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SEMESTER FINAL EXAMINATION — FEBRUARY 2025

MBA (Marketing) 2024 (2N° SEMESTER)

Exam Date Time Course Code Course Title
06 August 2025 1300-1600 MKT 5201 Advanced Marketing Management

23 July 2025 1300-1600 MKT 5202 Strategic Brand Management

27 July 2025 1300-1600 MKT 5203 Big Data Marketing

30 July 2025 1300-1600 MKT 5204 Advanced Marketing Research and Data Analysis
03 August 2025 1300-1600 MKT 5205 Consumer Neuroscience and Decision Behavior
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