securing a passing grade in all the courses (passing grade is D) individually and maintaining a minimum 

Cumulative Grade Point Average (CGPA) of 2.50 in a 4.00 point rating scale at the   

  end of the program.  

Á  
Completion of internship program with a minimum grade of C. The students, registered for 

double major, will have to complete regular internship program for one concentration and a 

    dissertation of 3 credits in the other with minimum 'C' grade.  

Á Securing pass marks in comprehensive final examination (covering lessons of full semester)  
in each course in a semester.   

  
Semester System  
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The MBA Program is a 2 years full time regular graduate program. The program is divided into 4 
semesters of 6 months each (2 semesters in each year). In each semester, minimum 16 weeks are 
dedicated for classroom learning, while remaining weeks are utilized for final examination and other 
curricular and co-curricular activities. The students are required to register for minimum five courses 
in each semester. Usually two classes of 90 minutes each in a week for each course are planned during 
the semester i.e. minimum contact hours for each course in a semester are 48. Total contact hour for a 
course in a semester is 48 (1.5 hours x 2 classes in each week x 16 weeks = 48 hours).  
  
Distribution of Credit     
The distribution of credit hours for MBA program as per semester is shown below:  
  

Semester    

    

  Credit     

      

1st      15    

2nd      15    

3rd      15    

4th      15    

Internship/Dissertation      6    

Total Credit       66    

MBA Curriculum and Syllabus             

Course Structure            
               

Course Category  No. of Courses  Credit per Course  Total Credits  

Fundamental Courses  06  3  18  

Advance Courses  09  3  27  

Capstone Course  01  3  03  

Major/ Area of concentration  04  3  12  

Internship  01  6  06  

Total credits needed  21  3  66  

  
Course Code    
The course code is a four digit numerical prefixed by 3/4 letter course title. The first two digits from 
right is the course serial indicator and third digit is the semester indicator and the fourth is the year 
indicator (e.g. ACC 5101 indicates it is the first course of the first year in Accounting).  
  
Detailed Course Curriculum  
  
Fundamental Courses (6x3=18 Credit)    
These courses will provide basic knowledge on core functional areas of business. The list of fundamental 
courses is given below:  
  

No.  Course Code  Course Title  Credit   

1  ACC 5101  Principles of Accounting  3  

2  BUS 5101  Business Communication  3  

3  BUS 5102  Mathematics for Decision  3  

4  BUS 6307  Business Leadership  3  

5  BUS 5103  Information Technology for Business Value  3  

6  BUS 5204  Business Statistics  3  
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Advance Courses (9x3=27 Credit)  

  
These courses are designed to install core knowledge on the functional areas of business and the subjects for 
application in concentration courses. The list of Advance courses is given below:  
  

No.  Course Code  Course Title  Credit   

1  MGT 5202  Management and Organizational Behavior (MOB)  3  

2  ACC 5202  Management Accounting  3  

3  BUS 6306  Business Economics (Micro and Macroeconomics)  3  

4  MGT 5203  Human Resources Management  3  

5  BUS 5104  Presentation Skill Development  3  

6  MKT 6301  Marketing management  3  

7  FIN 6301  Financial Management  3  

8  BUS 5205  Business Research Methodology  3  

9  OMT 6301  Production and Operations Management  3  

  
Areas of Concentration (12 credits)  

  
In order to develop specialization in a specific area of concentration for advancement in particular career 
path, students are required to take courses as free electives. The students can choose from eight    
(8) areas of concentration including newly introduced 'Supply Chain Management' as and when 
offered. The students will have to complete succefully at least four courses from specific Area of 
Concentration for completion of a single major. Students desiring to pursue double major will have to 
complete at least 4 courses on 2nd area of concentration. As a general rule, students will have to 
successfully complete all fundamental, Advanced and Capstone courses as pre-requisite for taking 
courses from any area of concentration. The list of Areas of Concentration along with the courses are 
given below:  

  
[Four (4) courses from Major] 

Finance 

      

No.  Course Code  Course Title  

1  FIN 6402  Financial Institutions & Markets  

2  FIN 6403  Corporate Finance  

3  FIN 6404  Investment Management  

4  FIN 6405  Portfolio Management  

5  FIN 6406  International Financial  Management  

6  FIN 6407  Working Capital Management  

7  FIN 6408  Financial Analysis and Control  

8  FIN 6409  Financial Derivatives  

9  FIN 6410  Merger and Acquisition  

10  FIN 6411  Bank Fund Management  

11  FIN 6412  Insurance & Risk Management  

12  FIN 6413  Real Estate Finance  
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Human Resources Management (HRM) 

        

No.  Course Code   Course Title  

1  HRM 6402    Strategic  Human Resources Management  

2  HRM 6403    Manpower Planning and Personnel Policy  

3  HRM 6404    Training and Development  

4  HRM 6405    Industrial Relations  

5  HRM 6406    Conflict  Management  and Negotiation  

6  HRM 6407    International Human Resources Management  

7  HRM 6408    Change Management  

8  HRM 6409    Human Resources Information System  

9  HRM 6410    Labor Laws of Bangladesh  

10  HRM 6411    Organizational Development  

11  HRM 6412    Compensation Management  

12  HRM 6413    Negotiation and Dispute Resolution  

13  HRM 6414    Gender in Management  

  
Marketing  

      

No.  Course Code  Course Title  

1  MKT 6402  Global Marketing  

2  MKT 6403  Consumer Behavior  

3  MKT 6404  Integrated Marketing Communications  

4  MKT 6405  Brand Management  

5  MKT 6406  Strategic Marketing  

6  MKT 6407  Services Marketing  

7  MKT 6408  Marketing Research  

8  MKT 6409  Customer Relationship Management (CRM)  

9  MKT 6410  Sales and Retail Management  

10  MKT 6411  Industrial Marketing  

11  MKT 6412  Agricultural Marketing  

12  MKT 6413  Social Marketing and Corporate Social Responsibility  

13  MKT 6414  E-Marketing  

14  MKT 6415  Rural Marketing  

  
  
  

    Management Information Systems (MIS)   

               

         

No. Course Code   Course Title 

1 MIS 6401 System Analysis and Design  
2 MIS 6402 Database Management Systems  

3 MIS 6403 Decision Support Systems  

4 MIS 6404 Object-Oriented Programming  

5 MIS 6405 E-Commerce  
6 MIS 6406 Digital Office Automation  
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7 MIS 6407 Operating System  

8 MIS 6408 System Integration, Security and Internet  

9 MIS 6409 Applied Artificial Intelligence  

10 MIS 6410 Data Communication and Networking  
11 MIS 6411 Management of Innovation And Technology  

  
Accounting 

      

No.  Course Code  Course Title  

1  ACC 6403  Advanced Financial Accounting  

2  ACC 6404  Environmental Accounting  

3  ACC 6405  Forensic Accounting  

4  ACC 6406  Advanced Cost Accounting  

5  ACC 6407  Financial Information Analysis and Control  

6  ACC 6408  Corporate Financial Reporting  

7  ACC 6409 Corporate Tax Planning  

8  ACC 6410 Advanced Auditing and Assurance Services  

9  ACC 6411 Applied Accounting Theory  

10  ACC 6412 Strategic Management Accounting  

11  ACC 6413 Accounting Information System  

12 ACC 6414 Introduction to Governmental Accounting  

13 ACC 6415 Accounting Based on IAS  

14 ACC 6416 Corporate Governance   

15 ACC 6417 Adv anced Management Accounting   

16 ACC 6418 Accounting Professionals Ethics   

  
Operations Management 

      

No.  Course Code  Course Title  

1  OMT 6402  Operations Research  

2  OMT 6403  Production planning and Inventory Management  

3  OMT 6404  Logistics in Supply Chain Management  

4  OMT 6405  Quality Management  

5  OMT 6406  Project Management  

6  OMT 6407  Productivity Management  

7  OMT 6408  Enterprise Resource Planning  

8  OMT 6409  Technology Management  

9  OMT 6410  Product and Services Development  

10  OMT 6411  Strategic Operations Management  

  
 

Entrepreneurship 

      

No.  Course Code  Course Title   

1  EPD 6401  Appropriate Technology  

2  EPD 6402  Technology Management  
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3  EPD 6403  Small and Medium Enterprise  

4  EPD 6404  Innovation Management  

5  EPD 6405  Project Management  

6  EPD 6406  Entrepreneurship Development  

7  EPD 6407  Entrepreneurship & Small Business Management  

8  EPD 6408  Building and Sustaining a successful Enterprise  

9  EPD 6409  Managing Change  

10  EPD 6410  Conflict Management and Negotiation  

  

Supply Chain Management (SCM) 
        

No.  Course Code   Course Title  

1  SCM 6401    Sales and Operations Planning  

2  SCM 6402    Sourcing Management  

3  SCM 6403    Logistics Management  

4  SCM 6404    International Supply Chain Management  

5  SCM 6405    Strategic Supply Chain Management  

6  SCM 6406    Marketing Channel Management  

7  
  

SCM 6407    
    

Enterprise Resource Planning  
  

8  SCM 6408    Production Planning and Inventory Management  

  

  
14.3.4 Capstone Course (1x3=3 Credit). This course enables the students to integrate what has been learnt 
in the rest of the program  
  

No.  Course Code   Course Title   Credit   

1  MGT 6403   Strategic Management   3   

  
14.3.6    Internship Program   
On completion of the course work, the students must complete the internship program as part of MBA 
degree requirement. The internship is a capstone experience that allows students to integrate 
knowledge and skills developed in the classroom and apply them in a professional setting. The 
internship program for MBA is of 6 academic credits. As a capstone experience it will be undertaken 
after the final semester and must be completed before graduation. The students will have to prepare, 
submit and defend an internship report on a selected project in order to complete the program 
successfully.  
  

Ser  Course 

Code  

Course Title  Credit   Remarks   

1  
  

INT6401  
  

Internship  
  

6  
  

Undertakes  this  program  at  the  

end of final semester   

  
  
  
  
   
  
  



 

Semester wise Distribution of Courses  

 
COURSE DESCRIPTION 

Tuition and other Fees  

Security Money    
The 1st year students must pay Tk. 20,000.00 as security money, which is refundable on completion of 
last semester. The following rules will apply for refund of security money:  
  
Á 

There will be no forfeiture, if a student opts to withdraw before the closing of admission activities 

  allowing another candidate to avail the seat.  

  

Á 

    25% of the security money will be forfeited, if a student opts to withdraw before completion of 
st

 

year.   one year after admission. However, rest of the money will be refunded on completion of 1 

Á
For withdrawal after 1 

st
 year of study, there will be no forfeiture of security money. But all other 

fees/charges (case by case basis) may be refunded to the student, and in such case the security 
money will be converted into caution money and the same may be refunded excluding any claim 

  from BUP, if any.  

  
  
  
  
  
  

Trimester  SL  Corse Code  Title  Credit  Remarks  

1
st
   

1.  BUS 5103  Information Technology for Business Value  3    

2.  BUS 4104  Presentation Skill Development  3    

3.  
MGT 5202  

Management and Organizational Behavior 

(MOB)
1
   

3    

4.  ACC 5101  Accounting for Managers
2
  3    

5.  BUS 5102  Mathematics for Decision  3    

2
nd

   

1.  BUS 5101  Business Communication  3    

2.  MGT 5203  Human Resources Management   3    

3.  BUS 6307  Legal Environment of Business   3    

4.  BUS 5204  Business Statistics  3    

5  MKT 6301  Marketing Management  3    

3
rd

   

1.  BUS 6307  Business Leadership  3    

2.  BUS 6306  Business Economics
3
  3    

3.  BUS 5205  Business Research Methodology  3    

4.  OMT 6301  Production and Operation Management  3    

5    FIN 6301  Financial Management  3    

4
th
   

1.  MGT 6405  Strategic Management  3    

2  -  Major Elective Course  3    

3  -  Major Elective Course  3    

6  -  Major Elective Course  3    

5  -  Major Elective Course  3    



 

                                                           
1
   

2
  
3   
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Current Fee Structure  
  
The current fee structure for MBA program is available in BUP website. At the beginning of the semester, 
the students will be issued with payment schedule for the particular semester.  
  

Ser    Category of Fees/ Charges   Amount/  Remarks  Total Amount in   

       Rate (Tk)      Program (Tk)   
1.  Application Processing Fee   1000.00  Once  1000.00 

2.  Admission Fee   10,000.00  Once  10,000.00 

3.  Registration Fee   1,000.00  Once  1,000.00 

4.  Library Fee   500.00  Each Semester  2,000.00 

5.  Computer Lab and Training Aid Fee    600.00  Each Semester  2,400.00 

6.  Internship Fee  
    

 2,000.00 

   

 Once (With the 
Last Semester)  

2,000.00 

  

7.  
  

Tuition Fee   2000.00  Each Semester  8,000.00 

8.  Medical Fee    600.00  Each Semester  2,400.00 

9.  Sports Fee    600.00  Each Semester  2,400.00 

10.  Exam Fee/ Course Registration Fee   1500.00  Per Subject  30,000.00 

11.  Grade Sheet Fee    500.00  Each Semester  2,000.00 

12.  Student Welfare Fee   2000.00  Each Semester  8,000.00 

13.  Education Enhancement Fee    600.00  Each Semester  2,400.00 

14.  Cultural/Magazine Fee    300.00  Each Semester  1,200.00 

15.  Center Fee    500.00  Each Semester  2,000.00 

16.  MT Development Fee   2000.00  Once  2,000.00 

17.  Transport Fee    500.00  Each Semester  2,000.00 

18  Recreation Fee    300.00  Each Semester  1,200.00 

19.  ID Card Fee    100.00  Once  100.00 

20.  Provisional Certificate Fee    500.00  Once  500.00 

21.  Viva-Voce   2000.00  Once  2000.00 

22.  BUP Tie/Scarf    500.00  Once  500.00 

    Grand Total:        84,200.00 

        

    Additional Fees/Payments (As Required)      

Ser   Subjects       Amount (Tk)    

1.   Re-admission        5000.00  

2.   Migration        500.00  

3.   Non Collegiate        3000.00  

4.   Provisional / Original Certificate Fee       500.00  

5.   Special Final Exam Fee        4000.00  

  

  COURSE DESCRIPTION  

Fundamental Courses  
  
ACC 5101: Principles of Accounting  



 

  
This is a basic course and deals with functional bookkeeping and accounting. The course covers the 
basic accounting concepts including double-entry system of book-keeping, recording of transaction, 
preparation of trial balance, treatment of adjustment entries, preparation of financial statements, 
accounting for assets and liabilities, accounting system and accounting practices for different types of 
organizations.  

  
BUS 5101: Business Communication  
  
This course provides a thorough understanding of the communication process and dynamics in 
business settings and emphasizes written as well as verbal communications. The course is designed to 
help the students in learning the techniques and acquiring the skills needed to communicate effectively 
in management. The course deals with Basic English in the practices of communication. Various 
techniques of effective communication through business letters, reports, and other media form an 
integral part of the course.  
  
BUS 5102: Mathematics for Decision  
  
The course includes elements of algebra, number fields, linear and non-linear inequalities, functions, 
sets, analytical geometry, logarithm limit, differential and integral calculus, matrix and linear 
programming. The purpose of the course is to help the students learn mathematical tools, which are 
used in management studies.  
  
  
MGT 5101: Principles of Management  
  
The course covers functions of management viz., planning, organizing, staffing, directing, motivating 
and controlling, problems of organizational goal attainment in differing managerial environments. 
Each management principle and function is discussed in details.  
  
BUS 5103: Computer Applications in Business  
  
The course acquaints students with the role and uses of computer in decision processes. The basics of 
computer hardware and software are introduced with reference to evolution from abacus to notebooks. 
Emphasis is given on spreadsheet and database management with reference to various packages.  
  
BUS 5204: Business Statistics  
  
The course is designed to equip the students with statistical tools and concepts to be used in the 
business decision processes. Methods of descriptive and inferential statistics are covered including 
measures of central tendency and dispersion, probability distributions, hypothesis testing and their 
application in the management decision process, correlation and regression analysis and basics of 
nonparametric statistics. Survey methods, sample design and sources of business statistics in 
Bangladesh are also discussed.  
  

Advance Courses  
  
MGT 5202: Human and Organizational Behavior  
  
The course deals with individual and group behavior models in the context of different organizations 
and social systems. It deals with the basic concepts of motivation, perception, learning and analysis of 
human behavior, individual differences and job satisfaction attitude changes, group process, team 
work, role theory, power and authority along with the analysis of small group behavior, group 
dynamics, leadership, decision, development of organizations and the influence of groups.  
  
 

 



 

ACC 5202: Management Accounting  
  
The course is a sequence to A 501 and deals with tools and techniques of internal use of accounting for 
management decision viz., analysis and interpretation of financial statements, concept of cost 
elements, pricing of cost and cost centers, cost classifications, methods of costing and break-even 
analysis, accounting treatment of price-level changes, budgeting and budgetary control and other uses 
of accounting information.  

  
BUS 5205: Microeconomics  
  
The purpose of microeconomics is to develop the students‟ skill in the systematic analysis of the 
economic aspects of business decisions and to acquaint them with some relevant analytical methods 
and concepts. The course covers concepts related to analysis of market as seen by producers and 
consumers, and relates them to production patterns, distribution of incomes and allocation of resources 
in the context of a market economy.  
  
HRM 5201: Human Resources Management  
  
This course deals with management of human resources in organization, viz., the basic functions of 
human resource management, sources of personnel, methods of selection, recruitment, developing and 
motivating the work force, procedures of primary record keeping, compensation, salary and wage 
administration, promotion, training appraisal, health safety, moral discipline, employee benefits, etc.  
  
BUS 6307: Legal Environment of Business  
  
The course is designed to help the students in learning the application of law to business transactions 
and their legal responsibility as managers. The course includes those aspects of law as related to 
business, e.g., contract, agency, sale of goods, negotiable instruments, insolvency, partnership, and 
labor. Beginning with the nature and sources of business law, the students will be required to 
conceptualize the legal system and relationship in the context of Bangladesh.  
  
MKT 6301: Marketing Management  
  
Marketing management course is designed to present an integrated approach to marketing from a 
managerial point of view. Economic quantitative and behavioral concepts are used in analyzing and 
developing a framework for decision making leading to formulation of an organization‟s goals and 
implementation of its marketing program. The course includes identification of market structure, 
analysis of consumer behavior, factors affecting the efficiency of marketing and the process of 
planning marketing operations.  
  
FIN 6301: Financial Management  
  
This course covers the nature and scope of financial management, the objectives of financial 
management, and need for management of working as well as fixed capital, tools for quantitative 
analysis of prior financial position, techniques of forecasting, the need for funds, techniques of capital 
budgeting and related concepts, financial structure and profit distribution policy.  
  
BUS 6306: Macroeconomics and Policy  
  
The course focuses on the concepts of macroeconomic variables, their relationship and distinction with 
microeconomic variables, Classical and Keynesian theories of income determination, monetary policy, 
and commodity and money market equilibriums. It also investigates economic aggregates and leads to 
development of forecasts for business condition analysis.  
  
OMT 6301: Production and Operations Management  
  
The course provides students with the concepts of economics of production, basic production decision, 
and operations of organizations producing goods and services. This covers identification and definition 



 

of major problem areas within these functions and development of appropriate concepts and decision 
processes for dealing with these problems. Main emphasis is given on forecasting quality control and 
inventory control utilizing the operations research, industrial engineering and system approach.  
Capstone Course  
  
MGT 6403: Strategic Management  
  
The course focuses on managerial issues that affect the organization as whole, issues that have 
longterm implications and deals with organization-environment relationships. The course gives 
particular emphasis on the characteristics and determinants of goal formation, industrial analysis, the 
forms of competitive warfare and various types of generic business and corporate strategies as kinds of 
problems, which affect the success of an entire organization.  
  
  

AREA OF CONCENTRATION   
  

Finance  
  
FIN 6402: Financial Institutions & Markets   
  
The course is a detailed study of money and capital markets with special emphasis on the study of 
institutions supplying funds of various categories. Focus will be on the financial institutions, with a 
view to acquaint the students with potential source of funds of various types, fund utilization and the 
terms and conditions under which institutions make funds available.  
  
FIN 6403: Corporate Finance  
  
The course is designed to study the role of investment analysis and program, techniques of forecasting 
market demand, estimation of resource requirements, factor costs, cost of capital, concept of time 
value, risk and return, cash flow estimation, commercial and motional profitability, their divergence 
and implications, project evaluation and appraisal techniques, rate of present worth, cost-benefit 
analyses, analysis of selected investment decisions and financial policies.  
  
FIN 6404: Investment Management  
  
This course is designed to acquaint students with the fundamentals of investment including investment 
alternatives, securities markets, capital market theory, and portfolio management theory. It also 
focuses on bond and stock valuation, investment risk and return, derivative securities, and economic, 
market, and technical analyses of securities.  
  
FIN 6405: Portfolio Management  
  
This course provides students with techniques for evaluating investments on an individual basis & in 
the context of portfolio. Techniques for analyzing investments focus on maximizing expected returns 
while minimizing risk. The most powerful way to achieve this objective is by creating a portfolio of 
investments. Topics covered are Financial Statement Analysis, Markets & Instruments, Equity 
Investments, and Debt Investments & Portfolio Management.    
FIN 6406: International Financial Management  
  
This course deals with the nature of international business, financial environment and their implication 
for the firm. Source of mechanism and instruments of international finance are discussed. Import 
financing is highlighted. It also covers exchange rates and policy transactions in exchange spot 
forward exchange and swap operations, instruments of international payment, interrelationship in the 
balance of payment and balance payment disequilibrium. The course also deals with international 
liquidity and the new international economic order, international financial markets, international 
agencies and institutions and international monetary system.  

  



 

FIN 6407: Working Capital Management  
  
The course examines the finance, economics, law and business strategies that underlie major corporate 
restructuring transactions. These transactions include mergers, acquisitions, tender offers, leveraged 
buyouts, divestitures, spin-offs, equity curve-outs, liquidations and reorganizations.  
  
FIN 6408: Financial Analysis and Control  
  
This course deals with financial analysis, planning and control techniques/methods which emphasizes 
on the mechanisms used to determine the overall financial health of private, public and non-profit 
organizations.  
  
FIN 6409: Financial Derivatives  
  
This course presents and analyzes derivatives, such as forwards, futures, swaps, and options. Also 
defines the main kind of derivatives, shows how they are used to achieve various hedging and 
speculating objectives, introduces a framework for pricing derivatives, and studies several applications 
of derivative-pricing techniques outside derivative markets.  
  
FIN 6412: Insurance & Risk Management  
  
The course introduces the principles of risk management and insurance. Students should gain a 
fundamental knowledge of risk exposures, the management of pure risk and the insurance mechanism. 
Another objective is to make the students a more informed consumer of insurance products when they 
conduct both business and personal matters.  
  
FIN 6413: Real Estate Finance  
  
The course considers the operation of the mortgage and structured finance markets. The course applies 
basic tools of finance to the evaluation of mortgage, lease asset-backed contracts, pricing of these 
contracts and strategies to securitize both debt and real estate equity. The course exposes students to 
cases about current real estate debt and equity deals and provides hands-on experience using modern 
option pricing tools for evaluating mortgage debt and equity based securities.  
  

Human Resources Management (HRM)  
  
HRM 6402: Strategic Human Resources Management  
  
This course provides idea regarding strategy, Role of Human Resource Management in the strategic 
process, Preparation and Implementation of Human Resource Strategies, Recruitment and retention 
strategies, outsourcing strategies etc.  
  
HRM 6403: Manpower Planning and Personnel Policy  
  
This course is designed to equip the students with the techniques of personnel policy development and 
implementation. It includes a detailed study of environment trend analysis, manpower planning 
models, manpower needs and personnel information system to forecast manpower needs and 
considerations of some indicators of manpower effectiveness. Policy issues considered include work 
force composition, wage and salary administration in the context of developing countries.  

  
  

HRM 6404: Training and Development  
  
Training and development function; Strategy and training; Organization of the training department; 
Training needs assessment; Learning and behavior; Designing of training programs; Evaluation of 
training programs; Training techniques; Technical training; Training and development of managers; 
Training in organization development; Theory and practice of career development; Developing career 



 

structures; Identifying organizational needs; Institutionalizing the career development system; 
Evaluating the system.  
  
HRM 6405: Industrial Relations  
  
The course deals with worker-employer conflicts, origin of development of trade unions, trade 
unionism in the subcontinent, theories of union, process of collective bargaining, industrial dispute, 
grievance handling, strike and lockout, arbitration and labor laws. These are discussed in the context of 
socio-political and economic situation in Bangladesh. Labor laws of Bangladesh are to be studied in 
the course as well.  
  
HRM 6406: Conflict Management and Negotiation  
  
The strategies and methods of managing conflict will be studied against social structures. Management 
of group and inter group processes will be covered from and organizational context. It will also 
explore the use of power and politics in the management processes of different organizations.  
  
  
HRM 6407: International Human Resources Management  
  
The purpose of this course is to develop an insight among students on the concepts, issues, and 
challenges of human resource management in the contexts of multi-national environment. It also 
covers selection, recruitment, training and development, compensation and protection of employees in 
the age of globalization.  
  
HRM 6408: Change Management  
  
In turbulent times, the core of leadership is to address continuing challenges of change and 
organizational adaptation. This is essential for enterprise success, and those leaders with the skills to 
steer change effectively are in high demand. This course will arm students with practical skills and 
hands-on tools for planning and guiding large-scale systemic change (major strategic shifts, business 
turnarounds, organizational and cultural transformations), managing specific change projects 
(innovations, pilot projects, new and emerging ventures), and diffusing or scaling up specific projects 
for company growth or change. Both external consultants and internal change leaders will find these 
skills useful.  
  
HRM 6410: Labor Laws of Bangladesh  
  
The Labor Law plays a vital role in regulating the employment conditions and associated compliance 
requirements for the employers in Bangladesh. The main objective of this course is to update and 
clarify the comparative understanding of Labor Law and recent changes from Bangladesh Labor.  
  
HRM 6411: Organizational Development  
  
This course introduces organizational development, the ability of organizations, large or small, to 
effectively, economically and strategically make changes to improve their “products.” The course 
explores the history, major trends, and ethical and professional issues in the organizational 
development field.  

  
  
  

HRM 6412: Compensation Management  
  
This course will encompass the concepts, theories, and issues of compensation management in the 
organizational context. The micro and macroeconomic concepts of reward and incentive system, 
related regulatory and policy framework, and the skills and techniques for administration of 
compensation will be covered in the course.  



 

  
HRM 6413: Negotiation and Dispute Resolution  
  
Negotiation and conflict resolution are integral parts of daily life and working with people. Project 
managers need the skill to handle people problems before they affect performance whether the 
problems are within the team or with clients, customers, and stakeholders. This course covers the 
foundations of negotiation, negotiation strategy including planning and framing, how to recognize and 
prepare for the phases of a negotiation, and how cultural differences are increasingly playing a role in 
the global economy. Another aspect of working with people is how to deal with the inevitable conflicts 
that may arise. Project managers and program managers are called upon to resolve conflicts not only 
within their teams but also with clients, customers, and other stakeholders. This course will also cover 
constructive and destructive conflict, conflict resolution styles, and various approaches to conflict 
resolution.  
  

Marketing   
  
MKT 6402: Global Marketing   
  
The course deals with conceptual framework for analysis of the environment of international market, 
review of international trade theory, analysis of balance of payment position and foreign currency 
market, export market in Bangladesh context. International joint ventures, licensing and leasing 
arrangements, patents and copyrights, international trade agreements and regional trade grouping, 
generalized system of preferences, packaging, shipping and financing practices in the international 
market.  
  
MKT 6403: Consumer Behavior  
  
This course explores the consumption process and the factors affecting the process. It also studies 
individual consumer behavior as well as behavior influenced by group dynamics. The topics also 
include issues like perception, peer pressure, opinion leader formation etc.  
  
MKT 6404: Integrated Marketing Communications  
  
The course deals with theories and practices of advertising sales management, promotion and public relation 
as they relate to overall marketing program and marketing information systems.  
  
MKT 6407: Services Marketing  
  
Explores the marketing of services in consumer, business, not-for-profit and global settings. 
Management of the marketing effort for service businesses (hotels, restaurants, banks, legal firms, 
medical offices etc.) using case analyses, exercises and projects which deal with crucial aspects of 
service design and marketing delivery. It investigates the nature of services and the theories, concepts, 
tactics and strategies for solving marketing problems, improving service quality and ensuring customer 
satisfaction  
MKT 6408: Marketing Research  
  
This course is designed to train the students in using the tools and techniques for developing and 
analytical framework of marketing, developing solutions to marketing problem, formulations of 
marketing strategy, introductions to research techniques in marketing, review of sources of marketing 
information, collection, tabulation, analysis and interpretation of marketing information.  
  
MKT 6409: Customer Relationship Management (CRM)  
  
Customer Relationship Management (CRM) is an IT enabled business strategy and a set of business 
processes and policies that are designed to acquire, retain, and service customers. CRM includes the 
customer-facing business process of marketing, sales, and customer services. CRM technologies (like 
databases or data warehouses) and software are used to support these processes, storing information on 



 

current and prospective customers. Effective CRM is having the ability to determine, maintain or 
increase customer profitability and its drivers.  
  
MKT 6410: Sales and Retail Management  
  
An integrated approach to sales management has a direct effect on sales performance. As well as 
providing a thorough and up-to-date overview of the relevant theory and research evidence, this 
elective considers sales force management from a strategic perspective. Practical actions which sales 
managers can take to direct, influence and control sales staff are examined together with 
implementation issues such as sales force recruitment and selection, sales training, motivation and 
reward. Two more key aspects are evaluation and control of sales programs.  
  
MKT 6411: Industrial Marketing   
  
The aim of the course is to deepen the participants understanding of strategic brand management, and 
marketing within industrial and consumer markets. The course takes a holistic approach to marketing 
and brand management. Contemporary marketing trends and downstream brand management 
strategies are important topics.  
  
MKT 6412: Agricultural Marketing   
  
This course covers the principles of agricultural marketing, including consumer demand and economic 
system fundamentals, functions and methods of marketing agricultural commodities, marketing 
agricultural industry inputs, legal and industry responsibilities, international marketing, marketing 
planning, and promoting and selling in agriculture.  
  
MKT 6413: Social Marketing and Corporate Social Responsibility  
  
This course examines the nature of social marketing, and how marketing concepts, frameworks and 
techniques developed for commercial marketers can solve social marketing problems. It provides tools 
and ideas to help you apply social marketing to your own context – examining consumer behavior, 
social marketing planning, situational and stakeholder analysis, segmentation and targeting, research, 
marketing mix, relationship marketing and evaluation.  
  
MKT 6414: E-Marketing   
  
This course examines the integration of the Internet in an organization's marketing strategy. Topics 
include goals for e- marketing, customer communications, interactive internet pages, and customer 
service issues, required infrastructures etc.  
MKT 6415: Rural Marketing   
  
The main objective of this course is to develop an insight into rural marketing regarding different 
concepts and basic practices in this area and to discuss the challenges and opportunities in the field of 
rural marketing.  
  

Management Information Systems (MIS)  
  
MIS 6401: System Analysis and Design  
  
The course is designed to train the students the methodology and techniques of system analysis 
including critical path methods, search techniques, waiting lines, linear programming, dynamic 
programming and simulation experiments etc. Project work includes design and development of 
systems.  

 

 

 
  



 

MIS 6402: Database Management Systems  
  
The course covers theories and models in system-centered approaches to information retrieval and 
database management. Information retrieval and database management systems include text and 
multimedia databases, web search engines and digital libraries. Issues in system design, development 
and evaluation, and tools for searching, retrieval, user interfaces and usability.  
  
MIS 6403: Decision Support Systems  
  
This course aims at developing an understanding on the concepts and theories of decision support 
system including human decision-making process, types of decision support systems, DSS models and 
architectures, and mathematical models and optimization in expert systems.  
  
MIS 6404: Object-Oriented Programming  
  
This course is designed to provide students the opportunity to examine visual basic programming, 
learn how to create windows applications using the Microsoft Visual Basic, modify existing windows 
applications with VB for applications, and understand the practical application of VB features. 
Additionally, the course is concerned with programming logic, documentation, design choices, and the 
Systems Development Life Cycle.  
  
MIS 6405: E-Commerce  
  
This course provides a comprehensive presentation of the concepts, technologies, and tools necessary 
for designing and implementing information systems that support electronic commerce (e-commerce) 
initiatives. The primary objective is to familiarize students with the current literature related to 
ecommerce including networking basics, infrastructure architectures, security, front-end /back-end 
integration, development tools, emerging business models, marketing tactics, online investing, and 
designing interactive Web sites to enhance usability.  
  
MIS 6406: Digital Office Automation  
  
The main objective of this course is to introduce the students into the various aspects of office 
automation, automation information concepts and technology used in office automation including 
communication, storage, and retrieval systems.  
MIS 6407: Operating System  
  
This course is an introduction to the theory and practice behind modern computer operating systems. 
Topics will include what an operating system does (and doesn't) do, system calls and interfaces, 
processes, concurrent programming, resource scheduling and management (of the CPU, memory, etc.), 
virtual memory, deadlocks, distributed systems and algorithms, networked computing and 
programming, and security.  
  
MIS 6408: System Integration, Security and Internet  
  
This course is an intensive review of information technology. It covers topics in software development 
methods, data modeling and databases, application development, Web standards and development, 
system integration, security, and data communications. Most of the homework sets lead the class 
through a project in which a database and Web application are designed and constructed, using good 
software process and addressing security, network and other issues.  
  
MIS 6409: Applied Artificial Intelligence   
  
This course includes object-oriented programming, state-space search, machine learning (including 
neural networks), and Bayesian methods for reasoning under uncertainty. These techniques will be 
applied to problems of engineering design, diagnosis, scheduling, and computer vision. Students will 
also learn enough object-oriented programming skills in C++ to apply these techniques.  
  



 

MIS 6410: Data Communication and Networking  
  
The course emphasizes basic principles and topics of computer communications. The first part of the 
course provides an overview of interfaces that interconnect hardware and software components, 
describes the procedures and rules involved in the communication process and most importantly the 
software which controls computers communication. The second part of the course discusses network 
architectures and design principles, and describes the basic protocol suites. The third part of the course 
introduces the concept of internetworking, a powerful abstraction that deals with the complexity of 
multiple underlying communication technologies.  
  
MIS 6411: Management of Innovation and Technology  
  
This course is designed to provide students with a basic understanding of how to develop and 
implement computer-based management information systems. Students are introduced to a variety of 
system development concepts and techniques. These can include traditional approaches such as 
topdown or structured analysis, problem definition, feasibility analysis, enterprise analysis, and data 
flow diagrams, as well as interactive and iterative development approaches such as prototyping and 
objectoriented concepts and techniques. The course also explores topics related to successful 
implementation of systems such as testing strategies, project management, and user oriented design 
and software maintenance. Students will work in teams to analyze design and build a small 
information system.  
  

Accounting  
  
ACC 6403: Advanced Financial Accounting  
  
This course focuses on accounting for long-term inter-corporate investments, particularly methods of 
consolidation accounting; but there is also coverage of international accounting, accounting for foreign 
currency transactions and business combinations.  

  
  
  

ACC 6404: Environmental Accounting  
  
This course will help students to expand their awareness of the profession‟s responsibility toward 
environmental problems and the broader issues of sustainability. The interest in environmental 
accounting issues has grown rapidly in recent years, and the issues impact the various specializations 
within the field of accounting, including financial reporting, analysis and disclosure, cost management 
and managerial decision making, capital investment analysis, auditing, and taxation. This course 
categorizes topics into the conventional model of accounting and an expanded model of accounting. 
The expanded model allows for a creative approach to problem solving on environmental issues 
outside of the traditional boundaries of accounting.  
  
ACC 6405: Forensic Accounting  
  
Fraud risk is becoming more prevalent as corporate and government organizations face changing 
economic, regulatory, and competitive challenges across industries and countries. This course will 
develop expertise and competency in the area of forensic accounting. The course will concentrate on 
the core skills required to identify, detect, and prevent fraud. Students will learn how to develop 
evidence to support a fraud case through litigation support and expert testimony techniques.  
  
ACC 6406: Advanced Cost Accounting  
  
Advanced topics in accounting: strategic profitability analysis; cost allocation and resources; quality and 
Just-In Time Inventory; and investment decisions and management control.  
  
 



 

ACC 6410: Advanced Auditing and Assurance Services  
  
This course includes a consideration of the role of the auditor, the organization of the accounting 
profession, and the current audit environment. It introduces the student to generally accepted auditing 
standards, professional ethics, and legal liability. A conceptual theory of auditing is discussed and 
practical examples of auditing techniques and work programs are used to illustrate the application of 
the theory. The course also covers the auditor's reporting standards and uses case studies and 
professional journal articles as bases for discussion and analysis.  
  
ACC 6413: Accounting Information System  
  
In the competitive organizations of today, and tomorrow, accountants cannot simply prepare and report 
information; they must take a more active role in understanding and creating systems and processes 
that impact the organization‟s bottom line. This course creates a framework for accounting 
information systems by combining knowledge about business as it relates to information systems, 
information technology, and accounting.  
  
ACC 6416: Corporate Governance  
  
This objectives of this course is to study various models and mechanisms of corporate governance, 
recognize the shareholder/stakeholder rights and responsibilities, elucidate the issues pertaining to the 
board of directors and management, expound on the audit committees, analyze the corporate scandals 
along with corporate best practices and the legislations on corporate governance and responsibility.  
  
ACC 6418: Accounting Professionals Ethics  
  
This course explores ethics and professional responsibility in the accounting profession. Students will 
discuss the evolutionary role of ethics as it pertains to the accounting profession. The course will also 
have students investigate and analyze case studies regarding ethical situations and issues confronted by 
the accounting profession. The course will also provide an introduction to professional responsibilities 
required of those in the Accounting profession.  

  
  
  

Operations Management  
  
OMT 6402: Operations Research  
  
This course deals with introduction to Operation Research; Review of Probability concepts; 
conditional and expected value; Value of Information; Utility as basis for decision Making; Decision 
Theory; Game Theory; Linear Programming: The Simplex method, the Dual Problem and the 
Transportation problem; Waiting line and simulation; Practical application.  
  
OMT 6403: Production Planning and Inventory Management  
  
The course is designed to cover production planning, production scheduling, and inventory control 
decisions in manufacturing and service organizations; Special topics include: Manufacturing resource 
planning; use of inventory control in buffering manufacturing activities. It also highlights on inventory 
planning, inventory operations and warehouse planning.  
  
OMT 6404: Logistics in Supply Chain Management  
  
This course deals with logistics and supply chain overview; inventory management; order processing and 
information system; material management; transportation management; warehouse management.  
  
 

 



 

OMT 6405: Quality Management  
  
Meaning and measurement of quality; concept of total quality management (TQM); Management 
approaches, concepts, and techniques for the monitoring and improvement of product and process 
quality; developing standards for quality of product, process, and service; developing a corporate 
orientation for TQM.  
  
OMT 6406: Project Management  
  
The course deals with project identification, preparation appraisal, management of implementation and 
post project evaluation. Basic techniques like network analysis, organizing and control aspects of 
project implementation in relation to resources, time scale and information processing are emphasized. 
Feasibility study of a business project is a major part of the course. This course acquaints the students 
with latest available project management software.  
  
OMT 6407: Productivity Management  
  
Concept of productivity; measurement of productivity; long vs. short tern productivity; factors in 
productivity ; reasons for low productivity; measures to improve productivity; developing a 
productivity orientation in the organization; reward-punishment system for productivity enhancement.  
  
OMT 6408: Enterprise Resource Planning  
  
This course examines the principles and techniques for planning and managing resource used in a 
manufacturing facility. Topics include demand management, inventory management, master 
scheduling, material and capacity planning, and lean/just-in-time manufacturing.  
  
OMT 6409: Technology Management  
  
Technology management is an introduction to the management of firms in high-technology industries 
such as software development and biotechnology research. The course uses cases, readings, and 
exercises to understand the issues involved in motivating and managing knowledge workers, 
organizing for innovation, and decision making in fast-paced business environments.  
OMT 6410: Product and Services Development  
  
This course deals with the development of effort through to monitoring post-launch success; methods 
of market research and the use of analytical approaches such as perceptual mapping, benefit 
segmentation, trends unbundling and morphological analysis; screening and raking processes to set 
priorities for development; converting concepts into prototypes; developing strategies and plans for the 
commercial launch. Some exercises may require flexibility with the timing of classes.  
  
OMT 6411: Strategic Operations Management  
  
The course provides unifying framework for analyzing strategic issues in manufacturing and service 
operations. It analyzes relationships between manufacturing and service companies and their suppliers, 
customers, and competitors. It also covers decisions in technology, facilities, vertical integration, 
human resources and other strategic areas. It explores means of competition such as cost, quality, and 
innovativeness. Finally it provides an approach to make operations decisions in the era of outsourcing 
and globalization.  
  

Entrepreneurship  
  
EPD 6401: Appropriate Technology  
  
This course is designed to give students a broad overview of the main topics encompassed by 
management of technology. It includes the full chain of innovative activities beginning with research 
and development and extending through production and marketing. Focus is given on issues like why 



 

many existing firms fail to incorporate new technology in a timely manner. At each stage of 
innovation, key factors determining successful management of technology are examined. The 
integrating course focus is on the emergence of the knowledge economy and technology as a key 
knowledge asset and will involve both general readings and cases.  
  
EPD 6402: Technology Management  
  
Technology management is an introduction to the management of firms in high-technology industries 
such as software development and biotechnology research. The course uses cases, readings, and 
exercises to understand the issues involved in motivating and managing knowledge workers, 
organizing for innovation, and decision making in fast-paced business environments.  
  
EPD 6403: Small and Medium Enterprise  
  
The course is designed to investigate the opportunities in entrepreneurship development for SME in  

Bangladesh. It should focus on Role of Bangladesh Bank, Different Financial Agencies of Government 
like Specialized Banks, BISIC and Others, Preparation of SME Projects, Evaluation and Application 
of Financial and marketing knowledge, examines the Basic Principles for Planning and Managing 
Resources.  
  
EPD 6404: Innovation Management  
  
This course is designed to do two things. First, to give you a sense of why building a rich 
understanding of innovation is both exciting and critical to modern managerial practice, and second, to 
give you a solid grounding in the tools necessary to manage it. The course moves deliberately between 
strategic issues (what should you do?) and organizational or managerial issues (how should you do 
it?), though the focus of the course is more on process and implementation. The course will also 
address the difficulty to separate completely “incremental” and “radical” innovation (a strategic axis) 
as well as the problems of “new” or “small” firms versus “established” or “l  arge” organizations. 
The objective of this course is to provide a contemporary view of managing innovation that focuses on 
the links between groups within an organization. It is also designed to suit students who  
  
themselves are innovative and would like to make changes in both new and established businesses. 
This course therefore provides an understanding of the processes of innovation and business 
formation, the management of innovation and growth within an organization, how the concepts of 
organizational behavior and culture effect innovation and growth, and finally illustrate the need for 
leadership and team building in innovative organizations.  
  
EPD 6405: Project Management  
  
This course deals with project identification, preparation, appraisal, management of implementation 
and cross project evaluation. Basic techniques like network analysis, organization and control aspects 
of project implementation in relation to resources, time skill and information processing are 
emphasized.  
  
EPD 6406: Entrepreneurship Development  
  
The main objective of this course is to make the students acquainted with modern entrepreneurial tools 
by which an "Entrepreneur" endeavors to solve problems as time best suits. Moreover, at the edge of 
every chapter, case studies are made obligatory for the students so that they may observe the practical 
implications of the entrepreneurial tools in various business complexities.  
  
EPD 6407: Entrepreneurship & Small Business Management  
  
This course may include topics like The entrepreneur's role in economic development, The issues 
around the concepts of entrepreneurship and enterprise, The issues surrounding the types of people 
who start their own business and the reasons for doing it, The socio-culture and environment factors 
that affect the development of entrepreneurship in a society, The main business growth models and 



 

their relevance, The key internal management issues faced by fast growing businesses and some of the 
ways in which they can be addressed, The ingredients which are important for the success of a new 
business, The key problems associated with business failure, Career in small business, Starting a small 
business, SWOT analysis, Idea generation, developing business plan.  
  
EPD 6408: Building and Sustaining a successful Enterprise  
  
This course will introduce models about the key jobs of the managers, who must integrate the 
marketing, product development, operations, strategic planning, financial, and human dimensions of 
the enterprise. It will also help students in knowing the root cause of the challenges the managers 
usually face, and to develop action plans for resolving them. This course will address which are 
relevant to start-up companies as well as large, established ones.  
  
EPD 6409: Managing Change  
  
The ubiquitous scale of change taking place in organizations today suggests a need to manage the 
change process in a smoothly functioning way. Yet, the change process is fraught with perils and 
paradoxes, the resolution of which is oftentimes uncertain and elusive. This course offers a look at the 
change process from several angles, and attempts to elucidate the paradoxes informing the dynamics of 
change that is in keeping with the complex and ambiguous nature of organizational renewal.  
  
EPD 6410: Conflict Management and Negotiation  
  
Negotiation and conflict resolution are integral parts of daily life and working with people. Project 
managers need the skill to handle people problems before they affect performance whether the 
problems are within the team or with clients, customers, and stakeholders. This course covers the 
foundations of negotiation, negotiation strategy including planning and framing, how to recognize and 
prepare for the phases of a negotiation, and how cultural differences are increasingly playing a role in 
the global economy. Another aspect of working with people is how to deal with the inevitable conflicts 
that may arise. Project managers and program managers are called upon to resolve conflicts not only 
within their teams but also with clients, customers, and other stakeholders. This course will also cover 
constructive and destructive conflict, conflict resolution styles, and various approaches to conflict 
resolution.  
  

Supply Chain Management (SCM)  
  
SCM 6401: Sales and Operations Planning  
  
This course offers a clear understanding of the relation between forecast and planning, the value of 
scheduling and planning for production, the different inventory management techniques as well as the 
tools and performance indicators used in these activities. By attending this course students will gain 
knowledge on planning, scheduling, material requirement planning and warehouse and inventory 
management.  
  
SCM 6402: Sourcing Management  
  
This course serves the purpose of creating a detailed understanding on the role of sourcing in a supply 
chain, ways and means of effectively managing various activities of sourcing management, different 
sourcing strategies, contract management and overall procurement execution. This also covers 
principles and techniques related to sourcing management that enhances competitive advantage of a 
manufacturing or service organization. This covers both strategic and operational issues in the area of 
sourcing in the Logistics and Supply Chain Management. At the completion of this course, students 
are expected to capably appreciate importance of sourcing management in the global perspective and 
learn tools and techniques of making the business competitive with the use of effective sourcing 
management.  
  
  



 

SCM 6403: Logistics Management  
  
This course deals with Logistics and supply chain overview; inventory management; order processing and 
information system; material management; transportation management; warehouse management.  
  
SCM 6404: International Supply Chain Management  
  
This course deals with International supply chain management; international logistics infrastructure; 
method of entry into foreign market, international contracts; terms of payment; currency of payment; 
and international negotiation.  
  
SCM 6405: Strategic Supply Chain Management  
  
This course serves as an introduction to modern supply chain management principles and techniques 
that enhances competitive advantage of a manufacturing or service organization. This covers both 
strategic and operational issues in Logistics and Supply Chain Management. At the completion of this 
course, students are expected to capably appreciate importance of supply chain management in the 
global perspective and learn tools and techniques of making the business competitive with the use of 
Supply Chain Management.  
  
SCM 6406: Marketing Channel Management  
  
This course deals with marketing channel concepts and the channel participants; behavioral processes 
in marketing channels and strategy in marketing channels; target markets and channel design strategy; 
pricing issues in channel management; logistics and channel management; international channel 
perspective.  

  
  
  

SCM 6407: Enterprise Resource Planning  
  
This course examines the principles and techniques for planning and managing resource used in a 
manufacturing facility. Topics include demand management, inventory management, master 
scheduling, material and capacity planning, and lean/just-in-time manufacturing.  
  
SCM 6408: Production Planning and Inventory Management  
  
This course helps students designing and improving supply chain operations particularly in the areas of 
inventory control, forecasting, planning, and networking. In this course students will also receive 
comprehensive knowledge in the areas of modern supply chain tools including ERP and its 
applications. Successful completion of this course will enable students with the capability of 
contributing into building of a sustainable supply chain platform to cope with future global supply 
chain pressures and complexities.  
  

PART-FOUR  
  

MBA (Professional) PROGRAM  
  
Objectives of MBA (Professional) Program  
  
Master of Business Administration, MBA (Professional) Program is a multidisciplinary professional 
graduate program. The objective of the program is to develop skills and judgments of an individual for 
effective management. The emphasis is on the development of students' ability to evaluate business 
and organizational situations so as to enable him/her in making informed and creative judgment about 
policy and operations. Central to this approach is the development of creativity and judgment in 
students. The MBA (Professional) Program begins with a sequence of core courses and is followed by 



 

a range of elective courses, which provide opportunities for focusing on certain professional 
disciplines.  
  
Degree Requirements  
  
The MBA (Professional) degree requirements are as follows:  
  
a. Passing of all courses (with minimum grade D) individually and maintaining a minimum Cumulative 
Grade Point Average (CGPA) of 2.50 in 4.00 point rating scale at the end of the program.   b.
Presentation and defense of a dissertation paper with minimum C grade.   

c. Passing of comprehensive trimester final examination (comprising syllabus of whole course) for all 
courses.   

  
Trimester System  
  
The program is divided into six trimesters of 17 (seventeen) weeks each. During a trimester each 
course meets once in a week in single sessions of 3 hours each. The total contact hour for a course in a 
trimester is 42. The concerned faculty may schedule additional sessions for a course, if needed.  

  
  

Distribution of Credit Hours   
  
The distribution of credit hours for MBA (Professional) program as per trimester is shown below:  
  

  Trimester  
    

  

    
Credit Hours     

    

  1st      9    

  2nd      9    

  3rd      9    

  4th      9    

  5th      12    

  6th      12    

  Dissertation      6    

Total Credit Hours       66    

MBA (Professional) Curriculum and Syllabus              

Course Structure              

                      

Ser No Course category 
No. of  

Courses 

Credit per  

Course 

Total 

Credits 

1   Core Courses  15  3  45  

2   Major/ Area of concentration  4   3  12  

3   Capstone  1  3  3   

4   Dissertation  1   6  6   

5   Total  -   -  66  

  
Course Code System  
  
The course code is a four digit numerical prefixed by 3- letter course title. The first two digits from 
right is the course serial indicator and third digit is the trimester indicator and the fourth is the year 
indicator (e.g. ACC5101 indicates it is the first course of the first year in Accounting).  
  
Detailed Course Curriculum  



 

  
Core Courses (15x3=45 Credit Hours)  
  
The core courses provide knowledge on all the core areas of business. The list of core courses is given 
below:    

No.  
  

    

  Course 

Code  

Course Title  
  

  

Credit   
Hours   

  

1.  BUS 7101  Presentation Skill Development  3  

2.  BUS 7102  Mathematics for Decision  3  

3.  BUS 7103  Information Technology for Business Value  3  

4.  ACC 7201  Accounting for Managers  3  

5.  BUS 7202  Business Communication  3  

6.  BUS 7203  Business Statistics  3  

7.  MGT 7301  Management  and Organizational Behavior  3  

8.  
    

FIN 7302   Financial Management  3  
  

9.  BUS 7303  Business Leadership  3  

10.  MKT 8401  Marketing Management  3  

11.  HRM 8402  Human Resources Management  3  

12.  BUS 8403  Business Economics  3  

13.  OMT8501  Production and Operations Management  3  

14.  BUS 8508  Research Methodology  3  

    
Areas of Concentration (3x4 = 12 Credit Hours)  
  
In order to develop specialization in a specific area of concentration for advancement in particular career 
path, students are required to take courses as free electives. The students can choose from eight    
(8) areas of concentration including newly introduced 'Supply Chain Management' as and when 
offered. The students will have to complete successfully at least three courses from specific Area of 
Concentration for completion of a major. As a general rule, it is highly preferred that students 
successfully complete all fundamental and advance courses before taking courses from any area of 
concentration. The list of Areas of Concentration along with the courses are given below:  
  

       Finance  
        

 No.  Course Code    Course Title  

1.  FIN 8602   Financial Institutions & Markets  

2.  FIN 8603   Corporate Finance  

3.  FIN 8604   Investment Management  

4.  FIN 8605   Portfolio Management  

5.  FIN 8606   International Financial  Management  

6.  FIN 8607   Corporate Restructuring  

7.  FIN 8608   Financial Analysis and Control  

8.  FIN 8609   Financial Derivatives  

9.  FIN 8610   Merger and Acquisition  

10.  FIN 8611   Project Management  

11.  FIN 8612   Insurance & Risk Management  

12.  FIN 8613   Real Estate Finance  

13.  FIN 8614   Corporate Governance  



 

        

       Human Resources Management (HRM)  

 No.  Course Code    Course Title  

1.  HRM 8602    Strategic Human Resources Management  

2.  HRM 8603    Manpower Planning and Personnel Policy  

3.  HRM 8604    Training and Development  

4.  HRM 8605    Industrial Relations  

5.  HRM 8606    Conflict  Management  and Negotiation  

6.  HRM 8607    International Human Resources Management  

7.  HRM 8608    Change Management  

8.  HRM 8609    Human Resource Information System  

9.  HRM 8610    Labor Laws of Bangladesh  

10.  HRM 8611    Organizational Development  

11.  HRM 8612    Compensation Management  

12.  HRM 8613    Gender in Management  

      Management Information Systems (MIS)  
        

No  Course Code   Course Title  

1.  MIS 8601   System Analysis and Design  

2.  MIS 8602   Database Management Systems  

3.  MIS 8603   Decision Support Systems  

4.  MIS 8604   Object-Oriented Programming  

5.  MIS 8605   E-Commerce  

6.  MIS 8606   Digital Office Automation  

7.  MIS 8607   Operating System  

8.  MIS 8608   System Integration, Security and Internet  

  

9.  MIS 8609  Applied Artificial Intelligence  

10.  MIS 8610  Data Communication and Networking  

11.  MIS 8611  Management of Innovation and Technology  

  

    Marketing   
      

No.  Course Code  Course Title  

1.  MKT 8602  Global Marketing  

2.  MKT 8603  Consumer Behavior  

3.  MKT 8604  Integrated Marketing Communications  

4.  MKT 8605  Brand Management  

5.  MKT 8606  Strategic Marketing  

6.  MKT 8607  Services Marketing  

7.  MKT 8608  Marketing Research  

8.  MKT 8609  Customer Relationship Management (CRM)  

9.  MKT 8610  Sales and Retail Management  

10.  MKT 8611  Industrial Marketing  

11.  MKT 8612  Agricultural Marketing  

12.  MKT 8613  Social Marketing and Corporate Social Responsibility  



 

13.  MKT 8614  E-Marketing  

14.  MKT 8615  Rural Marketing  

15.  MKT 8616  Marketing Channels Management  

16  MKT 8617  Sales-force Management  

  

    Accounting  
      

No.  Course Code  Course Title  

1.  ACC 8602  Advanced Financial Accounting  

2.  ACC 8603  Environmental Accounting  

3.  ACC 8604  Forensic Accounting  

4.  ACC 8605  Advanced Cost Accounting  

5.  ACC 8606  Financial Information Analysis and Control  

6.  ACC 8607  Corporate Financial Reporting  

7.  ACC 8608  Taxation  

8.  ACC 8609  Advanced Auditing and Assurance Services  

9.  ACC 8610  Applied Accounting Theory  

10.  ACC 8611  Strategic Management Accounting  

11.  ACC 8612  Accounting Information System  

12.  ACC 8613  Introduction to Governmental Accounting  

13.  ACC 8614  Accounting Based on IAS  

14.  ACC 8615  Corporate Governance  

15.  ACC 8616  Advanced Management Accounting  

16..  ACC 8617  Accounting Ethics and Professional Responsibilities  

  Operations Management  
      

No.  Course Code  Course Title  

1.  OMT 8602  Operations Research  

2.  OMT 8603  Production planning and Inventory Management  

3.  OMT 8604  Logistics in Supply Chain Management  

4.  OMT 8605  Quality Management  

5.  OMT 8606  Project Management  

6.  OMT 8607  Productivity Management  

  

7.  OMT 8608  Enterprise Resource Planning  

8.  OMT 8609  Technology Management  

9.  OMT 8610  Product and Services Development  

10.  OMT 8611  Strategic Operations Management  

  

    Entrepreneurship  
      

No.  Course Code  Course Title  

1.  EPD 8601  Appropriate Technology  

2.  EPD 8602  Technology Management  

3.  EPD 8603  Small and Medium Enterprise  

4.  EPD 8604  Innovation Management  



 

5.  EPD 8605  Project Management  

6.  EPD 8606  Entrepreneurship Development  

7.  EPD 8607  Entrepreneurship & Small Business Management  

8.  EPD 8608  Building and Sustaining a successful Enterprise  

9.  EPD 8609  Managing Change  

10.  EPD 8610  Conflict Management and Negotiation  

  

    Supply Chain Management (SCM)  
      

 No.  Course Code  Course Title  

 1.  SCM 8601  Sales and Operations Planning  

 2.  SCM 8602  Sourcing Management  

 3.  SCM 8603  Logistics Management  

 4.  SCM 8604  International Supply Chain Management  

 5.  SCM 8605  Strategic Supply Chain Management  

 6.  SCM 8606  Marketing Channel Management  

  

7.  SCM 8607  
  

Enterprise Resource Planning  
  

 8.  SCM 8608  Production Planning and Inventory Management  

  
Capstone Course (1 x 3 = 3 credits)  
  
The capstone course ensures the students to integrate their knowledge acquired in remaining courses of 
the program.  
  

No.  Course Code  Course Title  Credit Hours   

1.  MGT 8503  Strategic Management  3  

  
  
Dissertation Program  
  
Dissertation is a capstone experience for the students of MBA that Program allows them to integrate 
knowledge and skills developed in the classroom and apply them in a professional setting. It is an 
important and challenging element of university study. A student will have to take this assignment to 
complete his/her graduate program in Bangladesh University of Professionals. This is, indeed, a key 
indicator of his/her true capabilities as a business student and researcher.  

  
  
  
  
  
  
  
  



 

  
  

Ser  Course  Course  Credit   Remarks  

  Code  Title   Hours    

1.  
  

  

  

DIS 8601  
  

  

  

Dissertation  
  

  

  

6  
  

  

  

- Undertakes this program at the end of final 
trimester  
- As a general rule, students must complete all 

the academic course work  

Trimester wise Distribution of Courses    
  
Completing a minimum of 14 core courses (foundation and advanced), 3 elective courses from any 
specific area of concentration, 1 capstone course and presentation and defense of a dissertation paper 
are compulsory for the successful completion of the MBA (Professional) Program. An elective is 
offered, subject to the availability of faculty and minimum number (twelve) of students signing up for 
a course. However, the Academic Council on the basis of faculty availability and number of 
applicants decides the offering of an elective course in a trimester. The trimester-wise likely 
distribution of courses is shown below:  

  

Trimester  Ser  Course 

code  

Title  Credit 

hour  

 1
st
   1  BUS 7103  Information Technology for Business Value  3  

2  BUS 7101  Presentation Skill Development  3  

3  MGT 7301  Management and Organizational Behavior 

(MOB)
4
   

3  

2
nd

   1  BUS 7101  Business Communication  3  

2  ACC 7201  Accounting for Managers
5
   3  

3  BUS 7102  Mathematics for Decision  3  

3
rd

   1  HRM 8402  Human Resources Management  3  

2  BUS 7305    Legal Environment of Business   3  

3  BUS 7203  Business Statistics  3  

4
th
   1  BUS 7303   Business Leadership   3  

2  BUS 8403   Business Economics
6
   3  

3  MKT 8401   Marketing Management   3  

5th   1  BUS 8508  Business Research Methodology  3  

2  OMT 8501  Production and Operation Management  3  

3  FIN 7302  Financial Management  3  

4  MGT 8503  Strategic Management  3  

6th   

  
1.  -  Major Elective Course  3  

2.  -  Major Elective Course  3  

3.  -  Major Elective Course  3  

4.  -  Major Elective Course    

 

 Note: The distribution of course may be changed by the authority, if necessary.  



 

Current Fee Structure  
The current fee structure for MBA (Professional) program is given below:  
                                                           
4
   

5
  6 

  

65  
Payment Schedule for Civil Student  s  

Ser  Category of Fees/ Charges     Amount/     Remarks    Total Amount 

in 

        Rate (Tk)          Program (Tk)   

1.  
 

 

  

Application Processing Fee   
  

  

1,000.00   
 

 Once -Before Admission    

        

1,000.00 

2.  
 

 

  

Security Money    

  
  

15,000.00   
    

 Refundable: Once during Admission   
          

15,000.00 

3.  
 

 

  

Admission Fee    

  
  

10,000.00   
   

 Once    

          

10,000.00 

4.  
 

 

  

Registration Fee    

  
  

1,000.00   
    

 Once    

          

1,000.00 

5.  
 

 

  

Library Fee    

  
  

500.00   
    

 Each Trimester    

          

3,000.00 

6.  
  

Computer Lab and Training   
Aid Fee      

500.00   
  

 Each Trimester     

      

3,000.00 

  

7.  
  

Tuition/Course Fee    

      

2,500.00   
  

 Each Trimester   (Per Credit 

Hour)   

1,35,000.00 

  

8.  
  

Exam Fee/ Course    

Registration Fee      

1,000.00   
  

 Each Trimester    

        

6,000.00 

  

9.  
 

 

  

Grade Sheet Fee    

  
  

750.00   
    

 Each Trimester    

          

4,500.00 

10.  
  

Provisional/ Original    

Certificate Fee      

750.00   
  

 Once    

        

750.00 

  

11.  
 

 

  

Student Welfare Fee    

  
  

1,500.00   
    

 Each Trimester    

          

9000.00 

12.  
 

 

  

Cultural/Magazine Fee 
   

    

250.00   
    

 Each Trimester    

          

1,500.00 

13.  
 

 

  

Transport Development Fee   
  

  

4,000.00   
    

 Once    

          

4,000.00 

14.  
 

 

  

Transportation Fee    

  
  

350.00   
    

 Each Trimester    

          

2,100.00 

15.  
 

 

  

Recreation Fee    

  
  

  
    

 Each Trimester    

          

- 

16.  
 

 

  

ID Card Fee    

  
  

150.00   
    

 Once    

          

150.00 

17.  
  

Dissertation Fee    

      

1,500.00   
  

 Once at Final Trimester    

(Per Credit Hour)    

9,000.00 

  



 

18.  
 

 

  

Centre Fee    

  
  

500.00   
    

 Each Trimester    

          

3,000.00 

    Grand Total:         

          

2,08,000.00 

Payment Schedule for Armed Forces Students          
                  

Ser  Category of Fees/ 

Charges  

   Amount/   Remarks    Total 

Amount in   

       Rate (Tk)        Program 

(Tk)   

1.  Application Processing 

Fee  

  1,000.00   Once    1,000.00 

2.  Admission Fee    3,500.00   Once    3,500.00 

3.  Registration Fee    1,000.00   Once    1,000.00 

4.  Library Fee    500.00   Each Trimester    3,000.00 

5.  Computer Lab and 

Training  

  500.00   Each Trimester    3,000.00 

  Aid Fee                

6.  Tuition/Course Fee     2,500.00   Each Trimester   1,35,000.00 

            (Per Credit Hour)      

7.  Exam Fee/ Course     600.00   Each Trimester    3,600.00 

  Registration Fee                

8.  
 

 

  

Grade Sheet Fee       

  

750.00   
  

Each Trimester    4,500.00 

    

9.  Provisional/ Original     750.00   Once    750.00 

  Certificate Fee                

10.  
 

 

  

Cultural/Magazine Fee       

  

250.00   
  

Each Trimester    1,500.00 

    

11.  
 

 

  

Transport Development 

Fee   

   

  

4,000.00   
  

Once    4,000.00 

    

12.  
 

 

  

Transportation Fee       
 

 

  

350.00   
   

   

Each Trimester    2,100.00 

      

13.  
 

 

  

Recreation Fee       

  

   - 

  

 Each Trimester       

    

14.  
 

 

  

Dissertation Fee       

  

1,500.00   
  

Once at Final 

Trimester  

  1,500.00 

    

15.  
 

 

  

Centre Fee       
 

 

  

500.00   
   

   

Each Trimester    3,000.00 

  

  
 

 

  

  

  

     Grand Total: 1,67,450.00 

                

  
  

Additional Fees for All Students  
  

1.  
  

Re-admission Fee  
  

5,000.00   
  

When Applicable  
  

  

  
 

 Migration Fee  750.00  When Applicable    
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.  

  

3.  
  

Non-collegiate Fee  
  

3,000.00   
  

Each Trimester  
(When Applicable)  

Per Course  
  

4.  
  

Supplementary Final Exam 

Fee  

5,000.00   
  

When Applicable  
  

  

  

  

Deadline for Submission of Fees/Dues 
 

The 1st year students will have to clear all the fees during the admission process after publication of 
result. For subsequent semesters, the payment of all fees/dues must be maintained semester wise and 
the following rules will apply in this regard: 

 

Á The semester fees to be paid within 15 days after commencement of each semester without 

any penalty. 

Á The students may pay their fees after 1st 15 days within one-month time by paying a 

penalty of Tk. 500.00 for each 07 days.  

Á If a student fails to pay the semester fees within one and a half month, his/her name will be 

dropped and the student will have to apply for re-registration, should he/she desire to 

continue his/her study. If approved, he/she may take re-admission paying required re-

admission fee. 

 

COURSE DESCRIPTION  
  
BUS 7202: Business Communication  

  
This course provides a thorough understanding of the communication process and dynamics in 
business settings and emphasizes written as well as verbal communications. The course is designed to 
help the students in learning the techniques and acquiring the skills needed to communicate 
effectively in management. The course deals with Basic English in the practices of communication. 
Various techniques of effective communication through business letters, reports, and other media 
form an integral part of the course.  

  
MGT 7301: Management and Organizational Behavior  

  
The course covers functions of management viz., planning, organizing, staffing, directing, motivating 
and controlling, problems of organizational goal attainment in differing managerial environments. 
Each management principle and function is discussed in details. Another portion of the course covers 
individual and group behavior models in the context of different organizations and social systems. It 
deals with the basic concepts of motivation, perception, learning and analysis of human behavior, 
individual differences and job satisfaction attitude changes, group process, team work, role theory, 
power and authority along with the analysis of small group behavior, group dynamics, leadership, 
decision, development of organizations and the influence of groups.  

  
BUS 7102: Mathematics for Decision  

  
The course includes elements of algebra, number fields, linear and non-linear inequalities, functions, 
sets, analytical geometry, logarithm limit, differential and integral calculus, matrix and linear 
programming. The purpose of the course is to help the students learn mathematical tools, which are 
used in management studies.  

  
BUS 7103: Computer and its Applications in Business  

  



 

This course revolves around the basic understanding of the hardware, software, Internet, E-mail, 
Network, information systems, security threats and protection from threats. This course also bears a 
practical portion. The practical phase would cover the Microsoft Word, Power-point and Excel.  

  
BUS 8403 BUSINESS ECONOMICS  

  
Business Economics introduces economic concepts and principles which are useful in understanding 
the general economic environment within which businesses and other organizations operate. 
Microeconomics examines how consumers and firms make decisions and how they interact with each 
other in markets. Topics covered include supply and demand, consumer and firm behavior, price 
determination and the operation of markets, situations of market failure, and the impact and role of 
government on the economy. Macroeconomics studies the entire economy and its wellbeing. 
Macroeconomics looks at the effect of factors such as inflation, exchange rates, interest rates and trade 
on the well-being and stability of the economy.  

  
  



 

HRM 8402 Human Resources Management  
  
This course deals with management of human resources in organization, viz., the basic functions of 
human resource management, sources of personnel, methods of selection, recruitment, developing and 
motivating the work force, procedures of primary record keeping, compensation, salary and wage 
administration, promotion, training appraisal, health safety, moral discipline, employee benefits, etc.  
  
ACC 7201 Accounting for Managers  
  
This course examines the generation and use of an organization‟s financial information for decision 
making and encompasses both financial accounting and management accounting topics. The course 
concentrates on accounting systems in general, construction and analysis of financial statements, 
costing, performance measurement, and accounting for decision making, planning and control.  
  
BUS 7203 Business Statistics  
  
The course is designed to equip the students with statistical tools and concepts to be used in the 
business decision processes. Methods of descriptive and inferential statistics are covered including 
measures of central tendency and dispersion, probability distributions, hypothesis testing and their 
application in the management decision process, correlation and regression analysis and basics of 
nonparametric statistics. Survey methods, sample design and sources of business statistics in 
Bangladesh are also discussed.  
  
FIN 7302 Financial Management  
  
This course covers the nature and scope of financial management, the objectives of financial 
management, and need for management of working as well as fixed capital, tools for quantitative 
analysis of prior financial position, techniques of forecasting, the need for funds, techniques of capital 
budgeting and related concepts, financial structure and profit distribution policy.  
  
MKT 8401 Marketing Management  
  
Marketing management course is designed to present an integrated approach to marketing from a 
managerial point of view. Economic quantitative and behavioral concepts are used in analyzing and 
developing a framework for decision making leading to formulation of an organization‟s goals and 
implementation of its marketing program. The course includes identification of market structure, 
analysis of consumer behavior, factors affecting the efficiency of marketing and the process of 
planning marketing operations.  
  
OMT 8501 Production and Operations Management  
  
This course examines the functional area of production and operations management in the 
manufacturing industry. Topics include decision-making, capacity planning, aggregate planning, 
forecasting, inventory management, distribution planning, materials requirements planning (MRP), 
project management and quality control.  
  
MGT 8503 Strategic Management  
  
The course focuses on managerial issues that affect the organization as whole, issues that have 
longterm implications and deals with organization-environment relationships. The course gives 
particular emphasis on the characteristics and determinants of goal formation, industrial analysis, the 
forms of competitive warfare and various types of generic business and corporate strategies as kinds 
of problems, which affect the success of an entire organization.  
  

  



 

BUS 8508 Research Methodology  
  
Research Methodology is a hands on course designed to impart education in the foundational methods 
and techniques of academic research in social sciences and business management context. Students 
would examine and be practically exposed to the main components of a research framework i.e., 
problem definition, research design, data collection, ethical issues in research, report writing, and 
presentation.  

  

Finance  
  
FIN 8602 Financial Institutions & Markets     
The course is a detailed study of money and capital markets with special emphasis on the study of 
institutions supplying funds of various categories. Focus will be on the financial institutions, with a 
view to acquaint the students with potential source of funds of various types, fund utilization and the 
terms and conditions under which i  nstitutions make funds available.  
FIN 8603 Corporate Finance  
  
The course is designed to study the role of investment analysis and program, techniques of forecasting 
market demand, estimation of resource requirements, factor costs, cost of capital, concept of time 
value, risk and return, cash flow estimation, commercial and motional profitability, their divergence 
and implications, project evaluation and appraisal techniques, rate of present worth, cost-benefit 
analyses, analysis of selected investment decisions and financial policies.  
  
FIN 8604 Investment Management  
  
This course is designed to acquaint students with the fundamentals of investment including investment 
alternatives, securities markets, capital market theory, and portfolio management theory. It also 
focuses on bond and stock valuation, investment risk and return, derivative securities, and economic, 
market, and technical analyses of securities.  
  
FIN 8605 Portfolio Management  
  
This course provides students with techniques for evaluating investments on an individual basis & in 
the context of portfolio. Techniques for analyzing investments focus on maximizing expected returns 
while minimizing risk. The most powerful way to achieve this objective is by creating a portfolio of 
investments. Topics covered are Financial Statement Analysis, Markets & Instruments, Equity 
Investments, Debt Investments & Portfolio Management.  
  
FIN 8606 International Financial Management  
  
This course deals with the nature of international business, financial environment and their implication 
for the firm. Source of mechanism and instruments of international finance are discussed. Import 
financing is highlighted. It also covers exchange rates and policy transactions in exchange spot 
forward exchange and swap operations, instruments of international payment, interrelationship in the 
balance of payment and balance payment disequilibrium. The course also deals with international 
liquidity and the new international economic order, international financial markets, international 
agencies and institutions and international monetary system.  
  
FIN 8607 Corporate Restructuring  
  
The course examines the finance, economics, law and business strategies that underlie major corporate 
restructuring transactions. These transactions include mergers, acquisitions, tender offers, leveraged 
buyouts, divestitures, spin-offs, equity curve-outs, liquidations and reorganizations.  

  
  
  



 

FIN 8608 Financial Analysis and Control  
  
This course deals with financial analysis, planning and control techniques/methods which emphasizes 
on the mechanisms used to determine the overall financial health of private, public and non-profit 
organizations.  
  
FIN 8609 Financial Derivatives  
  
This course presents and analyzes derivatives, such as forwards, futures, swaps, and options. Also 
defines the main kind of derivatives, shows how they are used to achieve various hedging and 
speculating objectives, introduces a framework for pricing derivatives, and studies several 
applications of derivative-pricing techniques outside derivative markets.  
  
FIN 8610 Merger and Acquisition  
  
This course provides an overview of mergers and acquisitions with a focus on the role Merger and 
   

Acquisition plays in the development and implementation of a firm‟s strategy. Students will 
develop an analytical and theoretical framework to understand the Merger and Acquisition process 
and will also use cases and real-world applications to develop skills necessary to prepare and 
evaluate the strategic rationale for a proposed transaction.  
  
FIN 8611 Project Management  
  
This course deals with project identification, preparation, appraisal, management of implementation 
and post-project evaluation. Basic techniques like network analysis, organization and control aspects 
of project implementation in relation to resources, time scale and information processing are 
emphasized. Case studies of major projects (ongoing as well as completed) are covered.  
  
FIN 8612 Insurance & Risk Management  
  
The course introduces the principles of risk management and insurance. Students should gain a 
fundamental knowledge of risk exposures, the management of pure risk and the insurance mechanism. 
Another objective is to make the students a more informed consumer of insurance products when they 
conduct both business and personal matters.  
  
FIN 8613 Real Estate Finance  
  
The course considers the operation of the mortgage and structured finance markets. The course applies 
basic tools of finance to the evaluation of mortgage, lease asset-backed contracts, pricing of these 
contracts and strategies to securitize both debt and real estate equity. The course exposes students to 
cases about current real estate debt and equity deals and provides hands-on experience using modern 
option pricing tools for evaluating mortgage debt and equity based securities.  
  
FIN 8614Corporate Governance  
  
The objectives of this course is to study various models and mechanisms of corporate governance, 
recognize the shareholder/stakeholder rights and responsibilities, elucidate the issues pertaining to the 
board of directors and management, expound on the audit committees, analyze the corporate scandals 
along with corporate best practices and the legislations on corporate governance and responsibility.  

  
  
  
  
  
  



  

Human Resources Management (HRM)  
  
HRM 8602 Strategic Human Resources Management  
  
This course provides idea regarding strategy, Role of Human Resource Management in the strategic 
process, Preparation and Implementation of Human Resource Strategies, Recruitment and retention 
strategies, outsourcing strategies etc.  
  
HRM 8603 Manpower Planning and Personnel Policy  
  
This course is designed to equip the students with the techniques of personnel policy development and 
implementation. It includes a detailed study of environment trend analysis, manpower planning 
models, manpower needs and personnel information system to forecast manpower needs and 
considerations of some indicators of manpower effectiveness. Policy issues considered include work 
force composition, wage and salary administration in the context of developing countries.  
  
HRM 8604 Training and Development  
  
Training and development function; Strategy and training; Organization of the training department; 
Training needs assessment; Learning and behavior; Designing of training programs; Evaluation of 
training programs; Training techniques; Technical training; Training and development of managers; 
Training in organization development; Theory and practice of career development; Developing career 
structures; Identifying organizational needs; Institutionalizing the career development system; 
Evaluating the system.  
  
HRM 8605 Industrial Relations  
  
The course deals with worker-employer conflicts, origin of development of trade unions, trade 
unionism in the subcontinent, theories of union, process of collective bargaining, industrial dispute, 
grievance handling, strike and lockout, arbitration and labor laws. These are discussed in the context 
of socio-political and economic situation in Bangladesh. Labor laws of Bangladesh are to be studied 
in the course as well.  
  
HRM 8606 Conflict Management and Negotiation  
  
Negotiation and conflict resolution are integral parts of daily life and working with people. Project 
managers need the skill to handle people problems before they affect performance whether the 
problems are within the team or with clients, customers, and stakeholders. This course covers the 
foundations of negotiation, negotiation strategy including planning and framing, how to recognize and 
prepare for the phases of a negotiation, and how cultural differences are increasingly playing a role in 
the global economy. Another aspect of working with people is how to deal with the inevitable 
conflicts that may arise. Project managers and program managers are called upon to resolve conflicts 
not only within their teams but also with clients, customers, and other stakeholders. This course will 
also cover constructive and destructive conflict, conflict resolution styles, and various approaches to 
conflict resolution.  
  
HRM 8607 International Human Resources Management  
  
The purpose of this course is to develop an insight among students on the concepts, issues, and 
challenges of human resource management in the contexts of multi-national environment. It also 
covers selection, recruitment, training and development, compensation and protection of employees in 
the age of globalization.  

  
  
  
  
  



  

HRM 8608 Change Management  
  
In turbulent times, the core of leadership is to address continuing challenges of change and 
organizational adaptation. This is essential for enterprise success, and those leaders with the skills to 
steer change effectively are in high demand. This course will arm students with practical skills and 
hands-on tools for planning and guiding large-scale systemic change (major strategic shifts, business 
turnarounds, organizational and cultural transformations), managing specific change projects 
(innovations, pilot projects, new and emerging ventures), and diffusing or scaling up specific projects 
for company growth or change. Both external consultants and internal change leaders will find these 
skills useful.  
  
HRM 8609 Human Resource Information System  
  
Students will investigate the complex field of Human Resource Information Systems (HRIS) 
including with how communication in organizations is facilitated or impeded by existing structure and 
processes, methods for improving communication flows and facilitating technology implementations 
and change management. Emphasis placed on rational decision making, diagnosing the relationship 
between an organization's mission and culture, facilitating system-wide change, and improving 
organizational effectiveness through the use of technology.  
  
HRM 8610 Labor Laws of Bangladesh  
  
The Labor Law plays a vital role in regulating the employment conditions and associated compliance 
requirements for the employers in Bangladesh. The main objective of this course is to update and 
clarify the comparative understanding of Labor Law and recent changes from Bangladesh Labor.  
  
HRM 8611 Organizational Development  
  
This course introduces organizational development, the ability of organizations, large or small, to 
effectively, economically and strategically make changes to improve their “products.” The course 
explores the history, major trends, and ethical and professional issues in the organizational 
development field.  
  
HRM 8612 Compensation Management  
  
This course will encompass the concepts, theories, and issues of compensation management in the 
organizational context. The micro and macroeconomic concepts of reward and incentive system, 
related regulatory and policy framework, and the skills and techniques for administration of 
compensation will be covered in the course.  
  
HRM 8613 Gender in Management  
  
This course is designed to prompt an exploration of common behaviors and attitudes towards gender 
differences. It will present facts and figures about the situation of women and men in our society 
today – and references from key documents that highlight policies formulated to address gender 
concerns and how to manage gender issues in the organization.  
  

Management Information Systems (MIS)  
  
MIS 8601 System Analysis and Design  
  
The course is designed to train the students the methodology and techniques of system analysis 
including critical path methods, search techniques, waiting lines, linear programming, dynamic 
programming and simulation experiments etc. Project work includes design and development of 
systems.  
  
 



  

MIS 8602 Database Management Systems  
  
The course covers theories and models in system-centered approaches to information retrieval and 
database management. Information retrieval and database management systems include text and 
multimedia databases, web search engines and digital libraries. Issues in system design, development 
and evaluation, and tools for searching, retrieval, user interfaces and usability.  
  
MIS 8603 Decision Support Systems    
This course aims at developing an understanding on the concepts and theories of decision support 
system including human decision-making process, types of decision support systems, DSS models and 
architectures, and mathematical models and optimization in expert systems.  
  
MIS 8604 Object-Oriented Programming  
  
This course is designed to provide students the opportunity to examine visual basic programming, 
learn how to create windows applications using the Microsoft Visual Basic, modify existing windows 
applications with VB for applications, and understand the practical application of VB features. 
Additionally, the course is concerned with programming logic, documentation, design choices, and 
the Systems Development Life Cycle.  
  
MIS 8605 E-Commerce  
  
This course provides a comprehensive presentation of the concepts, technologies, and tools necessary 
for designing and implementing information systems that support electronic commerce (e-commerce) 
initiatives. The primary objective is to familiarize students with the current literature related to 
ecommerce including networking basics, infrastructure architectures, security, front-end /back-end 
integration, development tools, emerging business models, marketing tactics, online investing, and 
designing interactive Web sites to enhance usability.  
  
MIS 8606 Digital Office Automation  
  
The main objective of this course is to introduce the students into the various aspects of office 
automation, automation information concepts and technology used in office automation including 
communication, storage, and retrieval systems.  
  
MIS 8607 Operating System  
  
This course is an introduction to the theory and practice behind modern computer operating systems. 
Topics will include what an operating system does (and doesn't) do, system calls and interfaces, 
processes, concurrent programming, resource scheduling and management (of the CPU, memory, 
etc.), virtual memory, deadlocks, distributed systems and algorithms, networked computing and 
programming, and security.  
  
MIS 8608 System Integration, Security and Internet  
  
This course is an intensive review of information technology. It covers topics in software development 
methods, data modeling and databases, application development, Web standards and development, 
system integration, security, and data communications. Most of the homework sets lead the class 
through a project in which a database and Web application are designed and constructed, using good 
software process and addressing security, network and other issues.  
  
  
MIS 8609 Applied Artificial Intelligence   
  
This course includes object-oriented programming, state-space search, machine learning (including 
neural networks), and Bayesian methods for reasoning under uncertainty. These techniques will be 



  

applied to problems of engineering design, diagnosis, scheduling, and computer vision. Students will 
also learn enough object-oriented programming skills in C++ to apply these techniques.  
  
MIS 8610 Data Communication and Networking  
  
The course emphasizes basic principles and topics of computer communications. The first part of the 
course provides an overview of interfaces that interconnect hardware and software components, 
describes the procedures and rules involved in the communication process and most importantly the 
software which controls computers communication. The second part of the course discusses network 
architectures and design principles, and describes the basic protocol suites. The third part of the 
course introduces the concept of internetworking, a powerful abstraction that deals with the 
complexity of multiple underlying communication technologies.  
  
MIS 8611 Management of Innovation and Technology  
  
This course is designed to provide students with a basic understanding of how to develop and 
implement computer-based management information systems. Students are introduced to a variety of 
system development concepts and techniques. These can include traditional approaches such as 
topdown or structured analysis, problem definition, feasibility analysis, enterprise analysis, and data 
flow diagrams, as well as interactive and iterative development approaches such as prototyping and 
objectoriented concepts and techniques. The course also explores topics related to successful 
implementation of systems such as testing strategies, project management, and user oriented design 
and software maintenance. Students will work in teams to analyze design and build a small 
information system.  
  

Marketing   
MKT 8602 Global Marketing   
  
The course deals with conceptual framework for analysis of the environment of international market, 
review of international trade theory, analysis of balance of payment position and foreign currency 
market, export market in Bangladesh context. International joint ventures, licensing and leasing 
arrangements, patents and copyrights, international trade agreements and regional trade grouping, 
generalized system of preferences, packaging, shipping and financing practices in the international 
market.  
  
MKT 8603 Consumer Behavior  
  
This course explores the consumption process and the factors affecting the process. It also studies 
individual consumer behavior as well as behavior influenced by group dynamics. The topics also 
include issues like perception, peer pressure, opinion leader formation etc.  
  
MKT 8604 Integrated Marketing Communications  
  
The course deals with theories and practices of advertising sales management, promotion and public 
relation as they relate to overall marketing program and marketing information systems.  
  
MKT 8605 Brand Management  
  
The course deals with brand and branding; Evolution of brand and branding; Significance of brand in  

21
st

 century; The concept of brand value; Understanding brand value; The challenges of global brand 
management; Approaches to branding; Levels of a brand; Process of developing an effective brand; 
The brand's narrative; Various scenarios of Brand development; Different kinds of brand; Building 
customer brand value from the customer's view.  
  
 

 



  

MKT 8606 Strategic Marketing  
  
This course provides students with solid experience in creating market driven and market driving 
strategies for the future success of a business. A focus is on discovering and developing a set of 
unique competencies for a firm that, through strategic differentiation, leads to sustainable competitive 
advantage in the marketplace. Students are provided ample opportunity to develop and practice 
creative problem solving and decision making skills to simulate the requirements of today‟s complex 
market environment.  
  
MKT 8607 Services Marketing  
  
Explores the marketing of services in consumer, business, not-for-profit and global settings. 
Management of the marketing effort for service businesses (hotels, restaurants, banks, legal firms, 
medical offices etc.) using case analyses, exercises and projects which deal with crucial aspects of 
service design and marketing delivery. It investigates the nature of services and the theories, concepts, 
tactics and strategies for solving marketing problems, improving service quality and ensuring 
customer satisfaction  
  
MKT 8608 Marketing Research  
  
This course is designed to train the students in using the tools and techniques for developing and 
analytical framework of marketing, developing solutions to marketing problem, formulations of 
marketing strategy, introductions to research techniques in marketing, review of sources of marketing 
information, collection, tabulation, analysis and interpretation of marketing information.  
  
MKT 8609 Customer Relationship Management (CRM)  
  
Customer Relationship Management (CRM) is an IT enabled business strategy and a set of business 
processes and policies that are designed to acquire, retain, and service customers. CRM includes the 
customer-facing business process of marketing, sales, and customer services. CRM technologies (like 
databases or data warehouses) and software are used to support these processes, storing information 
on current and prospective customers. Effective CRM is having the ability to determine, maintain or 
increase customer profitability and its drivers.  
  
MKT 8610 Sales and Retail Management  
  
This course is designed to provide students with the skills and knowledge they may need to manage 
sales and retail activities. This course enables students to obtain knowledge in the area of retailing; 
from stores manager to regional manager; from a single outlet to the control of supplies for a chain of 
retail stores.  
  
MKT 8611 Industrial Marketing   
  
The aim of the course is to deepen the participants understanding of strategic brand management, and 
marketing within industrial and consumer markets. The course takes a holistic approach to marketing 
and brand management. Contemporary marketing trends and downstream brand management 
strategies are important topics.  

  
  
  
  

MKT 8612 Agricu ltural Marketing   
  
This course covers the principles of agricultural marketing, including consumer demand and economic 
system fundamentals, functions and methods of marketing agricultural commodities, marketing 
agricultural industry inputs, legal and industry responsibilities, international marketing, marketing 
planning, and promoting and selling in agriculture.  



  

  
MKT 8613 Social Marketing and Corporate Social Responsibility  
  
This course examines the nature of social marketing, and how marketing concepts, frameworks and 
techniques developed for commercial marketers can solve social marketing problems. It provides 
tools and ideas to help you apply social marketing to your own context – examining consumer 
behavior, social marketing planning, situational and stakeholder analysis, segmentation and targeting, 
research, marketing mix, relationship marketing and evaluation.  
  
MKT 8614 E-Marketing   
  
This course examines the integration of the Internet in an organization's marketing strategy. Topics 
include goals for e- marketing, customer communications, interactive internet pages, and customer 
service issues, required infrastructures etc.  
  
MKT 8615 Rural Marketing   
  
The main objective of this course is to develop an insight into rural marketing regarding different 
concepts and basic practices in this area and to discuss the challenges and opportunities in the field of 
rural marketing.  
  
MKT 8616 Marketing Channels Management  
  
This course deals with marketing channel concepts and the channel participants; behavioral processes 
in marketing channels and strategy in marketing channels; target markets and channel design strategy; 
pricing issues in channel management; logistics and channel management; international channel 
perspective.  
  
MKT 8617 Sales-force Management  
  
An integrated approach to sales management has a direct effect on sales performance. As well as 
providing a thorough and up-to-date overview of the relevant theory and research evidence, this 
elective considers sales force management from a strategic perspective. Practical actions which sales 
managers can take to direct, influence and control sales staff are examined together with 
implementation issues such as sales force recruitment and selection, sales training, motivation and 
reward. Two more key aspects are evaluation and control of sales programs.  
  

Accounting  
  
ACC 8602 Advanced Financial Accounting  
  
This course focuses on accounting for long-term inter-corporate investments, particularly methods of 
consolidation accounting; but there is also coverage of international accounting, accounting for 
foreign currency transactions and business combinations.  

 
ACC 8603Environmental Accounting  
  

This course will help students to expand their awareness of the profession‟s responsibility toward 
environmental problems and the broader issues of sustainability. The interest in environmental 
accounting issues has grown rapidly in recent years, and the issues impact the various specializations 
within the field of accounting, including financial reporting, analysis and disclosure, cost management 
and managerial decision making, capital investment analysis, auditing, and taxation. This course 
categorizes topics into the conventional model of accounting and an expanded model of accounting. 
The expanded model allows for a creative approach to problem solving on environmental issues 
outside of the traditional boundaries of accounting.  
  



  

ACC 8604 Forensic Accounting  
  
Fraud risk is becoming more prevalent as corporate and government organizations face changing 
economic, regulatory, and competitive challenges across industries and countries. This course will 
develop expertise and competency in the area of forensic accounting. The course will concentrate on 
the core skills required to identify, detect, and prevent fraud. Students will learn how to develop 
evidence to support a fraud case through litigation support and expert testimony techniques.   
ACC 8605 Advanced Cost Accounting  
  
This course aims to introduce advanced topics in cost accounting. This course deals with strategic 
profitability analysis; cost allocation and resources; quality and Just-In Time Inventory, and 
investment decisions and management control.  
  
ACC 8606 Financial Information Analysis and Control  
  
This course is about the analysis of financial information arising primarily from the financial reports 
of entities. Fundamental analysis techniques are examined in detail with particular emphasis on the 
application of these techniques in equity (share) valuation decisions in various contexts.  
  
ACC 8607 Corporate Financial Reporting  
  
This course aims to introduce students to selected issues in financial reporting. The students should be 
familiar with the financial reporting issues in the international context. The course is based on 
International Financial Reporting Standards, and also referring to Generally Accepted Accounting 
Principles.  
  
ACC 8608 Taxation  
  
The objective of this course is to acquaint the students with the implications of tax laws with a view to 
integrating the relevance of the laws with corporate profit planning and managerial decision making.  
  
ACC 8609Advanced Auditing and Assurance Services  
  
This course includes a consideration of the role of the auditor, the organization of the accounting 
profession, and the current audit environment. It introduces the student to generally accepted auditing 
standards, professional ethics, and legal liability. A conceptual theory of auditing is discussed and 
practical examples of auditing techniques and work programs are used to illustrate the application of 
the theory. The course also covers the auditor's reporting standards and uses case studies and 
professional journal articles as bases for discussion and analysis.  
  
ACC 8610 Applied Accounting Theory  
  
This course is designed to provide students with a deeper understanding of the function of accounting 
in today's complex business environment. The course introduces the student to the role of theory in  
the development and application of accounting. The learning process involves reflection on the role of 
theory and research in understanding existing practice and guiding the evolution of accounting within 
a changing economic environment.  
  
ACC 8611 Strategic Management Accounting  
  
This course is designed to address the recent developments of management accounting. Issues include 
role and practice of Management Accounting in organizations, especially in relation to the provision 
of support for strategy formulation and implementation in competitive environment.  
  
ACC 8612 Accounting Information System  
  



  

In the competitive organizations of today, and tomorrow, accountants cannot simply prepare and 
report information; they must take a more active role in understanding and creating systems and 
processes that impact the organization‟s bottom line. This course creates a framework for accounting 
information systems by combining knowledge about business as it relates to information systems, 
information technology, and accounting.  
  
ACC 8613 Introduction to Governmental Accounting  
  
This course deals with fund accounting as applied to governmental and nonprofit entities, 
municipalities, hospitals and universities. Budgets, tax levies, revenues and appropriations, 
expenditures and encumbrances, various types of funds, and accounting statements will be covered in 
this course.  
  
ACC 8614 Accounting Based on IAS  
  
The main objectives of this course can be summarized as providing the students with a good 
understanding of the main theoretical concepts and of the actual practices underlying the international 
accounting standards and a good awareness of the major challenges faced by companies in these 
matters.  
  
ACC 8615 Corporate Governance  
  
The objectives of this course is to study various models and mechanisms of corporate governance, 
recognize the shareholder/stakeholder rights and responsibilities, elucidate the issues pertaining to the 
board of directors and management, expound on the audit committees, analyze the corporate scandals 
along with corporate best practices and the legislations on corporate governance and responsibility.  
  
ACC 8616 Advanced Management Accounting  
  
This course develops a conceptual understanding of the role of management accounting information. 
Students learn to perform analyses to support managerial decisions, design and implement effective 
management control systems, and develop an awareness of the moral responsibilities of management 
accountants. Topics include management accounting and management decisions; relevant information 
and complications in short-run decisions; capital budgeting; contemporary approaches to product 
costing; agency theory; responsibility accounting and transfer pricing.  
  
ACC 8617 Accounting Ethics and Professional Responsibilities  
  
This course explores ethics and professional responsibility in the accounting profession. Students will 
discuss the evolutionary role of ethics as it pertains to the accounting profession. The course will also 
have students investigate and analyze case studies regarding ethical situations and issues confronted 
by the accounting profession. The course will also provide an introduction to professional 
responsibilities required of those in the Accounting profession.  
  

Operations Management  
  
OMT 8602 Operations Research  
  
This course deals with introduction to Operation Research; Review of Probability concepts; 
conditional and expected value; Value of Information; Utility as basis for decision Making; Decision 
Theory; Game Theory; Linear Programming: The Simplex method, the Dual Problem and the 
Transportation problem; Waiting line and simulation; Practical application.  
  
OMT 8603 Production planning and Inventory Management  
  
The course is designed to cover production planning, production scheduling, and inventory control 
decisions in manufacturing and service organizations; Special topics include: Manufacturing resource 



  

planning; use of inventory control in buffering manufacturing activities. It also highlights on 
inventory planning, inventory operations and warehouse planning.  
  
OMT 8604 Logistics in Supply Chain Management  
  
This course deals with logistics and supply chain overview; inventory management; order processing 
and information system; material management; transportation management; warehouse management.  
  
OMT  8605 Quality Management  
  
Meaning and measurement of quality; concept of total quality management (TQM); Management 
approaches, concepts, and techniques for the monitoring and improvement of product and process 
quality; developing standards for quality of product, process, and service; developing a corporate 
orientation for TQM.  
  
OMT 8606 Project Management  
  
The course deals with project identification, preparation appraisal, management of implementation 
and post project evaluation. Basic techniques like network analysis, organizing and control aspects of 
project implementation in relation to resources, time scale and information processing are 
emphasized. Feasibility study of a business project is a major part of the course. This course acquaints 
the students with latest available project management software.  
  
OMT 8607 Productivity Management  
  
Concept of productivity; measurement of productivity; long vs. short tern productivity; factors in 
productivity ; reasons for low productivity; measures to improve productivity; developing a 
productivity orientation in the organization; reward-punishment system for productivity enhancement.  
  
OMT 8608 Enterprise Resource Planning  
  
This course examines the principles and techniques for planning and managing resource used in a 
manufacturing facility. Topics include demand management, inventory management, master 
scheduling, material and capacity planning, and lean/just-in-time manufacturing.  
  
OMT 8609 Technology Management  
  
Technology management is an introduction to the management of firms in high-technology industries 
such as software development and biotechnology research. The course uses cases, readings, and 
exercises to understand the issues involved in motivating and managing knowledge workers, 
organizing for innovation, and decision making in fast-paced business environments.  
  
OMT 8610 Product and Services Development  
  
This course deals with the development of effort through to monitoring post-launch success; methods 
of market research and the use of analytical approaches such as perceptual mapping, benefit 
segmentation, trends unbundling and morphological analysis; screening and raking processes to set 
priorities for development; converting concepts into prototypes; developing strategies and plans for 
the commercial launch. Some exercises may require flexibility with the timing of classes.  
  
OMT 8611 Strategic Operations Management  
  
The course provides unifying framework for analyzing strategic issues in manufacturing and service 
operations. It analyzes relationships between manufacturing and service companies and their 
suppliers, customers, and competitors. It also covers decisions in technology, facilities, vertical 
integration, human resources and other strategic areas. It explores means of competition such as cost, 



  

quality, and innovativeness. Finally it provides an approach to make operations decisions in the era of 
outsourcing and globalization.  
  

Entrepreneurship  
  
EPD 8601 Appropriate Technology  
  
This course is designed to give students a broad overview of the main topics encompassed by 
management of technology. It includes the full chain of innovative activities beginning with research 
and development and extending through production and marketing. Focus is given on issues like why 
many existing firms fail to incorporate new technology in a timely manner. At each stage of 
innovation, key factors determining successful management of technology are examined. The 
integrating course focus is on the emergence of the knowledge economy and technology as a key 
knowledge asset and will involve both general readings and cases.  
  
EPD 8602 Technology Management  
  
Technology management is an introduction to the management of firms in high-technology industries 
such as software development and biotechnology research. The course uses cases, readings, and 
exercises to understand the issues involved in motivating and managing knowledge workers, 
organizing for innovation, and decision making in fast-paced business environments.  
  
EPD 8603 Small and Medium Enterprise  
  
The course is designed to investigate the opportunities in entrepreneurship development for SME in 
Bangladesh. It should focus on Role of Bangladesh Bank, Different Financial Agencies of 
Government like Specialized Banks, BISIC and Others, Preparation of SME Projects, Evaluation and 
Application of Financial and marketing knowledge, examines the Basic Principles for Planning and 
Managing Resources.  
  
EPD 8604 Innovation Management  
  
This course is designed to do two things. First, to give you a sense of why building a rich 
understanding of innovation is both exciting and critical to modern managerial practice, and second, 
to give you a solid grounding in the tools necessary to manage it. The course moves deliberately 
between strategic issues (what should you do?) and organizational or managerial issues (how should 
you do it?), though the focus of the course is more on process and implementation. The course will 
also address the difficulty to separate completely “incremental” and “radical” innovation (a strategic 
axis) as well as the problems of “new” or “small” firms versus “established” or “large” organizations. 
  The objective of this course is to provide a contemporary view of managing innovation that 
focuses on the links between groups within an organization. It is also designed to suit students who 
themselves are innovative and would like to make changes in both new and established businesses. 
This course therefore provides an understanding of the processes of innovation and business 
formation, the management of innovation and growth within an organization, how the concepts of 
organizational behavior and culture effect innovation and growth, and finally illustrate the need for 
leadership and team building in innovative organizations.  
  
EPD 8605 Project Management  
  
This course deals with project identification, preparation, appraisal, management of implementation 
and cross project evaluation. Basic techniques like network analysis, organization and control aspects 
of project implementation in relation to resources, time skill and information processing are 
emphasized.  
  
 

 

 



  

EPD 8606 Entrepreneurship Development  
  
The main objective of this course is to make the students acquainted with modern entrepreneurial 
tools by which an "Entrepreneur" endeavors to solve problems as time best suits. Moreover, at the 
edge of every chapter, case studies are made obligatory for the students so that they may observe the 
practical implications of the entrepreneurial tools in various business complexities.  
  
EPD 8607 Entrepreneurship & Small Business Management  
  
This course may include topics like The entrepreneur's role in economic development, The issues 
around the concepts of entrepreneurship and enterprise, The issues surrounding the types of people 
who start their own business and the reasons for doing it, The socio-culture and environment factors 
that affect the development of entrepreneurship in a society, The main business growth models and 
their relevance, The key internal management issues faced by fast growing businesses and some of the 
ways in which they can be addressed, The ingredients which are important for the success of a new 
business, The key problems associated with business failure, Career in small business, Starting a small 
business, SWOT analysis, Idea generation, developing business plan.  
  
EPD 8608 Building and Sustaining a successful Enterprise  
  
This course will introduce models about the key jobs of the managers, who must integrate the 
marketing, product development, operations, strategic planning, financial, and human dimensions of 
the enterprise. It will also help students in knowing the root cause of the challenges the managers 
usually face, and to develop action plans for resolving them. This course will address which are 
relevant to start-up companies as well as large, established ones.  
  
EPD 8609 Managing Change  
  
The ubiquitous scale of change taking place in organizations today suggests a need to manage the 
change process in a smoothly functioning way. Yet, the change process is fraught with perils and 
paradoxes, the resolution of which is oftentimes uncertain and elusive. This course offers a look at the 
change process from several angles, and attempts to elucidate the paradoxes informing the dynamics 
of change that is in keeping with the complex and ambiguous nature of organizational renewal.  
  
EPD 8610 Conflict Management and Negotiation  
  
Negotiation and conflict resolution are integral parts of daily life and working with people. Project 
managers need the skill to handle people problems before they affect performance whether the 
problems are within the team or with clients, customers, and stakeholders. This course covers the 
foundations of negotiation, negotiation strategy including planning and framing, how to recognize and 
prepare for the phases of a negotiation, and how cultural differences are increasingly playing a role in 
the global economy. Another aspect of working with people is how to deal with the inevitable 
conflicts that may arise. Project managers and program managers are called upon to resolve conflicts 
not only within their teams but also with clients, customers, and other stakeholders. This course will 
also cover constructive and destructive conflict, conflict resolution styles, and various approaches to 
conflict resolution.  
  

Supply Chain Management (SCM)  
  
SCM 8601 Sales and Operations Planning    
This course offers a clear understanding of the relation between forecast and planning, the value of 
scheduling and planning for production, the different inventory management techniques as well as the 
tools and performance indicators used in these activities. By attending this course students will gain 
knowledge on planning, scheduling, material requirement planning and warehouse and inventory 
management.  
  
 



  

 

 

SCM 8602: Sourcing Management  
  
This course serves the purpose of creating a detailed understanding on the role of sourcing in a supply 
chain, ways and means of effectively managing various activities of sourcing management, different 
sourcing strategies, contract management and overall procurement execution. This also covers 
principles and techniques related to sourcing management that enhances competitive advantage of a 
manufacturing or service organization. This covers both strategic and operational issues in the area of 
sourcing in the Logistics and Supply Chain Management. At the completion of this course, students 
are expected to capably appreciate importance of sourcing management in the global perspective and 
learn tools and techniques of making the business competitive with the use of effective sourcing 
management.  
  
SCM 8603: Logistics Management  
  
This course deals with Logistics and supply chain overview; inventory management; order processing 
and information system; material management; transportation management; warehouse management.  
  
SCM 8604: International Supply Chain Management    
This course deals with International supply chain management; international logistics infrastructure; 
method of entry into foreign market, international contracts; terms of payment; currency of payment; 
and international negotiation.  
  
SCM 8605: Strategic Supply Chain Management    
This course serves as an introduction to modern supply chain management principles and techniques 
that enhances competitive advantage of a manufacturing or service organization. This covers both 
strategic and operational issues in Logistics and Supply Chain Management. At the completion of this 
course, students are expected to capably appreciate importance of supply chain management in the 
global perspective and learn tools and techniques of making the business competitive with the use of 
Supply Chain Management.  
  
SCM 8606: Marketing Channel Management  
  
This course deals with marketing channel concepts and the channel participants; behavioral processes 
in marketing channels and strategy in marketing channels; target markets and channel design strategy; 
pricing issues in channel management; logistics and channel management; international channel 
perspective.  

  
SCM 8607: Enterprise Resource Planning  
  
This course examines the principles and techniques for planning and managing resource used in a 
manufacturing facility. Topics include demand management, inventory management, master 
scheduling, material and capacity planning, and lean/just-in-time manufacturing.  
  
SCM 8608: Production Planning and Inventory Management  
  
This course helps students designing and improving supply chain operations particularly in the areas 
of inventory control, forecasting, planning, and networking. In this course students will also receive 
comprehensive knowledge in the areas of modern supply chain tools including ERP and its 
applications. Successful completion of this course will enable students with the capability of 
contributing into building of a sustainable supply chain platform to cope with future global supply 
chain pressures and complexities.  

  
 

 


